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July  Advertising  in  Chicago 


The  dominance  of  The  Daily  News  in  the  six-day 
field  is  strikingly  revealed  in  the  following  statement 
of  diplay  advertising  for  the  month  of  July,  1920: 


Automobiles 


.THE  DAILY  NEWS 


The  Daily  News,  68,657  lines. 
Next  highest  score,  63,035  lines. 


FIRST  ^  FoodstuflFs  -  -  -  - 

*  The  Daily  News,  45,488  lines. 

6  days  against  6  Next  highest  score,  31,592  lines. 


.THE  DAILY  NEWS 


Books 


.THE  DAILY  NEWS 


The  Daily  News,  4,947  lines. 
Next  highest  score,  4,200  lines. 


Churches  -  -  -  -  . 

The  Daily  News,  4,909  lines. 
Next  highest  score,  833  lines. 


FIRST!  *'“5."“.“':* 


niK  DAILY  NEWS 


The  Daily  News,  38,189  I  iiis. 

6  days  against  7  Next  highest  score,  26,636  i.nes. 


.THE  DAILY  NEWS  piDCX  f  Household  Utilities  - 

*  The  Daily  News,  7,526  lines. 

6  days  against  7  Next  highest  score,  6,430  lines. 


.THE  DAILY  NEWS 


Clothing 


.THE  DAILY  NEWS 


The  Daily  News,  170,830  lines. 
Next  highest  score,  169,155  lines. 


Department  Stores 

The  Daily  News,  329,465  lines. 
Next  highest  score,  206,622  lines. 


Out  of  the  Loop  Stores 

The  Daily  News,  38.749  lines. 
Next  hignest  score,  15,706  lines. 


FIRST! 

6  days  against  7 


M!usical  Instruments  -  .the  daily  news 

The*  Daily  News,  29,451  lines. 

Next  highest  score,  26,046  lines. 


.THE  DAILY  NEWS 


.THE  DAILY  NEWS 


FIRST!  Shoe. 


.THE  DAILY  NEWS 


The  Daily  News,  38.033  lines. 

6  days  against  7  Next  highest  sco?e.  33,798  lines. 


FIRSTS  Tobacco . 

*  The  Daily  News,  21,540  lines. 

6  days  against  7  Next  highest  score,  19,976  lines. 


THE  D\IL^■  NEWS 


FIRST! 

0  days  against  6 

FIRST! 

6  days  against  6 

FIRST! 

6  days  against  7 

FIRST! 

6  days  against  6 

FIRST! 

6  days  against  7 

FIRST! 

6  days  against  7 


Total  Display  Advertising! 

The  Daily  News,  1,035,287  lines. 
Next  highest  score,  717,765  lines. 


THE  DAILY  NEWS 


HRST! 

6  days  against  6 


IN  NEARLY  EVERY  IMPORTANT  CLASSIFICATION 


THE  DAILY  NEWS  FIRST  in  Chicago 

(Figures  furnished  by  Advertising  Record  Co.,  an  independent  audit  service  subscribed  to  by  all 

Chicago  newspapers) 


- 


OHIO  FIRST 


Ohio,  whenever  possible,  avoids  taking 
chances. 

Ohio  people  wanted  to  add  another  to  its 
long  list  of  presidents  and,  in  order  to  avoid 
any  possibility  of  losing  out,  Ohio  got  two 
candidates — one  of  which  is  sure  to  be  our 
next  chief  executive. 

Ohio  concedes,  of  course,  the  possibility  of 
choosing  a  good  man  from  some  other  State, 
but  why  ask  the  country  to  take  a  chance  when 
Ohio  has  men  of  presidential  size  ready  to 
serve? 

Ohio  people  are  I’.at  way  about  other 
things,  too. 


Ohio  newspapers  are  good  enough  for 
Ohio  people — good  enough  for  any  people  so 
far  as  that  goes. 

Ohio  merchants  are  good  people  for  Ohio 
people  to  patronize  —  and  the  way  for  out¬ 
siders  to  break  into  Ohio  is  through  the  co¬ 
operation  of  Ohio  merchants  and  Ohio  daily 
newspapers  —  a  combination  of  co-operation 
which,  when  properly  pursued,  puts  orders  on 
.the  order  books. 

These  Ohio  daily  newspapers  co-operate 
and  the  merchants  who  use  them  co-operate. 

Will  you  co-operate? 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Akron  Beacon- Journal  . . 

. (E) 

34,532 

.085 

.085 

♦Akron  Times  . 

. (E) 

19,852 

.05 

.05 

♦Athens  Messenger . . 

. (E) 

8,446 

.03 

.03 

Bellaire  Daily  Leader _ 

. (E) 

4,214 

.02 

.015 

Bellefontaine  Examiner  . 

. (E) 

3,551 

.014 

.014 

Cambridge  Daily  Jeffersonian.. (E) 

7,985 

.03 

.03 

Cincinnati  Enquirer,  5c... 

.(M&S) 

67,722 

.16 

.16 

Cleveland  Plain  Dealer... 

175,520 

.32 

.32 

Cleveland  Plain  Dealer . . 

. (S)  226,094 

.37 

.37 

Columbus  Dispatch  . 

. (E) 

79,468 

.15 

.14 

Columbus  Dispatch  . 

. (S) 

75,949 

.15 

.14 

Columbus  (O.)  State  Journal. (M) 

51,136 

.12 

.11 

Columbus  (O.)  State  Journal.. (S) 

29,175 

.12 

.11 

Dayton  News  ....... - 

. (E) 

36,733 

.085 

.085 

Dayton  News  . 

. (S) 

30,380 

.06 

.06 

Dover  Daily  Reporter. . . . 

. (E) 

2,905 

.015 

.015 

Ironton  Irontonian  . 

3,150 

.014 

.014 

Lima  News  and  Times- 

Circu¬ 

lation 

2,500 

Lnies 

10,000 

Lines 

Democrat  . 

.(E&S) 

16,946 

.06 

.05 

♦Lima  Republican-Gazette. (M&S) 

10,114 

.035 

.035 

Middletown  Journal  . 

....(E) 

4,379 

.0143 

.0143 

Newark  American-Tribune 

...(E) 

6,350 

.02214 

.02214 

New  Philadedlphia  Daily  Times(E) 

4,402 

.0175 

.0175 

Piqua  Call  and  Press-Dispatch 

(M&E) 

6,187 

.025 

.025 

♦Portsmouth  Times  . 

....(E) 

12,053 

.04 

.04 

♦Portsmouth  Times  . 

....(S) 

8,843 

.04 

.04 

Springfield  News  . 

....(E) 

15,592 

.04 

.04 

Springfield  News  . 

....(S) 

13,027 

.04 

.04 

Toledo  Blade  . 

....(E) 

85,655 

.22 

.20 

Warren  Daily  Chronicle... 

....(E) 

5,525 

.025 

.025 

Youngstown  Telegram  . . . 

....(E) 

21,831 

.06 

.06 

♦  Y oungstown  Vindicator . . 

....(E) 

24,640 

.06 

.06 

♦Youngstown  Vindicator... 

....(S) 

23,918 

.06 

.06 

Government  Statements,  April  1st,  1920. 
*A.  B.  C.  Report,  April  1st,  1920. 
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Seal  of  the  Crty  of 
Philadelphia 


895,065  men  and  boys  in 

PHILADELPHIA 

will  need  winter  suits  and  overcoats 

Clothing  manufacturers  all  over  the  United  States  are  naturally  interested  in  the  opportunity 
which  exists  in  Philadelphia,  the  third  largest  market,  as  an  outlet  for  their  product. 

•  205  retail  and  wholesale  clothiers,  custom  tailors,  haberdashers,  etc.,  are  possible  outlets  for 
your  line,  and  many  of  them  would  welcome  the  exclusive  selling  agency  of  your  product. 

Send  your  representative  to  Philadelphia  to  look  over  the  local  situation  here,  tie  up  with  a 
good  local  merchant  and  then  back  him  up  with  the  right  kind  of  advertising. 

Philadelphians  like  good,  substantial  clothes,  are  able  and  willing  to  pay  the  right  prices  for 
what  they  want,  and  educated  to  the  merits  of  your  garments,  form  a  clientele  that  will  be  well  worth 
your  while. 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  possible  consumers  in  the  Philadelphia  terri¬ 
tory  by  concentrating  your  advertising  in  the  newspaper  “nearly  everybody  reads” — 

THE  BULLETIN 


In 

Philadelphia 
t  nearly  everybody^ 
reads  the  ^ 


Net  paid  average  circulation 
for  the  six  months  ending  April 
1,  1920,  as  per  U.  S.  Post  Office 
report:  466,732  copies  a  day. 

No  prize,  premium,  coupon  or 
other  artificial  methods  of  stimu¬ 
lating  circulation  have  ever  been 
used  by  The  Bulletin. 
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SHALL  THERE  BE  NEW  FREEDOM  OF  THE  PRESS? 

.  ^ 

An  Awakening  from  Hypnotic  Spell  of  Pernicious  Publicity  Is  Indicated  by  Newspapers  in  All 

Sections  of  the  Nation — An  Independence  Pledge 


By  CHARLES  GRANT  MILLER 


T^EVER  before  did  the  press  of  the 
L  lilted  States  face  such  grave  and 
complex  problems  of  heart  filling,  world 
building  importance  as  it  faces  today. 
Never  before  was  it  surrounded  and 
assailed  and  seduced  by  such  thoroughly 
organized  forces  of  greed  and  vaulting 
ambitions.  Never  was  it  so  confused 
by  cunningly  contrived  falsehoods  and 
so  blindfolded  against  truths  of  vital 
public  interest. 

Never  did  the  press  feel  so  helpless, 
and  at  the  same  time  never  was  so 
much  expected  of  it.  Never  was  it  so 
mistrusted  by  the  people.  Never  was  it 
so  popularly  flouted  as  unreliable. 

The  most  powerful  self  interests  the 
world  has  ever  known  have  perfected 
the  completest  systems  of  propaganda 
that  unlimited  means  and  ingenuity  un- 
re.strained  by  .sense  of  truth  or  honor 
can  devise  for  -tlie  befooling  of  the  peo¬ 
ple  through  the  press. 

Powerful  Propaganda  Systems 

The  newspapers  of  this  country  yield¬ 
ed  loyally  and  fully  throughout  the  wai 
to  the  dictation  of  a  regime  which 
assumed  to  censor  all  their  news 
and  to  do  all  their  thinking  for  them; 
they  accepted  otficial  propagandist  state¬ 
ments  and  theories  without  question; 
all  in  the  unthinking  military  fashion 
of  implicit  obedience  to  authority. 

For  more  than  live  years  the  press 
goose-stepped  in  a  patriotic  trance. 

This  may  have  been  necessary  to  the 
successful  conduct  of  the  war ;  but  sure¬ 
ly  something  is  wrong  in  such  conduct 
of  war  as  requires  this.  W  ar  costs  are 
terrific  enough  without  including  sacri¬ 
fice  of  the  integrity  and  spirit  of  the 
press,  with  all  that  this  implies  in  the 
crisis  of  reconstruction  and  readjust¬ 
ment. 

To  win  the  war  the  American  editors 
could  willingly  bow  their  backs  to  the 
load  and  lash  of  petty  autocracy,  but  it 
was  too  much  that  the  iicople  should 
also  give  up  the  independence  of  the 
press,  the  Torch  that  had  lighted  us 
through  to  our  liberties,  and  the  only 
beacon  to  he  depended  on  to  guide  us 
hack  out  of  the  chaos  to  normal  con¬ 
ditions  of  restored  peace  and  justice. 

In  the  Name  of  Liberty 

Tw'o-thirds  the  wrongs  inflicted  upon 
humanity  are  done  in  the  name  of  hu¬ 
manity.  “O,  Liberty,  I.iberty!”  cried 
the  martyred  Madame  Roland  uiron  the 
scaffold,  “what  crimes  arc  committed 
in  thy  name!” 

That  many  labor  papers.  Socialist 
papers  and  other  radical  class  organs 
outrageously  distort  truth  in  the  oppo¬ 
site  direction  's  true,  hut  there  is  in 
this  fact  no  answer  to  or  excuse  for 
distortion  hv  the  general  press.  These 
are  not  general  newspapers,  do  not  pre¬ 


tend  to  be  and  are  not  accepted  as  such, 
but  are  professedly  class  organs,  repre¬ 
senting  only  particular  class  viewpoints 
and  catering  admittedly  to  special  in¬ 
terests. 

The  general  press  has  the  broader 
and  more  sacred  mission  of  serving 
the  highest  interest  of  the  whole  peo¬ 
ple — and  the  highest  interest  of  the 
whole  people  lies  in  the  truth. 

The  press  at  last  is  “coming  to.” 

W'ar  profiteers,  protected  by  their 
own  official  propaganda,  could  be  borne 
with  so  long  as  they  were  content  with 
war  profits,  secretly  extorted  while 
puhl'c  attention  was  fixed  in  the  life- 
aud-death  struggle ;  but  they  are  not 


to  be  borne  with  by  a  free  and  fearless 
press  and  a  free  and  sane  people  in  nor¬ 
mal  times;  nor  can  times  become  nor¬ 
mal  so  long  as  they  are  borne  with. 

The  sharp  awakening  of  the  American 
press  within  the  last  few  months  to  the 
astounding  facts  of  profiteering,  the 
transmission  of  these  facts  by  all  the 
press  associations,  and  their  publication 
far  and  wide,  marks  the  opening  of  a 
new  era  not  only  in  .\merican  journal¬ 
ism  but  also,  let  us  hope,  in  .\merican 
economics. 

The  outbur.st  of  the  press  throughout 
the  land  is  as  spirited  as  it  is  spon¬ 
taneous. 

Where  before  had  been  indecision  and 


indifference  there  is  now  proof  of  pur¬ 
pose  ;  where  was  silence  there  is  out¬ 
spoken  truth;  where  was  framed-up 
publicity  is  sifted  fact.  Quick  and  defi¬ 
nite  results  to  the  public  have  come 
in  vital  information  and  in  the  general 
adjustments  of  prices. 

If  any  hint  of  mine  in  previous  ar¬ 
ticles  in  Editor  &  Publisher  has  con¬ 
tributed  in  any  degree  to  these  results, 
1  am  glad  and  proud. 

A  spark,  blown  by  the  wind  of  des¬ 
tiny,  has  reillumined  the  Torch. 

Awakening  to  Duty 

Great  events  are  developing,  but  the 
most  significant  event  of  all  is  the  re¬ 
awakening  of  the  press,  its  reassertion 
of  independence  and  its  rededication  to 
Truth. 

The  press  is  “coming  to,”  to  find  its 
influence  upon  the  people  shaken,  its 
freedom  restricted,  its  thinking  ham¬ 
pered  by  coercive  propagandists,  and  its 
facts  still  obscured  by  poisonous  pub¬ 
licity  flowing  from  thousands  of  inter¬ 
ested  sotirces. 

The  press  is  awaking  to  duty  and  op¬ 
portunity  more  momentous,  more  e.x- 
acting,  than  it  has  ever  faced  before 
in  all  its  glorious  history  of  great 
achievements. 

The  five  years’  famine  in  facts  must 
be  ended. 

The  long,  deadly  drouth  of  indiffer¬ 
ence  must  he  broken. 

Truth  must  once  more  have  its  place 
in  the  sun. 

Courageous  thought  must  speak  out, 
unhampered,  unafraid. 

There  is  in  public  discussion  no  effec¬ 
tive  substitute  for  fact  and  thought.  The 
press  must  face  the  situation  with  clear 
eyes,  discarding  all  jiropaganda,  putting 
aside  political  and  other  prejudices,  get¬ 
ting  facts  first-hand  as  far  as  possible, 
scorning  all  influences  against  truth,  and 
doing  straightforward,  sincere  thinking, 
sure  that  only  that  which  is  for  the 
greatest  good  of  the  greatest  numhei 
is  right,  whether  in  politics  or  eco¬ 
nomics. 

The  Play  of  Opinion 

There  must  he  effective  protest 
against  and  preventive  of  the  tainting 
of  world  news. 

Distracted  Europe  is  looking  to  .Amer¬ 
ica  for  democratic  leadership,  hut  there 
c.an  he  no  democratic  leadership,  either 
abroad  or  at  home — there  can  he  no  real 
democracy,  ev'en — without  nopular  en¬ 
lightenment  as  to  true  conditions.  De- 
mocraev  is  an  emptv  name — w'orse  yet.  a 
misnomer — without  the  free  play  of 
facts  and  free  voice  of  public  opinion. 

The  policy  of  the  .Allies,  supported  by 
our  own  governmental  publicity  depart¬ 
ments.  has  shut  off  communication  with 
and  real  knowledge  of  the  most  mo- 


A  DECLARATION  OF  INDEPENDENCE 


The  annual  convention  of  the  Associated  .Advertising  Clubs  of  the 
World  at  Indianapolis  unanimously  accepted  the  following  recom¬ 
mendation,  originating  in  the  Newspaper  Department. 

The  Newspaper  Department  of  the  .AssorJated  Advertising  Clubs  of  the 
World,  being  convinced  that  FREE  PUBLICITY — (“reading  notices,' 
“write-ups,”  the  “puffing”  of  amusement,  aiitomohile  and  motion  picture  press 
agents,  the  inspired  “advance  news”  for  sporting  events,  in  fact  all  reading 
matter  that  cannot  qualify  as  legitimate  news  without  consideration  of  its 
reflex  advertising  value) — is  gravely  detrimental  t9  the  best  interests  of  adver¬ 
tisers,  advertising  agents  and  newspapers,  particularly  during  the  current 
print-paper  crisis;  and 

Realizing  that  reading  matter  of  that  character  can  he  effectively  and 
permanently  eliminated  from  the  columns  of  our  newspapers  only  hy  local 
agreements  between  publishers  in  each  community, 

The  Newspaper  Department  hereby  urges  the  prompt  and  complete  sup¬ 
port  of  Organized  Advertising  for  the  suppression  of  the  FREE  PUBLICITA 
evil;  and  to  that  end  urges. that  each  club  represented  in  the  .Associated 
Advertising  Clubs  of  the  World  immediately  appoint  a  representative  com- 
mittee  to  present  the  following  agreement  to  the  newspaper  publishers  in  its 
field  and  to  urge  their  prompt  signatures  thereto: 

The  xiiulersigned  publishers  of  daily  newspapers  in 

. hereby  agree  to  diseotitiiuie  the 

publieation  of  all  FREE  PUBLICITY  in  eonsideratiott 
of  advertising  (reading  notices  and  writeups,  the  propa¬ 
ganda  of  amuseinent.  automobile  and  motion  picture 
press-agents,  the  inspired  advatice  “news”  for  sporting 
events,  in  fact  all  reatling  matter  that  cannot  (|ualify  as 
legitimate  news  without  consideration  of  its  reflex  adver¬ 
tising  value). 

(Signed) . 


The  unanimous  enclor.scmcnt  of  this  pledge  by  the  convention  was  in  this 
forceful  language: 

“Be  it  resolved,  that  the  publishers  of  newspapers  and  other  peri¬ 
odicals  be  encouraged  to  eonfine  advertising  to  the  advertising  col¬ 
umns.” 

GET  YOUR  NAME  ON  THE  ROLL  OF  HONOR— SIGN  THIS  PI.EDGE 
RETURN  TO  EDITOR  &  PUBLISHER 
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mcntous  political  exitcriments  of  the 
centuries.  Our  foreign  relations  gen¬ 
erally  remain  grave  matters  of  secrecy, 
mystery  and  misunderstanding,  when 
not  of  positive  misrepresentat.on.  This 
condition  is  conceivable  under  mon¬ 
archy,  where  only  a  small  ruling  class 
needs  to  know  and  it  is  safer  that  the 
public  should  not  know ;  but  it  is  not 
conceivable  under  democracy,  where  the 
rulers  are  the  people  and  r  ght  and  jus¬ 
tice  depend  upon  enlightened  public 
oi>iniun  ami  awakened  public  conscience. 
Although  the  press  is  not  primarily  re¬ 
sponsible  for  these  suppressions  and  dis¬ 
tortions  of  world  events,  yet  the  press 
has  the  power  and  upon  it  rests  the  duty 
to  remedy  the  cfmftising  situation.  It 
can.  if  it  will,  be  as  of  yore,  independent 
of  all  undue  political  domination,  for¬ 
eign.  national  and  local. 

Selfish  Interests 

Campaign  funds  are  openly  said  to 
be  used  to  iKilliite  the  press  with  lying 
proi>aganda. 

From  a  poisoned  spring  only  poi¬ 
soned  water  can  flow,  and  every  editor 
must  know  that  the  enormous  selfish  in- 
tere.sts  back  of  huge  camnaiirn  contribu¬ 
tions  are  the  interests  not  of  the  people 
but  of  the  people's  despoilers. 

There  is  no  motive  of  real  patriotism 
or  purpf)se  of  jiublic  benefit  in  any  pub¬ 
licity  coming  from  such  interested 
sources.  .\dvertising  columns  may 
properly  be  open  to  it,  as  to  the  pro¬ 
motion  of  any  other  business  self-inter¬ 
est,  but  how  can  any  self-respecting  ed¬ 
itor  i>ublish  as  reading  a  line  of  it? 

The  editor  who  is  incapable  of  mak¬ 
ing  his  own  choice  of  candidates  for  |)o- 
litical  office,  of  shaping  his  own  opinions 
upfui  the  issues  and  of  giving  his  own 
reasons  and  expressing  his  own  admira¬ 
tions  in  public  matters  .is  in  the  wrong 
calling. 

What  iu.stification  has  any  editor  in 
putting  out  to  his  readers  statements  or 
arguments  that  he  knows  are  framed 
up  in  the  advancement  of  selfish  inter¬ 
ests  so  huge  as  to  be  able  to  contribute 
in  blocks  of  hundreds  of  thousands  of 
dollars? 

Do  we  want  public  opinion  in  this 
country  controlled  and  interpreted  from 
the  headquarters  of  gigantic  corjKjrate 
interests,  or  do  we  want  it  righteou.sly 
fostere<i  upon  untainted  facts  and  re¬ 
flected  in  the  independent  opinions  of 
thousands  of  patriotic,  free-speaking 
edit(»rs?  Certainly  the  last  is  the  only 
real  public  opinion.  It  is  the  only  foim 
of  public  opinion  that  can  interpret,  de¬ 
fend  and  advance  the  genuine  rights  and 
interests  of  the  i)eoi)le  and  the  integ¬ 
rity  and  prosperity  of  the  nation. 

Time  for  Concerted  Action 

Decidedly,  we  need  a  declaration  of 
independence  from  all  the  steadily- 
encroaching  political  propaganda  of 
the  self-seeking  contributors  of  taint¬ 
ed  millions. 

.\ccurate  news  about  business  and  its 
comi)lex  interrelations  has  become  prac¬ 
tically  unattainalde.  because  almost 
e\ery  big  corporation  has  its  publicity 
bureau  that  puts  out  through  the  press 
upon  the  public  all  manner  of  informa¬ 
tion  and  misinformation  heli)ful  to  its 
own  business,  and  in  its  own  interest 
censors  all  its  "facts"  in  its  relation  to 
the  publ’c. 

This  is  not  alone  a  costly  burden  upon 
the  (tress  and  a  deceiving  nuisance  to 
the  reading  public,  but  it  is  a  grave  det¬ 
riment  and  menace  to  business  itself. 
The  sealed  secrecy  and  the  distorted 
news  together  render  all  business  facts 
doubtful  and  force  investments  and 
transactions  into  the  nature  of  gam¬ 
bling. 


The  press  realizes  all  this  as  never  be¬ 
fore. 

it  is  suflfering  from  it  now  as  never 
before. 

Xow  is  the  time  to  take  determined, 
concerted  action  against  the  entire  prac¬ 
tice  which  is  as  degrading  to  journalism 
as  it  is  injurious  to  sound  business,  and 
has  nothing  whatever  of  honest  purpose 
or  helpful  service  to  commend  it. 

Certainly  the  time  has  arrived  for  the 
.American  press  to  make  a  ringing  dec¬ 
laration  of  indeiiendence. 

The  press  owes  it  to  the  reading  pub¬ 
lic,  to  honest  business  and  to  itself  to 
clean  its  (rages  and  its  mind  and  heart. 

Shall  all  this  deceiving,  gagging,  de¬ 
grading  and  corru[)ting  mess  of  (lollu- 
tion  which  has  already  so  seriously  in¬ 
jured  the  influence  of  the  press  also 
destroy  its  self-res()cct  ?  Xot  if  the 
(iress  will  rise  and  resist  it. 

The  press  is  finding  itself. 

It  is  beginning  to  s(K-ak  from  its  sonl. 

True  to  its  glorious  traditions,  its 
great  talents  and  its  high  mission  as  the 
gos()el  of  the  ()eo()le,  it  is  giong  to  rise 
fully  to  its  duty  and  opportunity. 

That  the  State  of  New  York  has 
shbwn  its  public  sentiment  in  a  law 
making  it  a  criminal  offense  to  fur¬ 
nish  to  a  newspaper  any  untrue  infor¬ 
mation  is  good,  but  the  best  protec¬ 
tion  to  the  public  against  deception 
must  lie  now,  as  always,  in  editorial 
integrity,  good  sense  and  sincerity. 
If  this  protection  is  to  fail,  there  will 
be  little  left  of  the  rights  and  happi¬ 
ness  of  the  people  worth  protecting. 

.\ftcr  all.  it  is  up  to  the  individual 
ed’tor  and  (tublisher.  I’ivery  news()a(K'r 
ortice  is  a  court  of  last  resort.  It  is  the 
only  tribunal  in  which  the  multiform 
[ibases  of  the  evil  all  finally  converge. 

The  editor  who  holds  the  right  atti¬ 
tude  of  mind  will  find  effective  methods ; 
he  who  has  tiot  the  r’ght  attitude  will 
not  find  any  methods  effective. 

It  is  the  matter  of  infinitely  recur¬ 
ring  decisions  and  instant  adaptability 
to  widely  differing  schemes  of  apiiroach. 

I'.d'torial  character  ami  acumen  form 
the  safe  bulwark. 

Xothing  cat!  be  accom()lished  by  fe^b'e 
or  sporadic  efforts.  The  determined  ed¬ 
itor  can  promntly  command  the  situa¬ 
tion.  Facts  volunteered  from  intere>ted 

{Coniinued  on  po'^c  28.) 


NEW  W.  U.  PRESS  RATES 


Day,  One-Third,  and  Night,  One-Sixth 
of  Commercial  Day  Rate 

Xew  schedules  for  press  messages 
bearing  advances  of  a()()roximately  20 
to  .SO  per  cent  will  become  effective  Sep- 
temlx'r  1,  it  was  announced  this  week  by 
the  Western  L'nion  Telegraiih  Com()atiy. 
The  new  charges  are  as  follows ; 

Xight  (iress  messages:  One-sixth  of 
wliat  the  tolls  would  be  on  the  same 
message  at  full  commercial  day  rates, 
commercial  count. 

Day  press  messages:  One-third  of 
what  tolls  would  be  on  the  same  mes¬ 
sage  at  full  commercial  day  rates,  com¬ 
mercial  count. 

Tolls  will  be  ligured  at  full  commercial 
day  rates  and  divided  by  six  or  three, 
for  night  and  day  messages,  respectively. 

The  com()any’s  announcement  says 
that  press  rates  will  ap()ly  to  spec’al 
dispatches  in  plain  Fnglish  language  ad¬ 
dressed  to  newspapers  or  (iress  associa¬ 
tions,  filed  by  their  authorized  corre¬ 
spondents  to  be  paid  for  by  such  news- 
napers  or  tiress  associations  and  contain¬ 
ing  bona  fide  reading  matter  for  publi¬ 
cation  ;  also  to  similar  matter  filed  by 
bona  fide  press  associations  addressed  to 
newspapers  or  bv  one  newspaper  to  an¬ 
other.  and  paid  for  by  the  sending  press 
association  or  newspaper. 


ARMY  SPENDING  $150,000 
IN  NEWSPAPERS 

Campaign,  to  Cost  $240,000,  Will  Start 
in  October — Twelve  Pieces  of 
Copy,  in  5,000  Lines, 
Planned  for  Dailies 


The  United  States  .Army  will  be  a  con¬ 
sistent  and  persistent  user  of  (laid  s(iace. 

In  the  wake  of  the  news  that  all  .Army 
(leace  time  recruiting  records  were  bro¬ 
ken  in  July,  and  with  every  indication 
that  20,000  recruits  will  be  (irocured  in 
.August,  comes  the  announcement  that 
another  [laid  advertising  cam[iaign  will 
be  launched  in  October  to  include  siiacc 
in  magazines,  daily  and  foreign  language 
newstiapers,  as  stated  in  Fihtor  &  Pl’b- 
1.ISHKR  of  July  24. 

There  will  be  twelve  pieces  of  news- 
(lajier  co()y  spread  over  5,000  lines  in 
each  newspa(K'r  selected.  The  newspapei 
appropriation  is  about  $150,000. 

bull-page  advertisements  will  run  in  a 
selected  list  of  magazines  of  highest  cir¬ 
culation. 

The  cost  of  the  campaign  will  be  ap- 
(iroximately  $240,000  and  will  be  direc¬ 
ted  by  Major  S.  .A.  Greenwell,  Chief  of 
the  Recruiting  Publicity  Bureau,  U.  S. 
.\rmy,  and  the  .Advertising  .\gencies 
Cor[)oration  of  Xew  York. 

Newspapers  to  Be  Used 

.A  survey  of  recruiting  conditiotis  was 
recently  made  by  the  .Advertising  .Agen¬ 
cies  Corporation  and  as  a  result  of  that 
survey,  it  was  definitely  determined  to 
buy  ((uantity  rather  than  class  circulation 
and  the  list  of  newsiiapers  selected  has 
been  on  the  basis  of  highest  certified  cir¬ 
culation  within  the  geographical  limits 
of  recruiting  districts.  In  districts  hav¬ 
ing  more  than  2.000,000  population,  the 
fotir  hinglish  daily  newspapers  of  highest 
certified  circulation  will  be  used;  in  dis¬ 
tricts  of  more  than  a  million  (loinilation, 
three  tiewstiapers,  and  in  districts  where 
the  po()ulatif  n  is  under  the  million  mark, 
only  two  news()a()ers  will  be  used. 

Thus,  in  the  opinion  of  .Army  and 
.\dvertising  .Agencies  Corporation  offi¬ 
cials,  the  .Army  gets  a  dollar’s  worth 
for  a  dollar  in  the  circulation  it  buys. 
The  foreign  language  news()aper  list  has 
been  selected  on  the  basis  of  h'ghest 
circulation,  nationality,  and  geographical 
location.  , 

Major  Greenwell,  than  whom  there  is 
no  "than  whomer”  when  it  comes  to  be¬ 
lief  in  the  efficacy  of  (laid  advertising 
as  the  means  of  getting  recruits,  has  giv¬ 
en  his  ().  K.  to  a  plan  of  copy  that  it  is 
believed  will  fill  the  .Army  to  overflowing 
and  force  a  waititig  list  by  Spring.  He 
says : 

"The  .Army'  has  been  using  [laid  adver¬ 
tising  more  or  less  regularly  for  a  year 
and  something  has  ha()pened  to  bring  in 
recruits  in  larger  numliers  than  was  evc> 
known  before  in  (leace  times  from 
George  Washington’s  down  to  the  (ires- 
ent  day.  .Advertising  claims  a  share. 

"The  survey  proved  conclusively  that 
no  advertising  can  make  the  prospective 
recruit  go  right  over  to  the  recruiting 
office  immediately  after  reading  the  ad¬ 
vertising  and  put  his  name  oti  the  dotted 
line. 

“Certaiti  conditions  surround  the  pros¬ 
pect’s  desire  to  ‘buy’  service  with  the 
.Army  and  the  best  advertising  can  do  is 
to  keep  the  matter  constatitly  before 
him — to  picture  the  .Army  as  a  good  job 
—and  let  the  cumulative  effect  lead  an 
increasingly  greater  number  of  recruits 
into  the  ranks  over  the  longer,  surer 
road. 

“The  cony,  while  directed  at  the  recruit 
himself,  reaches  over  his  shoulder  to  all 
the  people  to  tell  them  the  .Army  is  a 


good  job  for  self-respecting  young  men 
who  want  to  get  ahead  in  the  world. 

“The  ‘learning  a  trade'  phase  of  the 
new  democratic  peace  time  .Army,  the 
big  phase  that  really  makes  it  differ  from 
any  other  .Army  we  ever  had,  or  any 
.Army  any  other  country  ever  had,  or  any 
be  the  keynote  of  the  campaign.  That, 
coupled  with  the  opportunity  to  travel, 
atid  the  fact  that  you  earn  while  learn¬ 
ing  is  the  complete  copy  idea  that  has 
been  built  on  actual  knowledge  of  con¬ 
ditions  gained  through  the  survey  just 
completed." 

Tom  P.  Hall,  of  the  Calkins  &  Holden 
.Advertising  .Agency,  is  the  co))y  general 
for  the  camiiaign  and  O.  H.  Blackman 
of  the  Blackman  Com()any  and  William 
H.  Johns  of  the  George  Batten  Com¬ 
pany,  as  well  as  James  O'Shaughnessy. 
are  giving  a  great  deal  of  their  time  and 
attention  to  the  campaign.  T.  G.  Ster- 
rett  of  the  .Advertising  .Agencies  Corpor¬ 
ation  will  be  Major  Greenwell’s  aide  iti 
this,  as  in  former  campaigns. 

h'urther  details  of  the  new  .\rmy  cam- 
(laign  will  be  announced  shortly. 


TORONTO  GLOBE  BANS  "PUFFS” 


Old  Method  of  Soliciting  Exhibition 
Advertising  Abandoned 

Toronto. — The  Globe  will  not  solicit 
(laid  reading  matter  "(niffs”  from  ex¬ 
hibitors  at  the  Toronto  Kxhibition  this 
year.  In  a  circular  letter  to  exhibitors, 
the  (taper  says : 

"Our  general  news  service  from  the 
exhibition  will  be  better  than  ever,  be¬ 
cause  our  news  staff  will  be  able  to  de¬ 
vote  all  of  its  time  to  events  and  inci- 
detits  of  general  interest.  .Ample  accom¬ 
modation  and  better  advertising  service, 
we  are  sure,  will  be  afforded  to  exhibi¬ 
tors  in  the  display  advertising  columns 
in  the  (jlobe  during  the  great  exhibition. 
The  Globe  is  the  first  (laper  to  break¬ 
away  from  the  custom  of  soliciting  a 
‘write  up'  from  those  who  exhibit.  .All 
advertising  is  good  advertising,  but  there 
are  better  methods  of  advertising  than 
the  paid  reading  tnatter  ‘(ittff.’  We  be¬ 
lieve  most  of  the  exhilvtors  will  agree 
with  this,  and  will  use  display  advertis¬ 
ing  wdh  greater  advantage  to  concen¬ 
trate  attention  upon  their  exhibits.” 

HUGHES  QUITS  COURIER  .lOURNAL 


W.  T.  Hughes  or  Bert  Garst’n  May  Suc¬ 
ceed  Him  as  Business  Manager 

(Special  to  Editor  &  Pcbi.i.sher ) 

I.oi  isvii.i.E,  Ky. — Robert  E.  Hughes, 
business  manager  of  the  Louisville  Cour¬ 
ier-Journal  and  Times  since  Judge 
Robert  Bingham  acquired  the  newspaper 
(iroperties  from  the  Haldeman  interests 
several  years  ago,  has  resigned  to  enter 
a  new  field  of  endeavor.  He  has  luit 
announced  his  plans  for  the  future.  Mr. 
Hughes’  successor  has  not  yet  been 
named  but  it  is  uderstood  that  Wallace 
T.  Hughes,  vice-president  of  the  Courier- 
Journal  Comtiany  and  Judge  Bingham’s 
right-hand  man,  is  being  considered  for 
the  place. 

.Another  tip  is  that  Bert  X.  Garstin. 
advertising  manager  of  the  two  [lapers. 
may  be  elevated  to  the  post. 

Montreal  Gazette  Five  Cents 

Montrf.m..  —  The  Gazette  has  an¬ 
nounced  that,  beginning  Sentember  1st, 
the  nr’ce  of  the  pauer  will  be  5  cents 
on  streef  sales,  and  the  subscription  rate 
will  be  raised  from  $8  to  $12  a  year. 

A.  R.  Martin  Goes  to  New  Orleans 

K.\ns.\s  City,  Mo. — .Alan  R.  Martin, 
formerly  connected  with  the  Ferry- 
Hanlv  .Advertising  Company’s  office  here, 
has  been  transferred  to  that  agency’s 
Ww  Orleans  staff. 
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PAPE  ASKS  A.  N.  P.  A.  FOR  10,000  TONS 
TO  BREAK  PAPER  PRICES 

Says  Extra  Tonnage  in  1920  Costs  Publishers  $64,000,000 — 
Wants  1%  on  Contracts  Released  to 
Buying  Corporation 


ARdUIXG  that  10,00()tons  of  newsprint 
paiier  allotted  by  publishers  bavint? 
contracts  to  the  Publishers'  Buying  Cor¬ 
poration  for  the  benefit  of  publishers 
without  contracts,  will  break  the  spot 
market  for  the  rest  of  1920  and  have  a 
favorable  influence  on  contract  prices 
for  1921,  William  J.  Pape,  publisher  of 
the  Waterbury  (Conn.)  Republican 
and  president  of  the  Publishers'  Buying 
Corporation,  this  week  appealed  to  the 
members  of  the  American  Newspaper 
Publishers’  .\ssociation  for  an  allotment 
at  mill  contract  price  of  1  per  cent  of 
their  contract  tonnage. 

That  bidding  by  publishers  late  last 
year  and  during  the  first  quarter  of 
1920  has  since  been  shown  to  have  been 
unnecessary  and  that  it  forced  the  aver¬ 
age  price  per  ton  of  the  marginal  news¬ 
print  so  proem  ed  up  to  $640  a  ton  are 
among  the  interesting  arguments  ad¬ 
vanced  by  Mr.  Pape. 

His  reasoning  is  thus: 

‘‘.•\s  was  shown  when  real  con.serva- 
tion  began  to  be  generally  practiced  in 
the  second  quarter  of  this  year,  much 
of  the  apparent  necessity  for  ‘excess 
tonnage’  was  not  compulsory,  but  it 
had  the  effect  of  assisting  to  raise  the 
New  York  si)ot  market  from  /  cents 
in  December.  1919,  to  1.1-54  cents  in 
June,  1920.  the  itrice  having  been  in 
the  meantime  as  high  as  15  cents  dur¬ 
ing  .April. 

Marginal  Paper  $640  a  Ton 

“Taking  12  cents  as  the  average  price 
and  100  000  tons  as  the  1920  production 
of  marginal  newsprint,  during  1920 
newsprint  consumers  will  pay  $24,0(M),- 
000  for  this  100,000  tons  of  marginal 
paper.  It  is  a  well-known  economic 
principle  that  the  cost  of  the  marginal 
supply  regulates  the  price  of  the  entire 
supply.  The  true  cost  to  the  consumer, 
therefore,  of  this  100.000  tons  is  not  the 
price  at  which  it  reached  the  consumer, 
hut  its  price  plus  the  increased  price 
in  1920  of  2,000, 0(X)  tons  of  regular 
newsprint  of  $20  a  ton.  or  $40,000  (KK), 
or  a  total  increased  newsprint  hill  of 
$64,000,000  for  1920.  The  newsprint 
u.sers  of  the  United  States  and  Canada, 
therefore,  are  paying  $64,000,000  to  se¬ 
cure  a  marginal  supjtly  of  100,000  tons, 
or  5  per  cent  of  the  1920  itroduction  of 
regular  newsprint.  The  marginal  news- 
Iirint,  therefore,  cost  $640  a  ton  or  32 
cents  a  pound,  which  far  exceeds  any 
possible  increased  profit  or  insurance 
value  which  can  he  ascribed  to  the  use 
or  possession  of  it.” 

Mr.  Pape’s  letter,  as  well  as  the  brief, 
were  sent  out  to  all  members  of  the  -A. 
\.  P.  A.,  the  ])ress  associations  and 
the  trade  press  through  regular  .A.  N. 
P.  .A.  channels,  although  the  Board  of 
Directors  and  Pa])er  Committee  of  the 
Association  made  it  i)lain  in  an  accom¬ 
panying  letter  that  the  .As.sociation  did 
not  adopt  as  its  own  the  arguments  pre¬ 
sented  by  the  Publishers'  Buying  Cor¬ 
poration.  Mr.  Paiie’s  letter  follows: 

“With  the  ai)proval  of  the  Board  of 
Directors  and  the  Paper  C  onimittee,  we 
arc  submitting  a  plan  to  break  the  spot 
market  price  of  newsi)rint  this  hall  and 
to  keep,  down  your  contract  price  on 
paper  for  1921  to  what  you  will  regard 
as  a  fair  figure  under  present  costs. 

“For  the  remaining  four  months  of 
,1920,  newspapers  without  contracts  will 
get  the  benefit  of  a  lower  market,  but 
it  will  benefit  newspapers  with  con¬ 
tracts  for  twelve  months  in  1921.  That 
is  where  you  will  come  in. 


“To  accomplish  this  you  are  urged 
to  release  to  the  Publishers’  Buying 
Corporation  between  Sept.  1  and  Dec.  31, 
1  per  cent  of  your  1920  tonnage  at  mill 
contract  price.  If  your  contract  for 
1921  is  to  he  reduced  in  quantity,  the 
tonnage  which  you  release  will  be  re¬ 
turned  to  you  next  year.  One  per  cent 
of  the  1920  tonnage  of  members  with 
contracts  should  provide  upwards  of 
10,000  tons.  If  less  than  that  ciuantity 
produces  the  desired  result,  all  the  ton¬ 
nage  pledged  will  not  be  called  for. 

“We  reason  that  the  pressure  of  10,- 
OOO  tons  upon  the  spot  market  will  he 
irresistible.  The  release  of  10.000  tons, 
or  such  i)art  as  may  be  needed,  will 
remove  practically  all  buyers  from  the 
spot  market  during  the  four  months 
when  contract  jtrices  are  being  deter¬ 
mined  and  present  high  quotations  will 
be  smashed  flat.  The  spot  price  will 
settle  at  or.  near  present  contract  prices. 
Then  the  newsprint  users  will  save  $40 
a  ton  next  year  on  2.000,000  tons  used 
in  the  United  States  and  Canada.  Isn’t 
it  worth  while  to  release  10,(X)0  tons  to 
save  $80,000,000  in.  one  year? 

“Now  all  this  is  so  unprecedented 
that  we  couldn’t  ho])e  to  put  it  across 
in  a  short  letter  so  we  have  told  the 
interesting  story  fully  and  carefull.\  and 
enclo.se  a  printed  coity  herewith. 

“We  assert  therein  that  the  newsprint 
shortage  is  over,  that  the  spot  market  is 
a  house  of  cards,  but  that  it  has  done 
its  mischief"  and  that  unless  it  is 
smashed  (juicklx  it  will  raise  contract 
newsprint  to  $150  next  year;  that  its 
effect  upon  contract  prices  has  made 
spot  i)ai)er  cost  newsprint  users  $640 
a  ton  for  1920;  that  newspaiters  on 
September  1  will  have  more  i)ai)er  in 
stock  and  in  transit  than  they  have  had 
since  March  31,  1919;  that  no  impor¬ 
tant  part  of  the  North  .American  supidy 
can  he  exjtorted  and  that  producers 
generalfy  will  approve  these  releases. 

“We  think  we  prove  our  case  and  if 
you  agree  we  invite  you  to  send  us  a 
formal  release  for  your  quota  (con- 
lirming  it  to  your  mill).  If  you  are  in 
doubt,  we  invite  correspondence. 

“Send  releases  and  address  corre- 
s])ondence  to : 

“WILLIAM  J.  PAPF, 

“Pres.  Publishers’  Buying  Cor])., 
“P  O.  Box  554,  Waterbury.  Conn.’’ 

Under  the  heading  “Will  A Ou  Help 
Break  the  Spot  Market?”  the  brief 
takes  u])  the  several  jjhases  of  the  ques¬ 
tion,  as  follows ; 


(ireece  . 

2,500 

375 

Si)a'n  . 

2.677 

557 

FiiKland  . 

75.589 

15,289 

Costa  Rica  . 

12.3(X) 

1,250 

(iiiatcmala  . 

2.599 

533 

Honduras  . 

10,889 

l.(K)2 

Pat)aiTia  . 

30.000 

4,275 

Salvador  . 

15,498 

1,794 

Mexico  . 

6.385 

845 

Jamaica  . 

48,078 

6,742 

T rinidad  . 

2,000 

205 

Other  Br.  West  Indies 

7.244 

696 

Cuba  . 

147,367 

17,204 

Danish  West  Indies  .  . 

2,000 

200 

“Tlicre  is  no  li  nger  a  shortage  of  newspi  ini 
liajier.  Production  has  been  running  ahead  of 
consuinpticn  since  April  1.  "total  stocks  on 
hanil  at  mills  and  terminal  points  and  in  the 
hands  of  jobbers  and  of  daily  and  Sunday 
news|)apers  of  5,0tK)  circulation  and  upwards 
were  apiirnximately  34,001)  tons  larger  on  July 
1,  1920,  than  in  January  1,  1920,  despite  a 
■onsumption  during  the  first  half  of  1920  of 
inly  250  tons  a  month  less  than  during  the 
.ist  six  mi, mbs  of  1919,  when  all  records  for 
■imsumption  were  liroken. 

“Puhlishers’  stocks  on  hand  and  in  transit 
ate  iti  a  healthy  condition,  having  increased 
tiearly  40,000  tons  in  the  three  mi  nibs  ending 
June  30,  1920.  The  ti  linage  in  the  I’anils 
of  710  of  the  larger  publishing  concerns  i>lus 
tonnage  in  transit  increased  nearly  47,000  tons 
during  April,  nearly  5.000  tons  in  .May  and 
nearly  17,000  tons  in  June. 

“Productii  n  is  still  increasing  and  cimsunip- 
lion  decreasing  in  spite  of  increased  volumes 
if  advertising.  The  spot  market  price  of  do¬ 
mestic  newsprint  is  on  the  decline,  having  re¬ 
ceded  from  15  cents  in  .April  to  lljj  cents 
by  the  middle  of  .August,  while  the  |irobal)le 
average  for  the  last  i|uarter  of  the  year  may 
be  tentatively  estimated  at  10  cents.  (  onsiil- 
erable  i|Liantities  of  European  newsi>rint  to 
e,  St  to  cents  in  dock,  duty  paid,  are  being 
imported  for  .siepteniber  arrival. 

“In  spite  of  the  declining  i>rice  of  spot  news- 
opint  and  the  increasingly  favorable  positii  n 
of  newspaper  imblishers  botli  as  to  reserve 
■■'.ocks  and  current  supplies,  the  price  of  eon- 
tract  pa|Kr_is  advancing.  The  Federal  Trade 
(  ommission's  figures,  w  Inch  generally  lag  be 
hind  facts,  show  an  increase  in  its  weighted 
average  contract  )irice  frim  September,  1910, 
*o  lime,  1920,  of  nearly  1  cent  a  pound.  <  >:i 
lulv  1,  lOjo,  the  International  contract  piiee 
V  as  increased  another  '/<  cent  and  the  t'ana- 
ilian  cx|)irt  price  cent  a  iiound.  while  the 
latter  concern  has  already  announced  a  further 
increase  of  -'J  cent  a  pound,  to  take  elfeet 
October  I.  Its  [irice  for  the  last  cpiarter  of 
the  year  will  then  be  bp:  cents  a  pound.  I'he 
•Minnesota  \  Ontario  ('om|iany  recently  ofiered 
its  customers  contracts  for  1921  and  future 
years,  the  price  to  be  for  the  first  six  moi.tlis 
if  1921,  7  ts  cetits  a  iKiund  |)lns  a  bonus  pay¬ 
able  in  1921  of  J5  a  ton  on  pa|ier  delivered 
•i  them  on  their  1921)  eontraets. 

The  Remedy  Proposed 

‘•.\n  average  contract  price  of  ?15()  a  ton 
for  regular  contraet  tonrage  during  1921  i- 
now  gtnerally  forecast,  incredible  as  it  would 
have  seemed  when  contracts  were  placed  at 
S.XO,  $9,S  am!  $100  a  ton  for  the  whole  of 
1920.  and  at  $90  a  tin  for  the  first  iiuarter  of 
the  present  year.  .Mlnwing  for  increase-l 
costs,  it  seems  reasonable  to  assume  that,  at 
$119  a  ton  for  1921,  every  regular  newsprint 
mill  could  earn  very  handsome  profits,  the 
•■.'■.•rage  selling  price  allowed  being  $20  a  toti 
over  the  average  established  by  the  producers 
themselies  for  the  sellers’  market  prevailing 
during  the  first  <inarter  of  1920,  while  it  i- 
$35  a  ton  or  almi  st  .50  tier  cent  higher  than 
the  average  contract  price  of  $75  a  ton  whiib 
the  p-roducers  received  contentedly  during  tlie 
last  (inarler  of  1919.  The  difTerence  between 
an  estimated  profitable  selling  price  of  $110 
a  ton  and  the  forecasted  average  for  1921 
of  $150  a  ton  for  contract  paper,  when  ati|ilieil 
to  well  I  ver  2,000.))00  totis  of  1921  produitiiii 
of  I'niled  States  and  C  anadian  regular  news¬ 
print  mills,  means  a  further  excess  tax  of  not 
less  than  $$0,000,000  a  year  uium  the  news¬ 
print  users  of  North  .America  to  apply  during 
1921  and  to  endure  until  such  time  as  a  slight 
surplus  of  papet  is  created  either  by  new  pro¬ 
duction  nr  the  efforts  of  tiewsprint  users 
lliemselveSj 

"It  has  just  heeti  .stated  that  the  prisent 
price  conditions  will  prevail,  if  indeed  the 
demands  for  ti  nnage  do  not  aggravate  them, 
until  such  time  as  a  slight  surplus  of  iiaper 
shall  be  created  by  new-  productitin  or  by  the 
efforts  of  newsprint  users.  .\  measure  of  de¬ 
pression  has  been  secureil  by  the  conservatii  n 
wliich  It, as  been  gener.-\Jly  recotiimended  by 
newspaper  associations  under  the  leadership 
of  the  .\.  N".  1',  ,A.  and  is  in  the  main  being 
practiced  bv  most  publishers. 

“lint  when  all  buyers  of  ‘excess  ti  image"  re¬ 
tire  from  the  s|>ot  market  there  will  be  a  com¬ 
paratively  high  spot  market  as  long  as  several 
hundred  newspapers,  some  large  but  mostly 
small,  are  compelled  to  purchase  all  or  a  suii- 
stantial  part  of  their  neecsstiry  suii|)lirs  from 
marginal,  high-cost  mills.  Just  as  long  .'is  tins 
spot  nnirket  remains  materially  liivlnr  than  the 
eoi'traet  priee,  the  contraet  priee  will  tend  t  » 
ndvatiee  unreasonably.  We  must  ci  ncede  that 
paper  producers  ar.-  human  beings  .ind  will  act 
as  business  men  customarily  do.  .\  high  spot 


To 

Pounds 

Dollars 

Santo  1  )oniiiij;o . 

23.872 

2,5.30 

ArKentina  . 

942,254 

47,114 

Brazil . 

LS.KW 

2,525 

Chile  . 

28,429 

2,015 

Uolomh'a  . 

61.951 

3.365 

I'.cnador  . 

53,705 

5,573 

British  Ciiiana  . 

7,4(H) 

1,184 

I’ruKuav  . 

2,225 

246 

Venezuela  . 

10,643 

1.663 

British  Indies  . 

529 

41 

.Australia  . 

152,642 

18,545 

New  Zealand  . 

59,786 

5.982 

British  South  .Africa  . 

75,782 

6,166 

1.809,7.53  $148,946 


Exports  of  Newsprint  During  June  from  Port  of 
New  York 


I'o  I^otiuds  Dollars 

I'ranco  .  10, 3(H)  $  1,030 


niarkfl  present';  a  constant  and  altosether  irre- 
sistilile  temptation  to  the  mannfacturcrc  to  in- 
rrea>e  his  price.  When  lie  sees  his  customers- 
payiiii?  10  to  15  cents  a  pound  ft  r  spot  paper 
which  averages  inferior  in  (piality  to  the  Hrst* 
class  newsprint  which  he  is  furnishing  them 
steadily  uinlcr  contract  price  at  4  cr  5  cents  a 
pound,  he  is  justified  in  feeling  that  his  contract 
price  is  too  low,  that  the  newspai>ers  can  af¬ 
ford  to  pay  an  average  of  6  to  8  cents  a 
pound,  and  that  he  will  he  foolish  if  he  does 
not  charge  what  the  traffic  will  hear  as  shown 
hy  the  average  price  paid  for  all  jiaper  C(  n 
sume<l. 

'“The  Publishers’  Buying  Corporation,  tliere* 
fore,  urges  the  American  Newspaper  Publish¬ 
ers’  Association  to  create  a  supply  of  paper 
for  the  use  during  the  remainder  (  f  1920  of 
publishers  without  contracts  by  recommend¬ 
ing  and  insisting  that  A.  N.  P.  A.  members 
and  newsprint  users  generally  ought  in  their 
()W!i  interest  and  the  general  interest  release 
10,000  tins  of  newsprint  fnm  their  stocks 
and  their  contract  supplies  to  be  sold  at  the 
mill  price  cr  a  price  intermeiliate  between 
tiint  price  and  10  cents  a  pound,  in  onler  that 
tile,  newspapers  without  contracts  may.  keep 
out  nf  the  sjiot  market  for  the  remaimler  »)f 
tl'e  year. 

Would  Break  1921  Prices 

*  If  the  spot  market  went  btlow  7’-^  cents  in 
the  fall,  contracts  woubl  be  made  «at  6  t-  7 
cent's.  If  it  went  to  7  cents,  C(  ntraets  coubl 
be  ma<le  at  cents  to  6*/^  cents.  By  no 

means  all  of  the  marginal  supply  would  d.is- 
appear  when  the  newsprint  market  fell  below 
S  cents  because,  as  previously  pointed  out, 
this  marginal  supply  began  to  appear  in  the 
market  at  the  comparati\^ly  low  spot  price 
of  September,  1919,  and  its  present  high  cost 
is  basei!  ujm)!!  a  profiteering  price,  wiiicli  it 
has  to  pay  for  pulp,  freipieutly  because  its 
regulat  pulp  supplies  are  lu  t  suitable  for 
newsprint  manufacture;  so  that  certain  wrap- 
pit  g  and  other  mills  had  to  seciue  pulp  sup¬ 
plies  on  a  rising  market  in  order  to  begin 
making  newsprint.  The  pre.^ent  high  level  of 
production  coubl  probably  be  alnio-t  main¬ 
tained  and  the  w  ltole  product  could  be  t  b- 
laiued  at  a  uniformly  lower  price.  Bresont 
price  (Mscrepanries  woidtl  be  ct  rrecietl. 

“('ustomers  of  the  International  Baper  Co., 
who  have  been  notifieil  of  a  cut  in  tonnage  for 
19.?1  and  expect  to  have  to  secure  20  per 
cent  of  their  supply  fnm  other  sonrce>  next 
year,  are  reminded  that  this  should  be  an  atl- 
ditional  incentive  for  tliein  to  help  break  the 
'.Lot  market  from  whicli  they  may  base  to 
secure  a  portion  of  tluir  supply.  It  is  pio- 
p!  sed  that  the  tonnage  be  released  in  either 
i.t'  two  wavs: 

“Tc  be  released  to  the  Publishers* 
Buying  Corporaticn  at  the  mill  price,  to 
le  ioH  at  the  irill  price  to  its  members, 
who  are  newspapers  cn  th?  market  for  all 
cr  a  substantial  pertien  cf  their  supply.  No 
rewepaper  car  secuie  a  ten  cf  released  news- 
prmt  witheut  signing  the  strndard  contract 
tetweir  the  corporation  and  its  members, 
provided  that  the  paper  purchased,  when 
rdded  to  supplies,  if  any,  from  other  sources, 
is  net  preportiorately  larger  than  the  1919 
consumption  fer  the  same  period.  Thus 
p^per  wastirg  and  paper  hoarding  will  bs 
provided  against  fully  in  the  spirit  and  al¬ 
most  in  the  exact  words  of  the  A.  N.  P.  A. 
censervation  rescluticn. 

2.  To  be  I'^nt  to  the  Publishers*  Buying 
Corporation  to  be  sold  to  its  members, 
under  the  ccrtract  safeguards  as  above 
mr^ticned,  and  tc  I'e  settled  fer  at  the 
mill  price,  rr,  if  the  newspaper  releasing 
the  tonnage  insists,  »t  shall  be  oaid  there¬ 
for  at  its  contract  price  for  1921,  but  the 
tonnage  in  ary  event  to  be  replaced  by  the 
bryirg  corporaticr  ir  1921,  sc  that  larders 
ne^ing  replacement  sbrii  get  hack  ar  equal 
emeurt  of  paper,  to  be  furnished  at  1921 
contract  price.  tb»*  buying  corpor'*tion  under¬ 
taking  to  make  1921  purcheses  cf  newsprint 
rufficiert  to  guarantee  this. 

Return  of  Tonnage  Pledged 

“The  frouer  method  of  distrilu’tion  with 
|>rr»vision'5  h  r  properly  «nfegunrfling  news- 
p.Tjicrs  that  release  tonnage  will  he  deter- 
mitied  after  consultation  with  representative 
l*td>Iishers.  The  facilities  and  organisation  of 
the  ruhlishers’  Puyirif  ('oriKiration  are  avail¬ 
able  to  <listribTite  the  paper  properly  and 
e'juitnbly  tinder  such  ‘tnpervi'.ion  as  may  be 
suggested  ami  the  faith  of  the  buying  cor¬ 
poration  and  its  entire  membership  will  be 
pU'dced  to  ihe  i»rM  return  of  all  toniiai'c 
rele.a->e<l  under  promise  of  return.  The  indi¬ 
vidual  rewsprners  which  will  receive  relea'^ed 
tonnage  arc  alrtadv  rc<iiiired  by  ei  ntraet  v  Tli 
tiu'  bming  corporation  to  i  ay  spot  cash  for 
tlu'ir  paper  if  reutiirefl  and  mav  be  fiirth*  r 
reqniivd  to  sicn  cotitraets  agreeing  that  uaoer 
lo.Ttud  t'  be  repUeetl  in  1921  slrdl  be  repine*, 1 
at  tbeir  ri'k.  tbev  to  pav  any  ditTere  r*  *-  against 
tliem  between  the  price  at  which  tliey  re¬ 
ceived  it  and  the  nrice  at  whieh  it  mav  be 
replaced.  The  Ibiblishers’  Buying  ('or|)«  ratio” 
is  not  a  'elected  list  organi?  d  o  r  persmnl 
salvation  for  a  few.  It  is  a  national,  comu'-e- 
hensive’  orgainVation  open  on  fair  eruditions 
to  aP  ncwsfiapers  oi»presse«l  by  the  high  sp(*t 
markets. 

“The  I'eli'T  that  anv  trend  tt>war<l  lower 
price.s  could  he  chocked  by  the  exiaartation  »  f 
a  larpe  nuantitv  of  North  .\n>erican  newsprint 
iem  rrs  the  distinct  V(  lume  limitation  of  the 
foreign  n.arket.  The  pa!*er  making  machines 
of  the  t’nite<l  .^♦ates  and  Canada  have  been 
Imilt  to  suT»t)ly  the  printing  presses  of  these 
two  countries  and  a  small  percentage  of  the 
paper  making  caoacity  of  North  .\merica  would^ 
speedily  oversuf>itly  the  remaining  markets  of 
the  worb!  to  tbe  siitnration  tmint.  Hopewell 
J..  Rogers  of  tbe  Chicago  Dailv  News  ex¬ 
pressed  thi.s  ve»’v  clearlv  at  the  recent  A.  N. 
B,  A.  directors*  meeting  in  New  York  when 
he  stated  his  belief  that  if  10  per  cent  of  the 
Canadian  product  were  exporte<l  it  would 
breek  the  newsiirint  markets  all  over  the 
world. 
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STATE  DEPARTMENT  THROTTLES  NEWS 
CORRESPONDENTS  DECLARE 

Washington  Reporters  Must  ^^Gum  Shoe”  to  Get  News  and 
Its  Bearing  on  U.  S.  Foreign  Relations  Because 
of  Secretive  Policy 


I^RICTIOX  between  the  State  Depart- 
ment  and  Washington  newspaper 
correspondent  came  to  a  head  last  week, 
says  Harold  Phelps  Stokes,  correspond¬ 
ent  of  the  Xew  York  Evening  Post,  in 
a  dispatch  to  that  paper  a  few  days 
ago,  with  the  publication  in  newspapers 
of  dispatches  criticising  the  department 
for  its  sccretivcncss,  and,  on  the  other 
hand,*  with  complaint  on  the  part  of 
the  officials  of  the  department  that  in 
recent  weeks  articles  have  appeared  in 
the  press  giving  confidential  informa¬ 
tion  which  should  never  have  been  made 
puldic. 

The  fundamental  trouble  seems  to 
Mr.  Stokes  to  be  an  assumption  through¬ 
out  the  department  that  everything  must 
be  kept  secret  which  is  not  manifestly 
politic  to  make  public,  and  he  is  con¬ 
fident  that  if  that  a'iNiimplion  could  be 
changed  to  an  underNtanding  that  every¬ 
thing  sluuild  be  made  available  to  the 
public  which  for  reasons  of  h’gh  p(dicy 
must  be  kept  secret,  most  of  the  trouble 
could  be  avoided. 

A  Barrier  of  Reticence 

The  Evening  Po^t  man  continues: 

“It  is  not  sotm  tiling  that  can  t»e  altogether 
demonstrated  by  specific  instances,  althouifti 
those  cmild  tic  jfiven  if  rcriuired.  When  a 
correspomient  goes  into  the  State  Depart¬ 
ment  he  feels  that  he  must  put  on  gum  *'hoes 
and  l>e  a  sleuth.  Tie  feels  that  there  is  a 
harrier  of  exaggeratr«l  reticence  confroiitin« 
him  wherever  he  turns,  and  that  too  fr<  • 
quently  the  only  way  he  can  get  through  that 
harrier  is  t>y  a  certain  measure  of  stealth. 
The  impression  he  gets  is  that  of  dealing  with 
a  lot  of  men  ins^tinct  with  the  fear  that  if  lu 
so  much  as  misplaces  a  comma  in  his  story  tlie 
wliole  course  of  foreign  relations  w  ill  he  upset. 

“The  Secretary  of  State  complains  that 
somt  of  the  newspaper  men  treat  the  depart¬ 
ment  as  if  it  were  a  (|uarry  out  of  wMi;ch  hy 
any  means  within  their  reach  they  nui^t  itla-t 
certain  information.  That  is  dout>tless  true. 
Tlic  trouble  is  that  the  Secretary  does  not 
perhaps  realize  that  the  mysteriou^nesses  and 
the  reticence-  and  the  shynesses  and  the 
ahraradaljra  of  the.  department  are  themselves 
rcsp<»nsii»le  to  a  large  degree  for  the  condi¬ 
tion  of  which  he  comt»tains. 

Press  the  Only  Mouthpiece 

“The  wrholc  questi«m  is  one  of  an  im¬ 
portance  more  than  the  relations  between 
a  government  official  and  a  group  of  news¬ 
papermen  might  cm  to  the  casual  observer 
to  have.  lender  our  system  fd  governrnent 
as  distinguished,  f^  instance,  from  the  Hritish 

til!  >neri*^crdlv  the  Wash 

ington  correspondents,  are  virtually  the  only 
agency  through  whic!>  developments  in  foreign 
policy  are  made  known  to  the  country.  In 
Kngland  a  man  rises  in  Parliament  to  ask 
a  <tu- ‘ition  of  the  Mini«*try  in  f»ower,  and  those 
questions  are  duly  answered.  Everybody 
know^  how  frequently  of  late  l.loyd  (ieorge  ha^ 
spoken  to  the  people  t>f  P.ritain  through  the 
normal  I*arliamentary  method. 

“We  have  nothing  like  that  in  this  coun¬ 
try.  The  ro!intry  must  rely  for  its  insight 
into  the  conduct  of  our  foreign  affairs  upon 
the  news  that  comes  out  from  the  State  De¬ 
partment  through  the  Washington  cor¬ 
respondents.  This  puts  a  rather  solemn  re¬ 
sponsibility  on  iho^e  rorresnondents.  ahi’ity  of 
tne  State  Dei*artmcto  t<»  make  its  relations 
with  them  as  satisfactory  as  possible. 

The  “Handout”  Again 

present  trouble,  it  seems  to  the  writer, 
is  that  the  processc-  of  news-making  in  the 
department  are  almost  exclusively  of  a  routine 
character.  There  is.  for  instance,  a  bulletin 
service  to  the  press  which  conies  out  daily  or 
oftener,  as  the  news  warrants.  It  carries 
nothing  hut  items,  mostly  routine  news  items 
— interchange  of  messages  between  the  Presi¬ 
dent  of  the  Ignited  States  and  the  President 
of  Ecuador  on  Ecuador  Independence  Day, 
movements  of  consuls,  pages  devoted  to  a 
month  old  account  of  I'-mrth  of  Tulv  cele¬ 
brations  in  Venezuela  and  Colombia,  with  a 
lot  c»f  nice  things  the  papers  down  there  said 
about  our  representative^.  Preston  Metioodwin 
and  Hoff  nan  P!  illips.  Tiny  items,  items  of 
monumental  inconsequence,  with  the  world  in 
turmoil.  This  service  is  doubtless  helpful  and 
informing,  hut  it  it  is  a  pin  prick  in  the  field 
for  publicity  for  the  dej»rirtmcnt,  and  until  the 
whole  publicity  system  !•«  reorganized  there  will 
he  no  adequate  measure  of  improvement. 

“For  more  uni'ort.'int  matters,  there  are  the 
morning  and  evening  conferences  between  the 
fiecretary  of  State,  or  one  of  his  assistants,  and 
such  newspapermen  as  may  care  to  attend. 
Put  there  is  much  that  is  unsatisfactory  about 
these  conferences.  Again  they  tend  too  much 


to  l>e  on  the  news  item  basis,  tend  too  much 
to  revolve  around  some  dispatch  from  some 
consul  iir  Mexico  or  Poland,  bearing  on  ques¬ 
tions  of  import,  to  be  sure,  but  trivial  in  na¬ 
ture.  At  best  these  conferences  answer  the 
essential  question-  <f  what,  where,  who  and 
when,  but  they  fail,  in  the  w'riter*s  judgment, 
to  go  l>eyond  that  to  a  discussion  of  back¬ 
ground  and  purpose,  which  is  essential  if  the 
country  is  to  be  informed  of  developments  on 
anything  hut  a  tKv\s  item  basis. 

Bureau  Chiefs  Won’t  Talk 

“There  iv  one  other  method  of  getting 
news,  and  the  background  of  news,  from  the 
State  Department,  and  that  is  by  interviews 
with  individual  officials.  The  policy  of  the 
department  throws  every  obstacle  against 
getting  any  information  from  bureau  heads, 
who  as  a  result  shun  newuspajier  men  as  they 
would  the  plague.  It  is,  of  course,  a  sound 
principle  that  news  should  in  the  main  be 
given  out  through  the  responsible  heads  of 
the  defiartment  rather  than  through  any  of 
the  subordinates,  hut  it  fre<|uently  occurs  that 
in  the  legitimate  search  of  the  correspondents 
for  background  and  interpretation  and  past 
history  of  any  particular  controversy  he  is 
needlessly  balked  by  this  inaccessibility  of 
the  lesser  chiefs. 

“These  liureau  heads  are  forbidden  to  talk 
at  all  without  the  consent  of  the  head  of  the 
llureau  of  Foreign  Intelligence,  who  also 
handles  all  departmental  publicity.  Their  ex¬ 
treme  oiffidence  under  this  censorship  hinders 
the  corre'“pon«lent  from  getting  an  understand¬ 
ing  of  the  significance  of  the  day’s  news,  which 
understanding  could  he  reached  nine  times  out 
of  ten  without  exposing  the  slightest  tiling 
that  should  be  held  confidential.  The  higher 
officials  of  the  department  under  the  present 
regime  are  not  so  subject  to  this  criticism.  In 
fact,  your  correspondent  feels  considerable 
hesitation  thrriughf*ut  this  discussion  in  mak¬ 
ing  any  criticism  at  all,  because  of  the  con- 
sisient  c<mrte.sy  and  consideration  shown  him 
by  certain  inrlividual  officials  high  up  in  the 
ilepartmeni.  lliit  it  seems  to  him  nevertheless 
tliat  the  attitude  is  hut  a  start  in  the  direc¬ 
tion  of  what  is  needed.  This  article  is  written 
only  in  the  hope  tliat  the  whole  <lepartment  can 
he  made  to  realize  tlie  expediency  of  taking  the 
new’spaper  men  more  into  its  c<»nfidence — again, 
let  it  be  repeated,  not  so  much  in  the  matter 
of  news  items,  l»ut  of  background,  interpre¬ 
tation,  and  ojipoi  tunities  for  -pecial  research. 

“Perhaps  your  corresiiondont  has  !>een 


‘^^noiled  in  this  matter  cf  press  conferences. 
He  had  the  good  fortune  of  attending  the 
daily  House  newspaper  conference  during  the 
Peace  Conference  in  Paris,  which  all  who  par- 
ticijiatcd  in  it  will  regard  as  the  model  of  what 
such  conferences  should  be.  It  was  not  gen¬ 
erally  known  at  the  time,  but  it  was  the  fact 
that  Col.  House  w'as  the  mouthpiece  for  nine- 
tentlis  of  the  news  which  came  ouj  of  Paris 
dioMig  th  later  months  of  negotiations. 

“Here  were  international  negotiations  of  the 
highest  order  of  delicacy  being  conducted 
day  by  day.  And  day  by  day  Col.  Housir 
walked  into  that  conference  and  told  the 
correspondents,  with  the  most  astounding 
frankness,  the  day’s  developments.  It  has 
been  said  that  silence  is  the  safest  shield, 
hut  House  through  his  handling  of  the  Ameri¬ 
can  correspondents  at  Paris  showed  that 
frankness,  and  confidence  may  be  made  every 
lut  as  sure  a  shield  as  silence. 

“While  at  Paris  your  correspondent  had 
another  experience  that  might  serve  as  a 
text  for  this  sermon.  (>ne  of  the  most  highly 
controversial  points  at  issue  during  the  Peace 
Conference  was  France’s  unwillingness  to 
permit  Austria  to  unite  with  (iermany.  De¬ 
siring  to  be  informed  on  this  point,  another 
correspondent  and  myself  went  over  one  day  to 
the  office  of  M.  Sabatier,  Pichon’s  right  hand  ** 
man,  and  asked  him  about  it. 

“Without  any  hesitation  M.  Sabatier  told 
us  the  whole  history  of  the  controversy.  He 
topped  that  with  the  latest  developments  in 
the  pending  negotiations  and  gave  us  an  ex- 
)res.sion  of  the  E*rench  views  on  the  situation, 
le  then  sent  for  the  'dossier’  on  .\ustro-Ger- 
man  separation  and  spread  before  us  the  re¬ 
ports  of  the  Ciovernment’s  special  agents  who 
were  concerned  with  this  matter  of  policy. 

“Not  content  with  that,  we  asked  him  what 
the  French  (Jovernment  would  do  if  it  could 
not  obtain  a  guarantee  that  .\ustria  should 
lu^t  be  united  with  (iermany — the  kind  of 
hypothetical  <iuestion,  it  is  safe  to  say,  at 
which  any  official  of  the  State  Department 
here  would  have  held  up  his  hands  in  horror. 
.\ot  so  the  French  Foreign  Office,  •supposedly 
^o  secretive  and  intriguish  in  its  dealings  with 
the  public.  M.  Sabatier  proceeded  to  tell  us 
how  in  the  event  of  the  failure  to  obtain  the 
desired  stipulation  France  would  demand  cer¬ 
tain  special  guarantees  in  other  directions.  In 
ten  minutes  we  thus  learned  all  that  there 
was  to  know'  about  this  (|Uestion  of  keeping 
(iermany  and  .\ustria  apart,  at  least  all  there 
was  to  know  about  it  from  the  French  point 
of  view.’* 

Now  Fergus  Falls  Tribune 

Fergus  Falls,  Minn. — The  name  of 
VVlieelock’s  Weekly,  local  Democratic 
weekly  newspaper,  published  for  25 
years  by  H.  M.  Wheelock,  has  been 
purchased  by  Stephen  C.  Barnes,  who 
has  renamed  .  it  the  Fergus  Falls 
T  ribune. 


— 

COMING  YEAR  WILL  SEE  PEAK  OF  HIGH 
PRICES,  FOSTER  TELLS  S.  N.  P.  A. 

Better  days  are  ahead  for  newspaper  publishers,  but  the  next  twelve 
nionllis  will  see  only  their  beginning  and  will  call  for  conservation  of 
resources,  careful  management  of  plants  and  consequent  increases  in  net 
earnings  if  newspapers  are  to  pass  the  critical  period  of  1921  in  safety.  That 
is  the  gist  of  the  salutation  of  Marcellus  E.  Eoster,  publisher  of  the  Houston 
Fhronicle,  to  the  members  of  the  Southern  Newspaper  Publishers’  Associa¬ 
tion,  on  taking  office  as  president  of  that  organization.  President  Foster’s 
message  in  full  follows: 

■’The  S.  N.  P.  is  the  leading  newspaper  organization  of  the  world. 
"That  is  a  rather  broad  assertion  and  takes  in  considerable  territory,  but 
it  is  a  true  statement. 

“The  S.  N.  P.  A.  does  more  actual  constructive  work,  puts  forward  more 
plans  for  general  betterment  and  takes  a  deeper  personal  interest  in  the 
problems  tliat  confront  individual  members  than  does  any  other  association 
of  newspaper  men. 

"This  past  year  broke  all  records  in  good  work  accomplished  and  in 
increased  membership. 

"For  the  year  you  have  elected  me  to  serve  I  jiromise  my  earnest  epdeavor 
to  work  with  our  faithful  secretary,  the  directors  and  various  committees  and 
the  members  generally  to  make  our  organization  even  stronger  than  hereto¬ 
fore,  although  it  will  be  a  big  task  to  even  equal  the  previous  record. 

“We  want  to  open  the  meeting  next  July  with  a  total  enrollment  of  at 
least  300  members  and  an  attendance  of  not  less  than  200. 

"There  are  many  grave  situations  to  he  met  in  the  newspaper  profession 
for  the  reiiiaimler  of  1920  and  for  the  coming  year. 

“The  newsprint  problem  is  very  serious,  second-class  postage  rates  have 
advanced  to  a  point  that  forces  curtailment  of  long-distance  circulation,  and 
labor  is  scarce,  high  anil  in  some  sections  very  restless  and  arbitrary, 

“.4s  stated  in  my  brief  talk  of  acceptance,  however,  I  believe  1921  will 
see  the  peak  of  high  prices  for  paper,  and  with  a  new  Postmaster  General — 
one  at  least  not  antagonistic  to  our  profession-  we  may  he  able  to  get  through 
Congress  a  revision  of  the  present  postal  monstrosity  that  prevents  full  cir¬ 
culation  of  newspapers  and  proper  education  of  the  masses  on  problems  of 
the  day.  I  also  believe  that  labor  conditions  will  improve,  for  certainly 
publishers  have  gone  the  limit  in  meeting  demands  and  many  ran  go  no 
further. 

“So  here’s  hoping  my  fellow  publishers  njay  so  ronserve  their  resources, 
so  carefully  manage  their  plants,  so  increase  net  earnings,  that  they  will  be 
able  to  live  through  the  coming  twelve  months  of  inflation,  taxation  and 
general  extortion. 

“Please  feel  at  liberty  to  make  suggestions  to  your  president  or  to  your 
secretary  at  all  times.  Give  us  your  help  or  call  upon  us  for  help. 

“We  will  call  upon  you  to  volunteer  for  service  frequently  and  we  will 
gladly  serve  you  at  all  times.” 


PAPERS  STORED  PRINT 
DURING  JULY 


Publishers’  Stocks  Rose  20,827  Tons  to 
46  Days’  Supply — Production  Grew, 
but  Mill  Stocks  Dropped  to 
4  Days’  Total 


Domestic  consumption  of  standard 
newsprint  by  metropolitan  dailies  using 
between  one-half  and  three-quarters  of 
a  million  tons  annually,  decreased  more 
than  3  per  cent  for  July,  1920,  compared 
with  July,  1919,  and  increased  more  than 
18  per  cent  for  July,  1920,  over  July, 
1918,  according  to  the  I'ederal  Trade 
Commission’s  monthly  report.  Publish¬ 
ers’  stocks  and  tonnage  in  transit  on 
July  31  represented  46  days’  supply,  or 
52,747  tons,  at  the  existing  rate  of  con¬ 
sumption  and  publishers’  stocks  increased 
20,827  tons  during  the  month.  The  aver¬ 
age  daily  tonnage  used  in  July  was  403 
tons  less  than  the  average  u.scd  in  June. 

Spot  market  prices,  according  to  the 
report,  which  is  based  on  domestic  pur¬ 
chases  of  more  than  5,000  tons,  averaged 
$10,498  per  hundred  pounds,  f.  o.  b.  mill 
in  carload  lots. 

Price  Averages 

Contract  deliveries  from  .American 
mills  to  publishers  in  carload  lots  aver¬ 
aged  $5,211  per  hundredweight.  .Approx¬ 
imately  48,000  tons  were  delivered  from 
.American  mills  on  contracts  involving  a 
total  tonnage  of  approximately  445,000 
tons  of  undelivered  paper  made  in  the 
United  Stales. 

Canadian  contract  price,  based  on  de¬ 
liveries  of  23,000  tons  on  contracts  in¬ 
volving  about  175,000  tons  of  undeliv¬ 
ered  Canadian  paper,  was  $4,938  per 
hundredweight,  f.  o.  h.  mill. 

Increase  in  production  of  standard 
new  sprint  for  July,  1920,  over  July,  1919, 
is  set  by  the  commission  at  17  per  cent, 
118,810  tons  being  made  in  July,  1920, 
against  101,850  in  the  same  month  last 
year.  Shipments  for  the  month  were 
120,659  tons,  which  reduced  mill  stocks 
from  20,976  tons  on  July  1,  to  19,127 
tons  on  July  31. 

The  43  companies  reporting  to  the 
Newsprint  Service  Bureau  produced 
178.968  tons,  and  shipped  186,207  tons 
during  July.  .Shipments  exceeded  pro¬ 
duction  l)y  7,239  tons,  or  nearly  4  per 
cent.  Production  figures  include  2,603 
tons  of  hanging,  of  which  941  tons  were 
made  in  Canada. 

The  average  daily  production  of  news¬ 
print  paper  by  the  mills  reporting  for 
July  amounted  to  99.7  per  cent  of  the 
average  daily  otitput  during  the  three 
months  of  greatest  production  in  1919. 
The  slight  falling  off  over  last  month  is 
due  principally  to  loss  of  time  at  a  num¬ 
ber  of  the  mills  on  account  of  repairs. 

Production  6%  Larger 

Production  by  the  United  States  re¬ 
porting  mills  during  the  first  seven 
months  of  1920  was  43,867  tons,  or  6 
jier  cent  greater  than  during  the  same 
months  in  1919.  Production  by  the  Can¬ 
adian  mills  during  this  period  was  62,290 
tons  or  nearly  14  per  cent  greater  than 
during  the  same  seven  months  in  1919. 
This  made  the  total  production  hy  the 
43  reporting  companies  106,157  tons  oi 
9  per  cent  more  for  the  fir.st  seven 
months  of  1920  than  during  the  same 
period  in  1919. 

Stocks  during  July  decreased  1,478 
tons  at  United  States  mill  points  and 
5.870  tons  at  Canadian  points.  The  de¬ 
crease  at  Canadian  points  was  due  chiefly 
to  increased  water  shipments  from  the 
British  Columbia  mills.  Total  stocks  at 
all  reporting  mills  amounted  to  7,348 
tons  less  on  Inly  31  than  on  June  30. 
The  total  27.176  tons  on  hand  July  31 
.Tmotinted  to  about  4  days’  production. 
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SPEND  $6,000,000  A  YEAR  TO  SAVE  U.  S. 
FORESTS,  SAYS  KELLOGG 

New  Hampshire  Society  Told  Cheap  Paper  No  Longer  Pos¬ 
sible — Canadians  Defend  Wood  Pulp 
Export  Ban 


(Special  to  Editor  &  Publisher) 


l^EW  LONDON,  N.  H.,  Aug.  26.— 
Newsprint  and  its  raw  material  in 
future  years  were  among  tlie  chief  topics 
discussed  at  the  meeting  of  the  Society 
for  the  Protection  of  New  Hampshire 
Forests  here  yesterday,  the  subject  be¬ 
ing  handled  from  all  angles  by  Edward 
Beck,  of  the  Canadian  Pulp  and  Paper 
.•\ssociation,  and  R.  S.  Kellogg,  secre¬ 
tary  of  the  Newsprint  Service  Bureau, 
New  York. 

Mr.  Beck  answered  in  detail  the  argu¬ 
ments  advanced  by  Col.  W.  E.  Haskell, 
vice  president  of  the  International  Paper 
Company,  before  the  Southern  News¬ 
paper  Publishers  .Association  at  Ashe¬ 
ville  last  month  on  the  necessity  for 
free  export  of  pulp  wood  from  Canada 
to  the  United  States.  Mr.  Kellogg  ar¬ 
gued  that  reforestation  cannot  be  han¬ 
dled  as  a  problem  for  private  enter¬ 
prise.  and  must  be  done  by  the  public, 
whose  interests  demand  that  the  supply 
be  maintained. 

Suggests  Canadian-U.  S.  Conference 

Col.  Henry  S.  Graves,  former  chief  of 
the  United  States  Forest  Service  and 
George  W.  Sisson,  Jr.,  president  of  the 
American  Pulp  &  Paper  .Association, 
also  discussed  the  Canadian  crown  lands 
pulp  wood  situation  and  suggested  a 
conference  "between  representatives  of 
the  United  States  and  Canada  to  settle 
the  controversy. 

In  addition  to  Mr.  Beck’s  arguments, 
the  Canadian  stand  was  defended  by  El- 
wood  Wilson,  chief  forester  of  the 
Laurentide  Company  of  Grand  Mere, 
Que..  who  asserted  that  the  interests 
which  had  raised  an  agitation  in  the 
United  States  in  the  hope  of  forcing  a 
Canadian  withdrawal  of  the  embargo 
had  deliberately  tried  to  stir  up  trouble 
between  the  two  countries. 

Mr.  Beck  said  in  part: 

“Wl'-n  the  Canadian  provinces  were  con¬ 
federated  into  tile  Dominion  of  Canada,  in 
1867.  one  of  the  articles  of  Confederation 
ctinferred  upon  the  respective  provinces  sov¬ 
ereignty  and  control  over  their  own  natural 
resources.  Insofar  as  the  original  provinces 
ar-  conc-rned  that  cond’tion  still  nreyails. 
The  same  authority  confers  upon  the  Dominion 
Parliament  the  sole  power  to  legislate  o-i 
matters  affecting  tariffs  both  as  to  exports  and 
imports.  Conseouently.  while  the  nrovinces 
control  their  public  domain,  including  the 
forests  and  the  products  therefrom,  thev  hav» 
no  power  to  pass  tariff  legislation  and  have 
never  attempted  to  exercise  any.  The  Do¬ 
minion  Parliament,  on  the  other  hand,  while 
it  is  without  power  to  control  the  administra¬ 
tion  of  the  n.atnral  resourres  of  the  respective 
provinces,  has  the  power  to  pass  tariff  legis¬ 
lation,  but  has  never  sought  to  exercise  it  in 
the  direction  of  reducing  the  exports  of  timber 
to  the  United  States. 

Explain*  Provincial  Regulation* 


any  future  regulations  the  issuing  government 
may,  in  its  own  interests,  choose  to  impose. 
The  requirement  as  to  ‘home  manufacture’  is 
merely  one  of  the  applications  made  of  this 
provision. 

‘The  chief  argument  of  those  who  are 
challenging  these  regulations  is  that  they  un¬ 
lawfully  ^rogate  vested  rights.  We,  in 
Canada,  dispute  this  assertion.  First,  on  the 
ground,  that,  as  stated  the  licenses  give  the 
lessees  no  permanent  rights  in  the  property ; 
second,  that  the  rights  were  acquired  subject  to 
certain  provisions  which  the  provincial  govern¬ 
ments  have  since  seen  fit  to  avail  themselves 
of,  and,  third,  because  we  maintain  that  the 
complaining  lessees  have  suffered  no  real  loss 
by  reason  of  the  regulations,  but,  on  the  con¬ 
trary,  have  profited  greatly  by  the  increment 
of  value  in  their  h(  Mings.  They  could  today 
sell  their  leases  for  many  times  what  they  cost. 
They  can  also  sell  their  pulpwood,  if  indisposed 
to  manufacture  it  themselves,  at  a  price  rep¬ 
resenting  an  enormous  profit  on  their  original 
investment. 

‘‘In  my  opinion,  the  issue  between  certain 
.\merican  lessees  of  Crown  timber  limits  in 
Quebec  and  the  authorities  of  that  province, 
which  is  at  the  bottom  of  all  this  agitation,  is 
one  for  judicial  determination,  if  at  all,  rather 
than  for  iiolitical  action.  The  f.act  that  the 
limit-holders,  after  allowing  twelve  years  to 
elapse  while  evading  a  legal  test,  are  now 
busily  engaged  in  a  campaign  to  make  the 
issue  political,  merely,  again  in  my  opinon, 
emphasizes  the  weakness  of  their  position.  .\t 
any  rate,  it  is  generally  felt  in  CanaiTa,  that 
neither  the  Dominion  as  a  whole,  nor  any 
of  the  provinces,  has  any  reason  to  avoid  the 
stricte.st  in<iuiry  into  the  justice  and  equity 
of  their  timber  laws  by  any  imjiartial  and 
■'•ibiase,!  tribunal  Certainly  we  should  feel 
it  to  be  a  cause  for  great  regret  if  these  laws 
were  made  the  excuse  for  embroiling  us  in  an 
international  wrangle  with  our  good  neighbors 
to  the  South. 

word  may  be  permitted  as  to  the  fun¬ 


damental  purpose  behind  these  restrictive 
regulations.  It  is  nothing  more  nor  less  than 
the  same  purjiose,  which  is,  I  take  it,  the 
motive  spirit  behind  your  organization  and 
behind  this  conference,  namely,  the  conserva¬ 
tion  of  our  forests  and  the  inauguration  of 
measures  looking  to  a  permanent  supply  .  of 
timber  therefrom. 

“More  or  less  official  estimates  of  the  life 
of  Quebec’s  Crown  land  pulpwood  resources 
— that  they  were  sufficient  to  meet  all  re- 
(luircnients  for  4,000  years,  or,  if  the  matur¬ 
ing  of  the  growing  stock  was  taken  into 
account,  over  20,000  years — practically  forever 
— were  made  only  seventeen  years  ago.  In 
view  of  these  exaggerated  and  since  totally  dis¬ 
credited  ideas  as  to  the  extent  of  Quebec’s 
jiuljiwood  resources,  held  hy  those  in  authority 
in  those  days,  is  it  to  be  wondered  at  that  in 
the  early  days  they  were  only  too  anxious  to 
exchange  the  people’s  forest  heritage  for  what¬ 
ever  mess  of  pottage  offered. 

“Today  the  annual  consumption  of  pulp¬ 
wood  in  Quebec,  exclusive  of  that  cut  for  ex¬ 
portation,  exceeds  1,100,000  cords  while  the 
‘expectancy,’  to  use  an  insurance  term,  has 
dwindled,  according  to  the  best  authorities,  to 
at  the  most  50  years’  supply  at  the  present  rate 
of  use,  and  the  ratio  at  which  the  wood  is  be¬ 
ing  consumed  is  increasing  every  year. 

■’From  an  economic  point  of  view  you  will 
agree  that  the  cutting  of  raw  pul;'Wood  for 

(Continued  on  Paiic  36.) 


Louisville  Paper*  Three  Cent* 

Louisville,  Kj-. — The  four  Louisville 
papers,  Herald,  Post,  Courier-Journal 
and  Times,  have  raised  the  daily  price 
from  2  to  3  cents,  with  the  Courier- 
Journal  and  Herald  Sunday  issues  selling 
at  8  cents  instead  of  7  cents.  Increased 
cost  of  production,  with  the  ever-mount¬ 
ing  price  of  newsprint  heading  the  list, 
is  the  reason  given  by  the  publishers 
for  the  new  prices.  The  high  cost  of 
labor  also  figured — the  pre-war  scale'  for 
printers  of  $29  having  been  raised  to  a 
minimum  night  scale  of  $45.  Circulation 
managers  of  all  the  papers  own  to  slight 
losses  but  do  not  believe  there  will  be 
any  material  reduction  in  sales. 


‘Marse  Henry”  Routs  Legend  of  Illegible  “Fist* 


Slhe  (OdumF-Jloumal 
^nuwinlU 


kjt^iAkuA , bj,  /f:{o 

^  W  yrll£n  ,  J  a,  jjul. 


J 


“Regulations  have  been  adopted,  it  is  true, 
j,v  ,1,,.  Provir—- 1  -f  Ontario,  Ouebec  and  New 
Rrunswick,  which  reciuire  that  pulpwood  cut 
from  the  Crown  lands  in  those  provinces 
must  be  manufactured  into  pulp  or  paper  in 
Canada.  These  regulations  certainly  do  op¬ 
erate  to  restrict,  in  a  measure,  the  exportation 
of  unmanufactured  pulpwood  from  Canada  to 
the  United  States.  Rut  it  is  doubtful  whether 
their  ultimate  effect  has  been  to  deprive 
.American  puln  and  paper  consumers  of  their 
full  share  of  Canada's  forest  products. 

“The  regulations  are  not,  contrary  to  som- 
Pxnr-f— •'!  b-liefs  ron<^sea*orv  or  discriminatory 
in  their  character.  They  apply  with  enual 
force  to  all  licensees  without  regard  to  nation¬ 
ality  or  other  iiualificaton.  While  admittedly 
based  upon  a  policy  of  self-interest  and  self¬ 
protection,  they  are  believed  to  be  justifiable 
on  both  moral  and  legal  grounds.  They 
violate  no  contract,  written  or  implied,  and 
they  deprive  no  one  of  any  duly  acquired  right, 
vested  or  otherwise.  . 

“Provincial  licenses  to  cut  timber  are  issued 
for  the  periofl  of  one  year  and  while  in  prac¬ 
tice  they  are  automatir  ally  renewable  when 
their  conditions  have  been  complied  with,  the 
courts  have  held  that  they  confer  no  rights 
in  perpetuity.  Furthermore,  they  have  always 
contained  a  provision  making  them  suhiect  to 


i  .\IO.\’(j  the  popular  newspaper  leg- 
ends  traveling  about  the  news  rooms 
of  the  United  States,  possibly  handed 
down  from  an  earlier  era  when  it  was 
associated  with  Horace  Greeley,  is  a 
story  to  the  effect  that  the  editorial 
"fist”  of  Col.  Henry  Watterson  was  of 
such  a  peculiar  and  intricate  design 
that  there  was  but  one  linotyper  in  the 
office  who  could  decipher  it — “and  when 
that  linotyper  was  away  the  Courier- 
Journal  went  to  press  without  an  edi¬ 
torial  from  the  Colonel." 

The  above  letter  from  Colonel  Wat¬ 
terson  to  W.  W.  Hawkins,  new  presi¬ 
dent  of  the  United  Press,  is  a  sample  of 
the  handwriting  of  .America’s  dean  of 
editors,  written  as  late  as  July  31.  and 
demonstrates  that  the  stories  about  the 


illegibility  of  the  Watterson  chirography 
are  entirely  mythical.  It  proves  that 
the  Colonel  writes  a  very  clear  hand 
indeed  for  one  who  has  written  as  many 
hundreds  of  thousand  words  as  he  has 
in  his  long  journalistic  career. 

The  note  was  written  from  Jefferson- 
town,  a  suburb  of  I.-ouisville.  Ky..  where 
the  country  home  of  Colonel  Watterson 
is  located.  .Among  Mr.  Hawkins’  news¬ 
paper  friends  he  is  universally  known 
as  “Bill,”  but  among  relatives  and  fam- 
ilv  friends  he  goes  by  his  middle  name 
of  “Waller.”  .tuI  is  so  addressed  by 
Colonel  Watterson.  Mrs.  Hawkins,  to 
whom  Colonel  Watterson  refers,  was 
M'ss  Margaret  Wright,  of  I^uisville. 
a”d  has  been  known  all  her  life  by  the 
Wattersons. 


TIME  RIPE  FOR  MUZZLE, 
ADVERTISERS  HEAR 


Ruing  Expen*e*  of  Publi*her*  Give 
Busine**  New  Chance  to  Control 
Editorial  Opinion*,  Reiterate* 

G.  M.  Murray 

(Special  to  Editur  &  Publisher) 
Toronto, — G.  M.  Murray,  whose  plan 
for  putting  control  of  the  editorial  opin¬ 
ion  of  Canadian  newspapers  into  the 
hands  of  the  purchasers  of  advertising 
was  reported  last  Spring  in  Editor  & 
Publisher  and  given  liberal  space  in 
the  Canadian  press,  is  “in  again.”  He 
attributes  his  previous  lack  of  success 
lo  the  fact  that  newspapers  did  not 
then  need  the  money  so  badly  as  they 
do  now,  in  the  face  of  rapidly  rising 
costs.  Under  date  of  -August  16,  in  his 
latest  “conlidentiar'  communication  to 
the  manufacturers  he  is  trying  to  or¬ 
ganize,  he  says. 

“What  with  one  thing  and  another, 
the  newspapers  were  simply  reaping  a 
harvest  and  if  an  advertiser  tried  to 
talk  editorial  policy  to  them,  they  sim¬ 
ply  wouldn’t  listen.” 

■And  he  continues  as  follows : 

"In  the  words  of  the  old  song,  ‘Ain’t 
it  funny  what  a  difference  just  a  few 
hours  make?’  Now  price  control  is 
lifted  and  newsprint  has  already  jumped 
from  $80  to  $120  per  ton.  The  Post- 
office  Department  refuses  to  be  the  goat 
any  longer  and  the  rates  on  newspapers 
I’.ave  been  boosted  aw.ay  up. 

“The  typographical  union  has  forced 
the  negotiation  of  new  wage  agreements 
at  a  big  advance.  Everything  is  going 
up  and  nothing  is  coming  down,  except 
the  one  thing  that  publishers  don’t 
want  to  come  down,  namely,  the 
revenue  from  advertising. 

Say*  Ad  Fund*  Are  Cut 
"Just  when  they  are  beginning  to 
tigure  how  much  higher  they  can  jack 
up  their  advertising  rates  to  meet  their 
increased  costs  of  production  and  to 
calculate  how  much  more  space  they 
can  sell  at  the  higher  rates,  along  comes 
a  business  depression  that  leads  to  the 
wholesale  slashing  of  advertising  ap¬ 
propriations.  To  the  manufacturer  in 
a  similar  position,  the  sympathetic  edi¬ 
tor  would  no  doubt  say  ‘Draw  on  your 
reserve.’  But  it  makes  a  wonderful 
difference  whose  ox  is  being  gored  1 
“Advertisers  can  talk  policy  to  that 
editor  today  and  they  will  be  atten¬ 
tively  listened  to.  The  editor  knows 
that  advertisers  form  the  one  class  who 
can  save  his  enterprise  from  financial 
disaster  and  anything  those  advertisers 
ask  in  reason  they  are  going  to  get. 

"The  fact  that  already  there  have  dis¬ 
appeared  from  the  field  such  papers  as 
the  Toronto  Times.  Peterboro  Review, 
Saskatoon  Phoenix  and  Regina  Post 
is  warning  to  all  and  sundry  that  in  the 
midst  of  journalistic  life  we  are  in 
death  and  that  he  who  would  survive 
must  henceforth  pay  less  attention  to 
the  editorial  sanctum  and  more  to  the 
office  of  the  business  manager. 

"When  the  publisher’s  Summer  of 
jirosperity  has  faded  into  the  Winter  of 
adversity,  when  the  robes  of  editorial 
arrogance  are  being  laid  aside  for  the 
garments  of  humility — then  is  the  time 
for  advertisers  to  drive  a  hard-time 
bargain.  They’ll  lose  a  wonderful  op- 
rii  rtunity  if  they  tlon’t.” 


Directory  of  the  A.  A.  C.  W. 

A  directory  of  clubs,  departments, 
better  business  bureaus,  office  and  stand¬ 
ing  committees  of  the  Associated  .-Adver¬ 
tising  Ch'bs  of  the  W’orld,  revised  to 
.August,  1920  has  just  been  completed 
bv  P.  .S  Florea.  executive  manager. 
New  York. 
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BONUSES  TO  ADVERTISING  SOLICITORS 
WORK  WELL  WHEN  TRIED  OUT 

Many  Plans  in  Operation  That  Are  Satisfactory  to  Offices  and 
Men — Experiences  and  Opinions  of 
Advertising  Managers 


J  S  a  bonus  to  the  advertising  solicitor 
■*  stimulative  of  increased  results? 

\\  hat  Ikiiius  system  is  most  fair  and 
most  effective? 

These  vital  questions  have  been  put 
to  representative  advertising  managers 
by  Khitok  &  Pt  Bi-isHER,  and  the  result 
is  the  following  interesting  and  valuable 
summary  of  exiK*riences  and  opinions. 

One  New  York  State  paper  has  found 
a  successful  bonus  system  for  advertising 
producers  and  it  has  U-en  in  operation 
for  two  years  to  the  satisfaction  of  both 
the  office  and  the  men.  The  advertising 
manager  stales  : 

"We  reduce  our  local  lineage  to  inches 
and  take  a  given  period  for  the  basis. 
Kather  than  e.xiH-rience  the  trouble  and 
dissatisfactifui  connected  with  separating 
each  man's  business  we  lix  a  rate  i)er 
inch  to  be  paid  to  all  men  of  the  depart¬ 
ment  for  every  inch  of  increased  busi¬ 
ness  over  the  given  |)eriod  of  the  year 
before.  The  plan  may  be  worked  for 
separate  months,  weeks  or'for  a  year.” 

The  Washington  Post  has  been  giv¬ 
ing  to  all  its  employes  a  bonus  for  the 
last  eight  months  in  the  way  of  an  extra 
week’s  salary  everv  ft>urth  week  and  it 
is  found  to  be  greatly  appreciated  by 
the  entire  staff.  “In  addition  to  this,” 
writes  Krnest  Johnston,  advertising 
manager,  "the  solicitors  in  my  depart¬ 
ment  arc  offered  three  prices — first,  sec¬ 
ond  and  third  One  month  it  will  be 
for  the  total  number  of  contracts  se¬ 
cured.  old  and  new  .  .Another  month  the 
total  number  of  contracts  for  new  busi¬ 
ness  only,  and  this  month  we  are  operat¬ 
ing  on  the  total  numlKr  of  new  business 
that  has  appeared  in  the  pajier  for  the 
current  month  only.  I  have  found  this 
arouses  interest  here  and  is  iirodiicing 
good  results." 

The  San  Francisco  News  has  in 
t  ffect  a  bonus  jilan  whereby  it  offers  one 
per  cent  to  each  advertising  man  on  his 
gross  collections  over  a  10  per  cent  cost 
of  his  business,  .\dvertising  Manager 
1.  L.  Cauthorn  thus  explains:  ".As  an 
examjile :  .\n  advertising  man  receiving 
a  salary  of  $4,000  a  year,  and  if  the 
collections  on  his  business  amounted  to 
$1(/0,000  for  that  year,  he  would  be 
given  1  ])er  cent  of  the  difference  be¬ 
tween  ten  times  his  .salary,  or  $40,000 
and  $100.0fX)  which  would,  of  course,  be 
1  iH-r  cent  of  SfiO.fXK)  or  $6(X).  We  also 
have  an  additional  bonus  offered  to  the 
disjilay  man  securing  the  greatest  num¬ 
ber  of  new  contracts  during  the  month.” 

The  Lexington  Leader  uses  the  fol¬ 
lowing  plait  ;  .At  the  close  of  the  year’s 
business  in  December  a  bonus  is  given 
to  each  employe  of  the  Leader.  The 
amount  of  the  bonus  given  is  determined 
by  two  things.  First,  with  resiiect  to 
the  volume  of  business  done  and  second 
according  to  the  rank  of  position.  "I’er- 
sonallv.”  writes  II.  K.  Kolic'rts.  advertis¬ 
ing  manager.  "I  am  in  favor  of  the 
monthly  bonus  system  for  the  advertis¬ 
ing  department.  That  is,  each  solicitor 
being  guaranteed  a  certain  salary  and 
then  paid  a  bonus  in  the  form  of  a  cer¬ 
tain  (lercenta.ge  of  new  business  which 
he  may  obtain  for  his  paper.  1  lielieve 
that  the  sales  force  will  work  a  little  bit 
harder  if  they  feel  that  they  will  lie 
rewarded  for  a  little  exira  effort  and  I 
am  inclined  to  think  that  it  is  only  a 
question  of  time  until  the  Leader  adopts 
a  policy  somewhat  similar  to  the  one 
mentioned  above.” 


The  bonus  plan  of  the  Austin 
American  is  to  make  assignments 
locally,  according  to  business  classifica¬ 
tions.  “For  instance,”  writes  Publisher 
Kendall  B.  Cressey,  “give  one  man  the 
piano  and  music  stores,  the  furniture 
stores,  the  crockery  stores  and  one  or 
Iwr)  other  classifications.  Give  him  a 
bonus  on  increased  lineage  over  the  cor¬ 
responding  month  of  the  year  before  on 
the  total  volume  of  increases  of  all  his 
class  lications.  Give  him  another  bonus 
for  increa,ses  on  each  sjiecilic  classifica¬ 
tion.  Do  not  give  bonus  for  increases 
on  specific  accounts.  If  you  do,  that 
encourages  a  man  to  develop  one  ac¬ 
count  at  the  expen-.e  of  other  accounts.” 

The  Binghamton  Press  and  Leader 

advanced  ad\ertising  rates  lioth  in  the 
local  and  foreign  field  January  1,  1920. 
In  order  to  encourage  the  advertising 
dejiartment  to  held  the  lineage  of  1919 
and  exceed  same,  if  iiossible,  it  was  ar¬ 
ranged  for  a  monthly  fund  to  be  divided 
pro  rata  among  the  members  of  the  ad¬ 
vertising  department  if  they  accom- 
pli.'hed  the  desired  result.  “To  date,’’ 
writes  Ralph  K.  Bennett,  business  mana¬ 
ger.  “our  advertising  department  has 
given  us  an  increase  of  from  25  per  cent 
to  33' i  per  cent  in  actual  lineage  over 
the  Corresponding  period  of  last  year. 
We  do  not  consider  this  an  ideal  bonus 
'vsiem  and  one  could  jirobably  be 
worked  out  on  a  more  scientilic  basis.” 

The  Muskogee  Times-Democrat’s 
plan  is  a  llat  rate  per  thousand  inches 
on  increased  busitiess  compared  month 
by  month  from  the  tirevious  year.  “The 
bonus  we  give,”  writes  .Manager  C.  .A. 
Looney,  "is  $5  jier  thousand  inches.  _  If 
the  advertising  department  shows  an 
increase  of  lO.fXX)  inches,  the  bonus  is 
$.'()  which  is  dividerl  equally  among  the 
men  of  'he  advertising  staff.  Of  course, 
the  amount  of  the  bonus  per  thousand 
inches  should  he  regulated  by  the  rate 
that  the  paper  charges  for  advertising. 
.\  paper  with  a  high  rate  can  afford  to 
pay  a  great  fleal  more  than  a  pajier  with 
a  low  rate.’' 

Rowe  Stewart,  advertising  manager 
of  the  Philadelphia  Record  and  pres¬ 
ident  of  the  .Associated  .Advertising 
Clubs  of  the  WOrld,  writes:  “The  best 
bonus  plan  for  the  advertising  tlepart- 
ment  of  a  'laily  newsiiajier,  in  my 
otiinion,  is  one  that  gives  each  solicitor 
an  eipial  share  in  the  iiercentage  of  the 
increased  advertising  revenue  for  a  pe- 
riofl  of  six  or  twelve  months.  Such  a 
bonus  is  particularly  acceptable  jireced- 
ing  (  hristmas  time.  This  apjilies  better 
■to  the  Dis])lay  .\dvertising  Depart¬ 
ment  than  to  the  classilied.  In  the 
Classified  Department  where  much 
smaller  salaries  are  paid,  I  think  an 
individual  bonus,  based  on  iiercentage 
of  increased  business  secured  by  the 
solicitor  and  paid  to  him  each  month, 
i.s  preferable.” 

Many  publishers  who  have  not  yet 
adopted  any  definite  plan  are  experi¬ 
menting  for  themselves  and  watching 
results  of  others’  experiments  with 
keenest  interest.  Elliott  S.  Bartlett, 
advertising  manager  of  the  Rockford 
Register-Gazette,  writes:  “The  bonus 
idea  has  appealed  to  us  here  for  some 
time  and  at  two  or  three  different  times 
we  have  attempted  to  arrange  a  compre¬ 
hensive  bonus  schedule,  but  regardless 
of  what  idea  we  used  as  a  basis,  we 
have  always  arrived  at  the  conclusion 


that  the  particular  scheme  that  we  were 
attempting  to  apply  seemed  to  offer  more 
fits  derived  would  warrant.  I  am  going 
opportunities  for  trouble  than  the  bene- 
to  watch  the  discussion  of  this  idea  in 
your  columns  with  a  great  deal  of  in¬ 
terest. 

VVdiat  few  objections  are  offered 
against  the  bonus  idea  come  without  ex¬ 
ception  from  those  who  have  not  tried 
cut  any  plan. 

Louis  M.  Samuel,  advertising  man¬ 
ager  of  the  Little  Rock  Gazette,  typi¬ 
cally  expresses  this  attitude :  “We  have 
not  tried  a  bonus  plan  for  our  advertis¬ 
ing  men  because  I  always  felt  it  would 

I  oi  be  fair  to  the  newspaper.  I  believe 

II  paying  solicitors  a  good  salary  and 
retiiiiring  them  to  get  the  business.  Con¬ 
siderable  advertising  comes  to  a  news¬ 
paper  voluntarily.  Under  a  bonus  sys-* 
tern,  which  would  soon  become  generally 
known,  advertisers  would  request  that 
certain  solicitors  be  given  credit  for 
their  advertising.  It  would  not  cost  the 
advertiser  anything  and  he  would  be 
helping  some  friend.  It  would  also 
cause  some  confusion  and  misunder¬ 
standing.  .An  advertiser  in  one  solici¬ 
tor's  territory  could  request  that  another 
solicitor  be  given  credit  for  his  (the  ad¬ 
vertisement  )  advertising.” 

F.  C.  Withers,  manager  of  the 
Columbia  (S.  C.)  State,  thinks  that 
the  bonus  plan  is  a  good  one,  and  it  en¬ 
courages  an  energetic  man,  hut  the  ques¬ 
tion  with  me  is  how  to  adjust  the  bonus 
so  that  it  would  be  just  to  all  employes 
of  the  paper.  “There  are  employes  in 
other  departments  who  are  just  as 
faithful  and  work  just  as  hard,’’  Mr. 
Withers  writes,  "and  do  just  as  much 
service  for  the  paper  as  advertising 
solicitors.  Because  you  can  sec  what 
the  advertising  .solicitor  does  in  dollars 
and  cents  is  no  reason  why  he  should  be 
the  only  one  recognized  in  the  distribu¬ 
tion  of  a  bonus  or  profit.” 

BARRON  LAUDS  BOSTON  POST 

Pertinacity  in  Investigating  Ponzi  Proj¬ 
ect  Service  of  Entire  Public 

(/<v  'lelegrath  to  Editor  &  Publisher) 

Bosto.n,  .Aug.  25. — Clarence  W.  Bar¬ 
ron,  publisher  of  the  Boston  News  Bu¬ 
reau,  has  issued  a  statement  that  the 
people  who  consider  themselves  the  de¬ 
fenders  of  sound  finance  should  not  be 
slow  to  recognize  that  the  paper  of  the 
largest  morning  circulation  in  the 
United  States  has  rendered  a  distinct 
public  service  alike  to  t'le  high  and  the 
low  in  the  field  of  finance.  The  Post 
uncovered  Ponzi  and  arrested  his  fur¬ 
ther  loot  from  saving  banks  and  wage- 
earners. 

It  was  the  first  not  only  to  expose 
him,  but  to  show  the  immorality  of  his 
scheme,  the  impossibility  of  its  success 
and  to  declare  him  a  bankrupt,  and 
then  to  trace  out  his  criminal  record  in 
Canada.  He  goes  on  to  state  that  all 
the  while  there  were  papers  catering 
to  people  of  linancbil  intelligence  that 
pussy-footed  on  Ponzi,  declared  nothing 
yet  proven ;  that  Ponzi  might  yet  turn 
up  all  right.  The  Post  put  across  an¬ 
other  "beat”  by  publishing  exclusively 
the  list  of  Ponzi  note-liolders.  The 
Ponzi  expose  has  been  the  biggest  story 
in  this  end  of  the  country  for  years, 
and  in  some  ways  has  been  superior 
in  interest  to  the  famous  Boston  police 
strike. 

Buying  Corp,  Meeting  Sept.  14 

Directors  of  the  Publishers’  Buying 
Cornoratien  "ill  meet  in  Xew  York  on 
I'eptember  14.  and  it  is  planned  to  call 
a  general  meeting  of  the  members  of  the 
corporation  on  or  about  that  date,  prob¬ 
ably  at  the  Hotel  Pennsylvania. 
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N.  Y.  CALL  WINS  MAIL  RIGHTS 


Postmaster  Can’t  Bar  Paper  Because  of 
Future  Utterances,  Court  Rules 

(.S(>ecial  to  Editor  &  Publisher) 
Washington’,  D.  C.— The  New  York 
Call,  Socialist  daily,  won  its  suit  in  the 
District  of  Columbia  Supreme  Court  on 
.August  25  to  compel  Postmaster  Gen¬ 
eral  Burleson  to  restore  it  to  the  privi¬ 
leges  of  second-class  mails,  which  he 
withdrew  from  it  on  December  6,  1919. 
Justice  Hitz,  who  heard  the  suit,  de¬ 
cided  that  the  Postmaster  General  had 
exceeded  his  authority  in  speculating 
on  what  sort  of  matter  the  Call  might 
carry  in  its  columns  in  future  issues. 

Justice  Hitz  ruled  that  the  Espionage 
..Act,  under  which  Mr.  Burleson  acted, 
contained  no  express  grant  of  authority 
to  the  Postmaster  General  to  exercise 
whatever  power  the  act  gives  him  by  a 
blanket  order  operating  in  the  future 
up<  n  issues  of  a  periodical  not  yet  in 
existence. 


BROWNLOW  A  CITY  MANAGER 

Former  Washington  Newspaper  Man 
Goes  to  Petersburg,  Va. 

(Sfecial  to  Editor  &  Publisher) 
Washi.ngtox. — Louis  Brownlow,  com¬ 
missioner  of  the  District  of  Columbia, 
for  the  last  five  and  one-half  years  and 
prior  to  that  time  a  newspaper  man,  has 
tendered  his  resignation  to  President 
Wilson,  effective  September  15.  Mr. 
Brownlow,  one  of  the  many  Washing¬ 
ton  correspondents  looked  upon  with 
favor  by  the  Wilson  .Administration 
and  rewarded  with  public  office,  will  go 
to  Petersburg,  V’a.,  where  he  is  to  be¬ 
come  city  manager  at  a  salary  double 
the  $5,(X)()  that  he  received  as  a  Wash¬ 
ington  City  official. 


TARHEEL  BODY  WANTS  MEMBERS 

Will  Invite  All  Publishers  to  Join  State 
Press  Association 

(Stoiial  to  Editor  &  Publisher) 

Sai.isbi  ry,  X.  C. — J.  !•'.  Hurley,  presi¬ 
dent  of  the  .North  Carolina  Press  .Asso¬ 
ciation,  has  called  for  a  campaign  to 
increase  the  membership  of  the  associa¬ 
tion.  IGcry  publisher  in  the  state  eli¬ 
gible  for  membership  in  the  associa¬ 
tion  will  be  invited  to  join. 

In  the  east  J.  Horne,  Jr.,  of  Rocky 
.Mount;  Theodore  M.  Cooper,  of  En¬ 
field,  and  J.  .A.  Sharpe,  of  Lumberton, 
make  up  the  organizing  committee.-  The 
central  committee  is  composed  of  John 
.A.  Park,  of  Raleigh  ;  Isaac  London,  of 
Rockingham,  and  .A.  C.  Honeycutt,  of 
.Albemarle.  The  western  committee  is 
P.  M.  Burdette,  of  .Asheville;  M.  h. 
Shipman,  of  Hendersonville,  and  .Aliss 
Beatrice  Cobb,  of  Morganton. 


Auftralian  Advertisers  Elect 

.At  the  recent  annual  meeting  of  the 
Queensland  Institute  of  .Advertising  men 
held  at  Brisbane,  .Australia,  the  follow¬ 
ing  officers  were  elected  for  the  year: 
President.  E.  I  \\'.  Caldecoat ;  vice-presi¬ 
dents,  C.  B.  Higginson  and  R.  S.  May¬ 
nard  ;  honorable  secretary,  Claude  .A.  Mc¬ 
Millan  ;  council.  .A.  Rowlands.  ,A.  A\’. 
Fogg.  .A.  J.  f)’Bryen  and  H.  P.  Borth- 
wick ;  honorable  treasurer,  F.  Hodgson. 

Founds  Foreign  Language  Staff 

The  J.  R.  Mayers  Company,  New 
A'ork,  has  established  a  foreign-language 
department,  under  the  direction  of  Ivd- 
win  Carlin,  formerly  with  Frank  Sea¬ 
man,  Inc.  More  recently  Mr.  Carlin  has 
acted  as  counsel  to  foreign-language  pub¬ 
lications. 
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ENGLAND  MAY  PUT  PATENT  MEDICINES 
UNDER  LEGISLATIVE  CONTROL 

Journalists  Review  Wage  Demands — No  Advertising  Facilities 
for  Health  Resorts — Other  Current 
Trade  News 


By  HERBERT  C.  RIDOUT 

londfn  Edit  r  of  Kditck  &  I  i-nLis):ER 


rpHE  British  House  of  Lords  is  en- 
gaged  in  putting  through  a  measure 
having  as  its  object  a  very  drastic  con¬ 
trol  of  proprietary  medicines.  As  there 
are  a  very  large  proportion  of  American- 
owned  preparations  of  this  character  that 


dearer  railway  and  tramway  traveling  be¬ 
tween  office  and  home. 


No  Advertising  of  Health  Resorts 

T  Hlii  Bill  passed  through  the  House 


can  be  numbered  among  tbe  British  Stic-  1  of  Commons,  granting  powers  to  town 
cesses,  it  is  a  measure  that  will  be  re-  authorities  to  advertise  out  of  local  rates, 
garded  with  more  than  ordinary  interest  upon  which  so  many  enterprising 


dilation  announcement.  The  Daily  Mail 
daily  sales  are  1,121,790.  The  Evening 
News  daily  sales  are  825,825,  a  figure 
never  before  approached  by  any  evening 
jiaper,  and  the  more  surprising  in  this 
instance  because  that  circulation  is  at¬ 
tained  within  a  radius  of  fifty  miles  of 
London.  The  Evening  News  is  today 
one  of  the  brightest  examples  of  British 
popular  journalism,  and  has  many  fea¬ 
tures  unlike  those  of  other  newspapers. 

The  Daily  Mail,  by  tbe  way,  has  taken 
advantage  of  the  holiday  season  to 
secure  a  novel  advertisement  by  offering 
substantial  money  prizes  to  children  who, 
o’l  the  sands  or  in  the  open  at  popular 
resorts,  ci'nstruct  attractive  designs  on 
the  eroiind  of  the  name  of  the  paper 
and  its  circulation  figures. 


by  -American  advertisers  who  have  ever 
found  the  English  market  one  peculiarly 
responsive  to  patent  medicine  advertis¬ 
ing.  When  it  is  staled  that  last  year 
more  than  $6,250,000  (normal  exchange) 
was  paid  in  revenue  stamps  on  patent 
medicines  it  will  lie  seen  that  no  small 
section  of  trade  interest  is  affected. 

It  aims  to  secure  the  registration  of 
every  proprietary  medicine  with  the  Min¬ 
istry  of  Health,  together  with  the  in¬ 
gredients  of  the  preparation.  It  pro¬ 
poses  to  prohibit  the  enclosure  in  any 
parcel  or  wrapper  containing  a  proprie¬ 
tary  medicine  or  surgical  appliance  any 
circular  matter  recommending  the  use  of 
other  preparations  or  devices.  It  will 
prohibit,  too,  any  vendor  inviting  cor¬ 
respondence  from  sufferers  from  any  ail¬ 
ment  and  from  offering  “to  give  medicine 
to  any  person  with  reference  to  the  cure, 
relief,  or  prevention  of  any  ailment.” 
Certain  wholly  objectionable  preventive 
medicines  will  be  prevented  from  sale, 
while  remedies  purporting  to  cure  diseas¬ 
es  such  as  consumption  or  cancer  will  he 
proscribed. 

Lord  .-\skwith  criticised  the  Bill  as  a 
menace  to  an  important  industry,  while 
Lord  Riddell  entered  an  elotiuent  jtlea 
for  delay,  saying  that  while  he  had  every 
sympathy  with  the  proposal  he  felt  that 
the  scheme  reciuired  a  good  deal  of 
scrutiny.  .\.s  he  read  the  Bill,  every 
false  leg,  every  set  of  teeth,  every  ear 
trumpet,  and  every  truss  would  be  re- 
riuired  to  be  inspected  by  the  Ministry 


British  municipalities  built  hopes  of 
emulating  the  enterprise  of  their  .\meri- 
can  brethren  in  advertising,  has  been 
“killed”  by  the  House  of  Lords. 

The  peers  seemed  to  think  that  such 
advertising  should  be  done  by  the  traders 
in  the  towns  that  sought  development, 
never  appreciating  apparently,  the  fact 
that  the  whole  of  the  community  must 
benefit,  whether  private  residents  or  not. 
It  was  ever  so,  but  it  is  hoped  that  on 
some  future  occasion,  after  a  little  prop¬ 
aganda,  a  measure  may  yet  be  passed 
giving  the  necessary  powers. 


London  Evening  Paper’s  Record 
Circulation 

"C'OLLOWTXG  the  Daily  Mail,  another 
-*■  Northcliffe  newspaper,  the  London 
Tevening  Xews  has  made  a  surprising  cir- 


Oklahoma  Leader  Has  Adless  .Start 

Ok!..\uom.\  City. — The  Oklahoma 
Daily  Leader,  Socialist,  appeared  la  t 
week,  ati  8-i)age.  8-column  paper  with 
no  advertisin''"  in  the  first  issue.  new 
building  has  been  erected  and  a  24-page 
Hoe  press,  with  6  Intertynes.  are  in  use. 
It  is  planned  to  run  an  8-nage  eveni'tg 
paper  for  several  montbs.  as  the  man¬ 
agement  is  not  counting  on  heavy  adver¬ 
tising  patronage.  Oven  7  039  Socialists  i  i 
Oklahoma  are  saM  to  have  taken  stock, 
with  Victor  Bernen,  owner  of  the  Mil¬ 
waukee  Leader,  holding  51  per  cent. 


Boston  Post  Takes  United  N^ws 

Boston  — The  Post  has  secured  the 
regular  full  I’nited  Xews  Service  and 
Saturday  night  feature  service. 


Country  Journalism  Vocation  for  Women 

By  ROSALIE  ARMISTEAD  HIGGINS 


^RS.  EDITH  O’KEEFE  SCSOXG, 
-^’-■^publisher  of  the  (ireenville  (Tenn. ) 
Democrat,  is  a  living  and  charming  ex¬ 
ample  of  the  fact  that  women  are 
making  good  at  publishing  newspapers. 
Three  years  ago,  this  Tennessee  girl 
with  pluck  and  determination,  but  with 
an  utter  lack  of 


He  appealed  to  Lord  .Astor  to  allow  the  knowledge  of  the 
Bill  to  stand  until  the  trade  had  an  op-  newspaper  busi- 
portunity  of  ascertaining  what  the  pro-  ness,  decided  to 
visions  are.  try  her  hand  at 

.  The  Bill  was.  however,  considered  in  the  game,  and 
committee  and  iiassed  the  second  read-  she  started  on  an 
ing.  Its  snonsor.  Lord  Astor,  said  he  uiihill  road,  for 
hoped  the  Bill  would  go  through  the 
House  of  Lords  dtirb’g  August  in  time 
to  be  co‘’sidercd  bv  tbe  lower  House 
during  the  Autumn  session. 


her 


Union  of  Journalists  Active  in  Raising 
Standard 

tTT  H  E  Xaiional  I’nion  of  Journalists  is 
■  not  Hisnosed  to  let  grass  grow  under 
its  feet.  It  avers  that  the  standard  of 
wages  for  journalists  is  not  in  accord 
with  the  high  cost  of  living  or  with  the 
dignity  of  their  calling.  It  is  holding 
a  meeting  in  Lmidon  this  month  to  con¬ 
sider  the  (|uestion  of  going  forward  with 
new  wage  demands. 

The  Executive  in  its  organ.  The  Jour¬ 
nalist,  says  that  the  I’nion's  agreement 
with  the  Xewsriaper  Pronrietors’  .Asso¬ 
ciation  dates  from  last  Octtiber  1.  and 
in  spite  of  some  pressure,  they  (the 
Executive')  have  not  favoretl  a  reciuest 
for  rev-sio"  until  “a  reasonable  time"  has 
elapsed.  Thev  feel  they  ought  to  be  able 
to  convince  the  X.  P.  .A.  that  a  year  is 
a  reasonable  t'me.  in  these  days  of  big 
increases  in  the  cost  of  food,  appalling 
prices  for  A’orkshire  Tweetls.  higher 
rents  and  rates,  unditlv  heavy  taxes,  and 


paper  was 
run  down  and 
carried  little  or 
n  o  advertising. 

.\s  a  proof  of 
her  success,  since 
her  purchase  of 
the  paper,  she 
has  paid  off  the 
plant,  installed 


.Mrs  Knn  ii  O.  .Si 


mortgage  on  her 

type-setting  machine, 
and  in  addition,  has  bought  out  the 

plant  and  taken  over  the  circulation  of 
otte  of  her  competitors.  When  she 

started,  she  had  absolutely  no  aetjuain- 
taii'e  with  a  iirinting  office  and  now 
she  can  operate  a  linotyiie  at  a  fair 

rate  of  sjieed,  feed  the  pres.ses,  both  cyl¬ 
inders  and  platen,  and  she  says  “tbe 
click  of  my  machines  is  sweeter  music 
to  my  ear  than  that  rendered  'w  the 
wf'rld’s  most  famous  orchestra,  and  the 
sight  of  a  neat,  well-printed  letter  head 
in  a  stationery  box  labeled  ‘Greenville 
1  lemocrat’  affords  me  keener  pleasure 
tban  a  Rembrandt  or  a  Millet.” 

Wben  asked  how  she  started  out  to 
secure  her  advertising,  Mrs.  Siisong  re¬ 
plied  : 

“Mv  first  scheme  was  rather  ambi¬ 


tious  for  a  beginner.  We  were  going  to 
have  a  Fourth  of  July  celebration  in  our 
t(  wn,  and  I  hit  on  the  jilan  of  running 
the  program  for  the  day,  down  the 
center  of  a  double  |)age  with  headlities 
across,  and  sellitig  the  sjiace  on  either 
side.  1  had  not  the  remotest  idea  how 
to  go  about  it. 

“1  simply  wettt  to  the  merchants,  and 
itt  my  best  social  manner  asked  them  if 
they  would  take  space  in  this  issue.  They 
said  they  would  and  that  the  copy  would 
come  iti  later.  1  w’etit  from  otie  to  the 
other,  laboring  under  the  delusion  that 
tbe  matter  was  closed.  However,  wben 
the  pages  were  sold  out,  not  one  man 
had  sent  in  his  copy.  It  was  getting  up 
in  tbe  week  and  my  ad  man  was  rant¬ 
ing  and  tearing  his  liair.  I  made  the 
ronnds  again,  reminding  the  merchants 
of  their  promises.  I  got  in  return  other 
promises,  lint  in  no  case  the  copy.  This 
bad  to  be  rejieated  a  numlier  of  times, 
before  I  landed  it.  That  cold  plunge 
into  tbe  advertising  sea  taught  me  more 
than  months  of  ordinary  routine. 

“1  am  inclined  to  believe  that  in  tbe 
old  adage,  ‘.All  thini's  come  to  him  who 
knows  how  to  wait,’  advertising  is  not 
included  in  the  ‘all  things,’  so  weekly  1 
get  down  from  the  i>edestal  of  ‘1  want 
voitr  business,  but  am  too  proud  to  ask 
for  it’  and  go  aronnd  to  see  the  adver¬ 
tisers.  I  first  prejiare  copy  according 
to  the  taste  of  the  man  I  am  going  to 
see. 

“I  write  the  majority  of  these  ads 
myself,  sometimes  using  sugge.stions 
from  the  ads  in  the  city  papers  and  oc¬ 
casionally  copying  one  outright.  I  do 
this  but  seld(>m.  however,  as  I  think 
that  in  writing  an  ad,  one  should 
visualize  the  people  whom  he  wants  to 
reach,  and  the  city  store  ads  do  not 


appeal  to  the  clientele  of  the  country 
merchants  as  a  rule.  I  have  a  cut  serv¬ 
ice  which  helps  me  greatly,  and  I  usu¬ 
ally  paste  in  the  proofs  of  a  suitable 
cut,  print  out  the  display  lines,  and 
till  in  the  body  on  the  typewriter,  mak¬ 
ing  the  whole  as  neat  and  effective  as 
possible.  I  never  disturb  a  man  when 
he  is  busy. 

“Selling  advertising,  like  selling  any¬ 
thing  else,  is  largely  a  matter  of 
psychology,  and  if  a  man  is  ruffled  or 
iriitated,  or  thinks  your  interference  has 
knocked  him  out  of  a  sale,  you  could 
not  sell  him  gold  dollars  for  fifty 
cents.” 

Mrs.  Susong  is  a  firm  believer  in  the 
fact  that  journalism  offers  a  vast  and 
until  the  past  few  years  an  une.xplored 
tield  for  women,  and  she  offers  them 
this  encouragement,  “The  day  is  past 
when  one  vocation,  that  of  teaching,  is 
open  to  women  and  girls.  Every  d<Ty 
new  doors  are  opening,  and  Journalism 
offers  the  woman  worker  a  wide  and 
splendid  field.  Particularly  is  she 
adajited  to  country  newspaper  work. 

“I  should  like  to  encourage  more 
women  to  enter  the  country  newspaper 
field.  I  know  of  no  other  business  that 
will  afford  her  a  more  lucrative  return 
for  their  efforts  without  immense  capi¬ 
tal,  or  highly  specialized  training.  It 
does  not  require  special  training.  It  is 
well,  of  course,  if  one  can  start  out  with 
a  course  in  journalism,  but  it  is  not 
necessary.  I  see  no  reason  why  any 
wometi  of  industry  and  average  in¬ 
telligence  cannot  manage  a  country 
print-shop  with  advantage  to  herself 
and  benefit  to  her  community. 

“If  she  be  conscientious  and  right 
minded  she  can  sha|>e  the  ideals  and 
direct  the  thoughts  of  her  fellow  citi¬ 
zens  to  a  surprising  degree,  and  have  a 
sphere  of  influence  impossible  in  any 
vocation.  The  really  worth-while  coun¬ 
try  newspaper  woman  has  an  oppor¬ 
tunity  for  service  second  to  none,  and 
what  more  iirecious  iirivilege  can  one 
ask  of  life?” 

Courier-News  Changes  Editors 

F.vkc.o,  X.  1). — Fred  Carey,  editor  of 
the  Courier-Xews,  has  gone  to  Lincoln, 
Xeb.,  to  resume  the  editorship  of  the 
Xebra.'-ka  Leader,  the  official  organ  of 
the  Xon-partisan  League  in  that  state. 
.Mr.  Carey  will  be  succeeded  as  editor  ol 
the  Courier-Xews  by  R.  M.  .McClintock, 
who  left  Fargo  four  months  ago  to  start 
the  Wisconsin  Leader  and  who  will  re¬ 
turn  September  1  to  resume  editorial 
charge  here.  G.  I'.  McPherson,  business 
manager  of  the  Courier-Xews,  also  has 
resigned  and  has  been  succeeded  by  bred 
Wing  of  Jamestown,  X.  D.  Mr.  Mc¬ 
Pherson  has  taken  over  the  Xorth  Da¬ 
kota  Photo  Engraving  Company. 

Fifty  Tons  More  at  Spanish  River 

Montrk.m,. — Some  time  ago  it  was 
reiiortcd  that  :i  new  tiaper  machine  was 
being  installed  at  Sturgeon  Falls  by  the 
Spanish  River  Pulp  &  Paper  Company. 
.Advices  from  the  West  s'ate  that  oper¬ 
ations  of  the  new  machine  will  begin 
tibottt  January  1,  1921.  Some  delay  has 
been  experienced  itt  securing  electrical 
e(|uipment.  This  machine  will  increase 
the  output  of  the  mill  by  about  fifty  tons 
of  newsprint  each  day. 


Leave  Brooklyn  Eagle  Staff 

Two  members  of  tbe  Brooklyn  Daily 
Eagle  staff,  Joseph  .A.  E'rederickstin  and 
loseiih  Applegate,  Jr.,  left  last  week. 
I'rederickson,  who  has  been  on  the  staff 
for  more  than  seven  years  has  gone  with 
the  Brooklvn  Rapid  Transit  Company, 
and  Mr.  .Annlegate  will  become  asso¬ 
ciated  with  the  International  Xews  Ser- 
'■•ce.  Both  men  were  nresented  with 
fountain  pens  by  the  staff  on  .August  20. 
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BOSTON  TELEGRAM  MAY 
APPEAR  IN  OCTOBER 


Publisher  Enwright  Plant  String  of 
New  England  Papers — Mill  Inter¬ 
ests  Backers  of  Boston 
Venture 


(Bv  Telcgrat'h  to  Editor  4k-  I’ubi.isher) 

Boston,  Mass.,  Aug.  25. — The  initial 
publication  of  the  proposed  new  Boston 
daily,  the  Telegram,  is  still  problemati¬ 
cal.  F.  \V.  Enwright  personally  is  spon¬ 
sor  for  the  statement  that  the  Telegram 
will  not  get  under  way  until  the  end  of 
October,  but  his  advertising  solicitors 
have  furnished  the  information  to  possi¬ 
ble  advertisers  that  the  Telegram  will 
start  publication  on  or  about  Septem¬ 
ber  7. 

It  has  been  rumored  about  town  that 
Richard  H.  Legg,  the  Bay  State  Gov¬ 
ernorship,  and  Senator  Phelan  were 
backing  financially  the  Telegram,  bnt 
Mr.  Enwright  declares  this  statement  to 
be  untrue  and  states  that  the  mill  inter¬ 
ests,  including  William  Wood  of  the 
.American  Woolen  Company,  are  stand¬ 
ing  behind  him  and  that  the  scheme  is 
something  similar  to  that  which  the 
United  Shoe  Machinery  Corporation  had 
when  J.  H.  Higgins,  now  general  man¬ 
ager  of  the  Boston  Herald,  was  pub¬ 
lishing  their  papers. 

Plans  New  England  String 

Mr.  Enwright  engaged  a  staff  of  adr 
vertising  solicitors,  one  or  two  of  them 
just  out  of  their  teens,  and  they  have 
informed  the  local  advertisers  that  the 
Telegram  is  to  start  publication  around 
September  7,  that  it  is  to  be  a  one-cent 
paper,  and  that  it  has  100,000  assured 
circulation. 

The  classified  rate  is  25  cents  a  line 
for  one  insertion,  20  cents  a  line  six  in- 
.sertions  or  more.  The  display  rate  is 
to  be  the  same  as  the  classified.  Several 
of  these  solicitors  have  already  lieen  fired 
by  the  Telegram  because  after  one 
week’s  trial  they  had  not  brought  in  a 
line  of  advertising,  although  Mr.  En¬ 
wright  states  that  he  has  close  to  half 
a  million  dollars’  worth  of  advertising 
already  signed  up. 

The  general  feeling  amongst  the  ad¬ 
vertisers  is  one  of  waiting  until  the  Tel¬ 
egram  starts  publication  that  they  may 
get  an  idea  of  about  the  kind  of  a  paper 
it  is  going  to  be. 

In  connection  with  establishing  a 
string  of  newspapers  throughout  New 
England,  Mr.  Enwright  stated  he  has 
completed  arrangements  for  the  pur¬ 
chase  of  the  Lawrence  Sun,  and  would 
like  to  get  in  line  several  other  papers 
in  the  larger  cities  of  this  section  of 
the  country,  including  Worcester,  with 
which  to  date  he  has  been  unsuccessful 
in  closing  negotiations. 

ExclutiTc  DeliTery  System 

He  has  made  application  to  the  press¬ 
men’s  union  for  seventeen  pressmen  to 
man  two  pres.ses  for  a  morning  issue 
and  one  for  an  afternoon  issue  of  the 
Boston  Telegram,  although  he  states  he 
is  to  publish  a  morning  paper  only.  He 
intends  to  establish  his  own  delivery 
system.  Several  of  Mr.  Enwright’s 
agents  are  circulating  amongst  Canadian 
points  and  other  newsboys  intimating 
that  special  inducements  in  a  financial 
way  will  be  made  to  newsboys  to  help 
him  put  over  the  Telegram. 

Several  of  the  newslioys  who  have 
been  approached  on  this  subject  do  not 
approve  of  the  idea  of  a  one-cent  paper, 
feeling  that  they  should  not  touch  such 
a  proposition  as  it  would  interfere  with 
the  profit  they  now  derive  from  the 
two-cent  papers. 

The  circulation  manager  of  the  new 


Telegram  is  to  be  George  Desmond,  for¬ 
merly  connected  with  the  Boston  Herald 
circulation  department,  and  who  has 
for  several  years  been  connected  with 
newspapers  in  the  Middle  West,  particu¬ 
larly  Columbus. 

.According  to  Mr.  Enwright  he  has 
$100,000  worth  of  white  paper  secured. 

■At  a  conference  a  few  days  ago  with 
the  teamsters’  union,  the  Telegram  pub¬ 
lisher  stated  that  he  planned  to  put  out 
fifteen  autos  for  as  many  routes,  and 
that  he  would  have  four  or  five  autos  to 
do  the  carrying  for  the  stations,  etc.,  and 
that  it  was  his  intention  to  turn  the 
delivery  system  over  to  someone  under 
a  contract,  but  it  would  be  maintained 
strictly  as  an  exclusive  delivery  system 
for  the  Telegram. 

“We  are  going  to  go  strong  after  the 
overall  crowd,”  stated  Mr.  Enwright  in 
siieaking  of  the  policy  of  the  pai)cr. 
“The  ‘highbrow’  stuff  will  be  eliminated 
entirely.  For  instance,  we  are  going  to 
shout  for  cheaper  gas  for  the  people  and 
tackle  in  a  most  vigorous  and  sensa¬ 
tional  manner  the  various  elements  en¬ 
tering  into  the  high  cost  of  living.  From 
the  first  we  are  going  to  pound  home 
to  the  people  that  this  is  the  only  rep¬ 
resentative  Democratic  newspaper  pub¬ 
lished  in  Boston.  The  motto  of  the 
newspaper  will  pertain  to  our  purpose 
of  fighting  all  the  time  for  the  people’s 
rights.” 


PAPER  SPECIALS  FOR  NEW  YORK 


Newsprint  Rushed  in  50-Car  Trains 
from  Watertown  Thrice  Weekly 

(Sl’Cfial  to  Editor  &  Publisher) 

Watertown,  N.  Y. — Special  trains  car¬ 
rying  newsprint  will  be  ruil  every  other 
day  by  the  New  York  Central  Railroad 
from  the  paper  mills  in  the  St.  Lawrence 
Division  to  New  York,  in  order  to  as¬ 
sure  newspaper  publishers  in  New  York 
and  Philadelphia  of  regular  paper  sup¬ 
plies.  It  is  not  stated  ho  a  long  the  spe¬ 
cials  will  be  run,  but  local  belief  is  that 
the  service  will  continue  as  long  as 
transportation  conditions  are  in  their 
present  shape. 

Trains  are  made  up  at  Watertown, 
paper  being  brought  in  from  mill  points 
in  Northern  New  York  by  usual  freight 
routes  and  combined  in  the  specials, 
which  run  between  forty  and  fifty  cars. 
Besides  New  York  and  Philadelphia,  the 
trains  serve  Washington  and  New  Jer¬ 
sey  publishers.  Weehawken,  N.  J.,  is 
the  New  York  receiving  point,  the  cars 
being  broken  up  and  shipped  by  lighter 
to  various  terminals  for  distribution. 


Change*  on  Oti*  Weekly 

Ci.E\-El.AND. — E.  L.  Clough,  formerly 
editor  of  Finance  and  Industry,  a 
financial  weekly  owned  by  Charles  A. 
Otis,  retiring  president  of  the  Asso¬ 
ciated  .Advertising  Clubs  of  the  World 
and  head  of  Otis  &  Co.’s  brokerage  and 
security  firm,  has  been  elected  a  director 
of  the  publishing  company.  Mr.  Clough 
is  associated  with  the  Otis  Company. 
Charles  W.  O’Connor,  publicity  man 
for  the  Otis  Company,  was  also  elected 
a  director  in  the  publishing  enterprise. 


Ufues  Boy  Scout  Edition 

Shawnee,  Okla. — The  Morning  News 
on  .August  18,  issued  a  16-page  section 
devoted  to  the  Boy  Scouts.  H.  G.  Spaul¬ 
ding,  publisher  of  the  News,  states  that 
the  section  carried  $1,285  worth  of  dis¬ 
play  advertising  at  $100  a  page. 


Marion  Chronicle  Name*  Beckwith 

Marion,  Ind. — The  Chronicle,  com¬ 
mencing  September  1,  will  be  represen¬ 
ted  in  the  foreign  field  by  the  S.  C. 
Beckwith  Special  Agency. 


BUFFALO  REPORTER  NEAR  DEATH 


Howard  White  Mutaken  for  Child 

Killer  by  Thorold  Mob  and  Beaten 

(/<>•  Telegraph  to  Editor  &  Publisher) 

Buffalo,  N.  Y.,  Aug.  25. — Being 
mobbed  and  almost  lynched,  all  through 
mistaken  identity,  is  no  fun  according  to 
Howard  White,  reporter  of  the  Buffalo 
Commercial,  who  had  this  experience  at 
Thorold,  Ont.,  a  few  days  ago.  White 
was  sent  to  cover  the  preliminary  trial 
of  David  McNeil,  charged  with  the  mur¬ 
der  of  a  small  girl  who  disappeared  from 
her  home  in  Thorold.  The  body  was 
recovered  as  the  hearing  progressed  and 
the  attitude  of  the  crowd  tow’ard  McNeil 
became  more  threatening.  When  time 
for  adjournment  came  the  crowd  refused 
to  permit  the  prisoner  to  leave  the  court; 
room  and  began  throwing  chairs  and 
other  missiles  at  McNeil  The  courtroom 
was  finally  cleared  by  the  police,  bnt  the 
crowd  began  showering  missiles  from 
the  outside  building. 

White  remained  in  the  room  with  the 
police  and  the  prisoner.  Soon  after  dark 
the  crowd  fired  the  courthouse,  driving 
those  inside  into  the  open.  White,  first 
to  leave  the  building,  was  mistaken  in 
the  darkness  for  the  prisoner.  He  was 
roughly  handled  until  he  finally  succeed¬ 
ed  in  making  known  his  identity  with  the 
aid  of  a  Buffalo  police  badge.  The 
crowd  then  made  an  attempt  to  lynch 
McNeil,  but  his  plea  for  trial  won  sup¬ 
port  of  the  city’s  better  element. 

White  received  painful  bruises  and 
was  struck  on  the  head  by  a  brick.  He 
returned  to  work  in  t’me  to  write  the 
.“itory  for  his  paper. 


WILL  DEVELOP  MANOUAN  MILLS 


Ten-Year-Old  Firm  I**ue*  $2,400,000 

in  Bond*  for  New  Project 

(Special  to  Editor  &  Publisher) 

Montreal. — Manouan  Pulp  &  Paper, 
Ltd.,  have  recently  disposed  of  $2,400,000 
of  bonds  and  debentures  to  underwriters. 
This  company,  which  was  organized 
about  10  years  ago  as  a  holding  com¬ 
pany,  is  now  developing  a  power  on  the 
St.  Maurice  river  just  below  the  con¬ 
fluence  of  the  Manouan  and  St.  Maurice 
rivers.  They  have  also  owned  for  many 
years  extensive  pulp^  limits  adjoining  the 
Laurentide,  Belgo-Canadian,  and  the  St. 
Maurice  Paper  Company  limits. 

It  is  proposed  to  build  a  100-ton 
ground  wood  pulp  mill  immediately,  with 
the  ultimate  idea  of  adding  large  sul¬ 
phite  and  newsprint  mills  later,  the 
power  now  being  developed  being  more 
than  sufficient  for  that  purpose,  consist¬ 
ing  as  it  docs  of  about  38,000  h.p.  The 
power,  which  is  known  as  .Allard  Falls, 
is  one  of  the  last  remaining  large  power 
sites  on  the  St.  Maurice. 


Phelp*  Leave*  Staff  $10,000 

Buffalo. — Thirty  employes  of  the 
Erie  Daily  Times  will  share  in  a  be¬ 
quest  of  $10,000  with  promise  of  addi¬ 
tional  stock  shares  under  the  will  of 
F.  S.  Phelps,  president  of  the  company 
until  his  death.  The  estate  is  estimated 
at  $113,000,  aside  from  the  newspaper 
stock. 


A.  P.  Reopen*  Omaha  Bureau  Here 

Omaha. — The  .Associated  Press  has 
reopened  its  bureau  here  and  J.  .A.  Raw¬ 
lings  has  been  appointed  correspondent. 


Elli*  Mill  Association  Officer 

Lackawanna,  N.  Y. — Charles  W. 
Ellis,  editor  and  owner  of  the  Lacka¬ 
wanna  Daily  Journal,  who  three  week.s 


ago  was  elected  a  director  of  the  Pub¬ 
lishers’  Mill  .Association,  has  been  elec¬ 
ted  a  vice-president  of  that  organization. 
Mr.  Ellis  is  also  a  member  of  the  Pub¬ 
lishers’  Buying  Corporation  and  says 
that  he  is  going  to  launch  a  campaign 
among  the  job  printers  to  “follow  suit 
on  the  cards  the  publishers  are  playing.” 

BURRELL  TO  QUIT  AGENCY 


Bay  State  Treasurer  Charged  svith 
Favoring  Hi*  Client* 

(Special  to  Editor  &  Publisher) 

Boston. — State  Treasurer  Fred  J. 
Burrell  of  Massachusetts  has  practically 
completed  arrangements  to  sever  his 
connection  with  the  Burrell  Advertising 
Agency.  In  January  he  solicited  the 
advertising  business  of  the  banks  and 
trust  companies  of  the  state  on  the 
strength  of  his  election  as  state  treas¬ 
ured.  By  this  method  he  secured  the 
business  of  eight  small  trust  companies, 
including  the  Hanover  Trust  Company, 
the  suspended  depository  of  Charles 
Ponzi,  indicted  “financial  genius,”  seven 
of  them  in  Boston  and  one  in  the  sub¬ 
urbs.  In  March  it  is  stated  he  with¬ 
drew  the  State  deposits  from  130  banks 
that  had  ignored  his  solicitations,  while 
increasing  the  State  deposits  with  his 
own  customers. 

Mr.  Burrell  stated  his  intentions  as 
fol  low's : 

“While  1  have  had  no  official  state¬ 
ment  from  the  governor  with  reference 
to  his  future  action  in  approving  de¬ 
positories  for  state  funds,  I  would  not 
dispute  his  authority  to  follow  this 
course,  if  it  seems  to  him  advisable,  or 
to  withhold  his  approval  of  any  bank 
as  a  state  depository  for  any  reason 
which  seems  sufficient  to  the  governor 
and  council.  Such  action  on  his  part 
will  not  be  necessary,  however,  so  far 
as  my  advertising  business  is  concerned, 
because  for  several  weeks  I  have  been 
trying  to  arrange  my  private  affairs  so 
that  while  I  continue  in  the  office  of 
treasurer  and  receiver  general,  I  would 
not  carry  on  any  advertising  business 
whatever.  I  made  no  announcement  to 
this  effect  before  because  my  arrange¬ 
ments  were  not  completed,  as  it  is  diffi¬ 
cult  to  dispose  of  an  extensive  business 
at  short  notice. 

“I  am  convinced  that  it  is  not  neces¬ 
sary  for  me  to  go  to  this  length,  but 
because  of  so  much  misunderstanding 
and  to  avoid  any  change  in  the  future 
or  a  possibility  of  further  complications 
along  these  lines,  I  have  practically 
completed  arrangements  to  sever  my 
connections  with  the  Burrell  Advertis¬ 
ing  Agency  entirely.  There  is  nothing 
in  the  law  that  requires  me  to  do  this, 
but  I  wish  to  put  my  position  beyond 
argument.” 


St.  Maurice  Stock  Pay*  $8 

Quarterly  dividends  of  $2,  the  first  of 
which  was  paid  .August  25.  have  replaced 
the  former  $5  annual  basis  upon  which 
the  St.  Maurice  Paper  Company,  Ltd., 
of  St.  Maurice,  Que.,  has  been  paying 
since  December.  1918.  On  April  5,  1920, 
a  stock  dividend  of  30  per  cent  was  de¬ 
clared  and  in  May  an  extra  dividend  of 
$5  was  declared  in  addition  to  the  reg¬ 
ular  quarterly  disbursement. 


New  Chicago  Morning  Paper 

Chicago. — .A  third  morning  newspaper, 
the  Journal  of  Commerce,  will  appear 
October  11.  It  will  be  a  business  man’s 
newspaper,  published  by  Andrew  L.  Law¬ 
rence,  now  publisher  of  the  Journal  of 
Commerce  of  San  Francisco.  Glen  Gris¬ 
wold,  western  manager  of  Dow’,  Jones  & 
Co.,  and  the  Wall  Street  Journal,  will  be 
business  managers. 


Editor  &  Publisher  for  August  28,  1920 
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THE  AMERICAN  JOURNALISTS^  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board— Richard  L.  Stokes,  507  Commercial  Building,  St.  Louis,  Mo.,  representing  the  American  Journalists’ 
Association;  Paul  Y.  Anderson,  editorial  department,  the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis 
Association  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pitts¬ 
burgh  Newswriters’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri, 
Columbia,  Mo.,  representing  the  schools  of  journalism. 


Journalism  Schools  and  Newspaper  Jobs 

By  E,  D,  KEILMAN 


of  the  Topeka 

K  VOUXG  fellow  just  out  of  high 
school  came  to  me  not  long  ago 
and  asked  my  advice.  He  wanted  to  get 
into  the  newspaper  game  and  wanted  to 
know  what  schtx)l  of  journalism  I  rec¬ 
ommended.  1  told  him  llat-footedly  not 
to  attend  any,  but  instead  to  take  a 
straiglit  college  course,  getting  all  the 
general  information  he  could  possibly 
gather  together  in  the  four  years  he 
spent  at  school. 

I  told  hitn  to  supplement  the  college 
course  with  summer  vacation  periods 
spetit  working  oit  small  dailies  getting 
real  practical  experience.  Of  course 
that  was  not  the  sort  of  advice  he  want¬ 
ed,  atid  he  went  his  way  still  deter- 
ntitied  to  make  arrangements  for  en- 
tratice  in  , some  "cub  factory.” 

Making  Desk  Men! 

1  believe  the  school  of  jottrttalism  of 
today  is  a  inisnoiner ;  that,  instead  of 
teaching  journalism,  the  schools  are 
tryittg  to  make  desk  men.  I  know  it 
took  me  two  years  after  leaving  a 
school  of  journalism  to  realize  that  1 
had  made  only  a  small  part  in  the  news¬ 
paper  game.  What  is  more,  I  found 
that  I  had  to  throw  away  the  most  of 
the  things  I  had  learned  in  the'  school. 
I  know  now  that  I  would  be  three  years 
farther  along  in  my  profession  had  1 
not  attended  such  a  school,  and  had  I 
taken  the  straight  college  course  I  rec¬ 
ommended  to  the  young  high  school 
graduate.  • 

If  I  were  to  .start  my  education  all 
over  again  1  would  do  just  that.  \\"hile 
in  college  I'd  get  enough  understanding 
of  science  to  be  able  to  talk  intelligently 
with  a  scientist;  I'd  have  a  little  law, 
so  I  could  see  the  point  in  a  case  of 
law;  I’d  have  more  than  a  little  eco¬ 
nomics,  history  and  psj-chology,  and  at 
least  an  elementary  course  in  logic. 

I’d  specialize  in  the  English  language 
and  learn  to  read  one  or  tw'o  foreign 
languages.  1  f  it  were  possible.  I’d  get 
an  understanding  of  art,  architecture 
and  music.  Then,  on  top  of  all  that. 
I’d  study  etymology  and  be  able  to  tear 
any  word  in  the  King’s  English  to  bits 
and  put  it  together  again,  before  I  called 
myself  in  a  position  to  start  in  the  news¬ 
paper  game.  Gosh,  there  are  a  whole 
lot  of  things  the  newspaper  man  should 
know,  and  which  are  never  mentioned 
in  the  curriculum  of  a  school  of  jour¬ 
nalism. 

Fundamental*  Ignored 


State  Journal 

1  felt  fearfully  insulted  when  I  was 
put  on  that  run,  but  I-  take  considerable 
credit  to  myself  that  I  did  not  quit  then 
and  there  and  try  for  a  better  job  else¬ 
where — some  place  where  1  could  be 
managing  editor  right  off  the  bat. 

Xow  1  have  tilled  every  place  on  a 
newspaper  staff.  1  have  covered  every 
■Scind  of  a  run  a  newspaper  ever  had — 
have  been  copy-reader,  city  editor,  sport 
editor,  special  correspondent  for  a  news 
agency,  managing  editor  on  a  small 
daily,  and  am  now  telegraph  editor  of 
the  Topeka  State  Journal.  I  have  come 
l)ack  to  this  town  ten  years  after  I 
started  that  “cub  run.”  and  feel  that  I 
am  a  newspaper  man. 

.\  year  ago  I  was  managing  editor 
of  a  daily  in  a  college  town.  The  col¬ 
lege  there  has  one  of  the  largest  schools 
of  journalism  in  the  country.  Do  you 
suppose  1  could  rely  on  that  school  to 
furnish  me  with  reporters? 

No;  decidedly  not.  The  graduates  of 
that  school  refuse  to  accept  such  a 
menial  position  as  reporter  on  a  small 
daily.  Each  and  every  one  thought  that 
his  four  years  in  college  were  as  good 
as  the  ten  years  I  had  spent  in  the  prac¬ 
tical  side  of  the  game  and  quoted  their 
professors  to  hack  them  up  in  their 
declarations  that  they  were  good  enough 
for  jobs  “on  desks.” 

Where  do  these  graduate  journalists 
go  into  the  news  game?  Gosh,  master, 
thev  don’t.  They  get  ic'bs  teaching  jour¬ 
nalism  i’’  the  high  schools  that  are  now 
taking  up  the  fad. 

Co-ooeratinff  with  a  Rival 
in  the  Public’s 
Interest 

To  Editor  &  Pi’bi.ishkrs  In  a  recent 
issue  of  the  Southern  Commercial  Re¬ 
view,  .Alfred  W.  M’Cann,  after  denounc¬ 
ing  the  Jdnes  Shipping  Rill,  arraigns  the 
.American  newspapers  for  their  lacka¬ 
daisical  attitude  in  not  protecting  the 
public  against  an  act  of  Congress  which 
he  hails  as  nothing  short  of  criminal. 

“That  American  newspapers  do  not 
sec  in  this  situation  a  condition  worthy 
'  f  notice  inspires  thoughts  too  deep  for 
words. 

“Is  it  because  American  newspapers 
Tre  obsessed  by  professional  jealotisy  so 
’’arrow  and  sordid  that  when  a  contem- 
norary  initiates  a  movement  in  behalf 
of  the  public  welfare,  that  movement 


must  be  shunned  by  all  the  others,  lest 
perchance  their  recognition  of  its  gravity 
would  contribute  prestige  to  a  rival? 

“If  this  is  the  attitude  of  the  publish¬ 
ers  and  editors  of  .‘\merican  newspapers, 
docs  it  not  betray  a  selfishness  so  trifling 
and  repressive  that  it  abandons  the 
people,  to  whom  it  promises  light -and 
information,  and  surrenders  them  to  the 
designs  of  their  exploiters  rather  than 
enlist  in  the  service  of  a  common  cause 
of  incalculable  benefit  to  the  public  that 
siqiports  them  all? 

“The  newspapers  have  no  scruples  in 
attacking  their  own  pet  enemies.  They 
boast  vaingloriously  of  their  accomplish¬ 
ments  in  righting  their  own  pet  wrongs, 
or  what  they  find  it  expedient  to  de¬ 
scribe  as  wrongs. 

“They  loudly  proclaim  and  persistently 
advertise  their  vast  stock  of  public 
spirit.  Vet  they  have  no  voice  of  pro¬ 
test  against  an  energetic  and  prolonged 
assault. 

“If  these  charges  are  true  and,  on  the 
face  of  things,  it  looks  as  though  some 
of  them  are,  it  might  be  that  we  of  the 
newspapers  might  take  time  to  put  our 
house  in  order. 

“Is  the  newspaper,  through  its  own 
ego,  failing  as  a  public  servant  through 
failure  to  co-operate  with  rivals  in 
movements  for  the  benefit  of  all  ? 

STANLEY  L.  BRINK.” 

Houston  (Tex.)  Chronicle. 

An  Answer  for  Mr.  Kennedy 
on  Value  of  the 
“Morgue” 

To  Editor  &  El’bi.isher:  In  the  issue 
of  .Xugust  7,  O.  \V.  Kennedy,  of  Wa.sh- 
ington,  D.  C.,  advises  newspapers  to 
junk  their  jnorgues,  which  is  poor  ad¬ 
vice.  He  complains  of  the  shifting  style 
in  dress. 

A  woman  above  the  age  of  thirty  does 
not  go  afxntt  wearing  her  hair  done  up 
with  bangs  and  puffs  over  the  ears  as 
the  young  girls  do.  The  style  of  the 
middle  aged  men  does  not  change  so 
much  that  it  would  make  a  great  differ¬ 
ence  in  a  reproduction  in  the  newspaper. 
Why  junk  these  cuts  and  pictures,  then 
when  needed  chase  them  up  again? 

Junking  the  newspaper  clippings  might 
be  a  good  idea  with  a  small  town  news¬ 
paper,  but  newspaper  clippings  are  al¬ 
most  as  essential  on  a  large  paper  as  the 
Goss  in  the  press  room.  .\  morgue  of 
pictures,  cuts  and  mats  is  also  neces¬ 
sary. 

If  John  Doe,  president  of  the  Eirst 
National  Bank,  goes  insane,  grabs  a 
gun  from  the  drawer  in  his  desk,  gently 


but  firmly  shoots  two  of  his  employes, 
this  happening  about  ten  minutes  be¬ 
fore  a  press  dead  line,  how  about  a  cut 
or  picture  if  you  have  no  morgue.  And 
is  his  wife  going  to  be  easily  persuaded 
to  hand  you  a  picture  to  pijt  on  the 
first  page?  Just  imagine,  O.  W.,  what 
the  managing  editor  would  say  if  he 
learned  that  the  city  editor  had  junked 
this  cut  or  picture  with  the  rest  of  the 
morgue. 

How  about  election  time,  when  the 
local  ballot  contains  twenty  or  thirty 
nominees?  Undoubtedly,  as  Mr.  Ken¬ 
nedy  says,  the  paper  is  going  to  save 
money  and  time  by  employing  a  taxi 
cab  and  have  at  least  two  members  of 
the  staff  absent  from  their  Iieat  chasing 
up  these  pictures.  But  I  suppose  there 
is  not  enough  local  color  there  to  run 
pictures. 

A  book  could  be  written  why  a  morgue 
is  essential  to  a  newspaper,  and  I  think 
O.  W.  Kennedy  made  a  bad  suggestion. 
Eor  he  would  be  building  a  newspaper 
on  a  mound  of  sand  in  not  having  a 
morgue. 

Ltonei.  W.  ZwiCK. 

Columbus,  Ohio. 


NOT  FORGETTING  MAX  HAYES 

By  Charles  Grant  Miller 

ll/f  .\X  S.  HA^'l’iS,  editor  of  the  Cleve- 
land  (Ohio)  Citizen  and  the 
Farmer-Labor  nominee  for  Vice  Presi¬ 
dent,  says  this  surely  is  the  open  season 
for  editors. 

“Seems  they  can’t  nominate  any  one 
on  national  tickets  now  but  editors,” 
Hayes  said  as  he  slapped  the  last  story 
into  the  form  just  before  his  paper  went 
to  press. 

Like  Harding  and  Cox,  Hayes’  first 
work  was  in  his  print  shop.  Likewise 
he  was  born  on  a  farm.  This  was  near 
Havana,  in  Huron  County,  Ohio,  May 
25.  1866. 

In  1876  the  family  moved  to  Fremont, 
Ohio.  Hayes  went  to  school  and  learned 
the  printer’s  trade  on  the  side.  That 
was  on  the  Fremont  Messenger. 

“I  did  everv’thing,”  Hayes  says,  “from 
sweeping  out  the  office  to  editing  the 
paper,  before  I  came  to  Cleveland  in 
’83.” 

In  Cleveland,  Hayes’  first  newspaper 
job  was  with  the  Press.  He  set  type  for 
several  years  When  linotypes  were  un¬ 
known  and  every  letter  was  set  by  hand. 

“T  was  one  of  the  promoters  of  the 
Citizen  in  1880.”  Hayes  says,  “and  be¬ 
came  an  associate  editor.” 

Hayes  is  now  the  editor  and  pub¬ 
lisher  of  the  Citize’i.  a  labor  orean 

Haves  joined  tbe  Typographical  Union 


The  chief  thing  never  mentioned  in 
those  schools,  however,  is  the  fact  that 
to  be  a  real  newspaper  man  one  must 
work  from  the  bottom  up.  There  is  no 
starting  at  the  middle  nor  at  the  top, 
if  success  is  to  be  assured.  You  can 
start  at  the  middle  or  at  the  top  and 
work  down — but  not  up.  My  first  job 
was  in  an  isolated  portion  of  Topeka, 
Kan.,  where  for  over  a  year  T  did  noth¬ 
ing  hut  chase  personal  items  and  short 
paragraphs.  But  on  that  job  T  believe 
T  learned  more  about  news  getting  and 
what  is  news  than  during  the  whole 
three  years  in  the  school  of  journalism. 


WHAT  DO  YOU  THINK? 

If  there  is  any  question  pertaining  to  editorial  work  or  reporting 
on  the  daily  newspaper  that  you  are  thinking  about  and  would  like 
to  have  discussed  by  other  members  of  the  profession,  you  are  invited 
to  use  this  department  for  the  purpose. 

State  the  subject  and  give  your  views.  It  is  the  desire  of  the 
American  Journalists’  Association  and  EDITOR  &  PUBLISHER  to 
make  this  department  just  what  the  head  indicates,  a  forum  for  mem¬ 
bers  of  the  newspaper  profession.  From  time  to  time  subjects  will  he 
offered  for  general  discussion  and  in  these  you  are  urged  to  take  part. 

Communirations  ran  be  addressed  to  any  member  of  tbe  editorial 
board  or  to  the  Forum  Department,  EDITOR  &  PUBLISHER. 


in  ’84  and  soon  became  a  moving  spirit 
in  the  organization.  Shortly  after  he 
became  state  organizer.  10  years  ago  he 
organized  the  office  of  Harding’s  Marion 
Star.  Hayes  also  organized  the  force  of 
Cox’s  Davton  News. 

Haves  is  a  fighter.  If  the  National 
Committee  annroves.  Haves,  with  his 
running  mate,  w'ill  conduct  an  aggrcsslv« 
camnaign.  covering  every  state. 

Haves  ran  for  office  a  number  of 
times  on  the  .Socialist  ticket,  once  for 
President.  But  TTaves  is  a  Socialist  no 
more.  He  left  the  Sorialist  parhv  be¬ 
cause  of  its  attitude  during  the  wat. 
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CIRCULATION  MANAGERS’  PAGE 


This  Uepartmcnt  is  a  regular  weekly  feature  of  Editor  &  Publisher.  Suggr^stions 
or  cc  ntributions  should  l)e  sent  to  Kenton  Dowling,  Editor  Publisher,  IKS  World 
Iluildirg,  New  York. 


The  Value  of  the  Social  Column 


THK  value  of  the  Social  Column  to  the 
circulation  of  a  newspaper  was  thor¬ 
oughly  discussed  at  the  recent  meeting  of 
the  International  Circulation  Managers’ 
Association  in  St.  Louis.  It  was  almost 
unanimously  conceded  by  that  body  that 
the  feature  is  one  of  the  assets  to  be 
cultivated  to  the  greatest  extent,  pro¬ 
vided  it  is  not  overweighted  with  news 
of  the  ultra-society  set  to  the  exclusion 
of  comments  on  the  affairs  of  readers  of 
the  middle  class. 

T.  Butler  of  the  Wichita  (Kan.) 
Lagle  has  made  an  especial  study  of  the 
value  of  the  sfKtiety  column,  as  the  result 
of  which  he  makes  the  following  deduc¬ 
tions  : 

“The  Social  Column  of  a  newspaper 
has  been  made  the  subject  of  more  jokes 
than  the  average  mother-in-law,  but  in 
spite  of  everything  it  persists  as  a  fea¬ 
ture  of  almost  every  daily  newspaper 
that  to  my  mind  is  indispen.sable. 

All  Want  to  See  Name*  in  Print 

"This  is  probably  due  to  the  fact  that 
it  is  human  nature  for  most  of  us  to 
like  to  read  pleasant  things  about  our¬ 
selves  or  family,  and  the  Social  Column 
is  the  only  department  in  a  newspaper 
which  is  consistently  pleasant  and  agree¬ 
able.  The  news  department  may  lind  it 
necessary  to  depict  a  fellow-citizen  as 
others  see  him,  but  the  Social  Column  is 
usually  able  to  picture  the  subject  in 
such  a  manner  as  he  would  like  to  ap- 
l)ear. 

"The  police  reporter  may  lind  it  neces¬ 
sary,  upon  occasions,  to  chronicle  that 
one  of  our  ‘most  prominent  citizens’  has 
been  incarcerated  for  speeding,  wife¬ 
beating,  violating  the  prohibitory  law,  or 
numerous  other  charges,  but  the  Social 
Column  continues  on  its  even  way,  ig¬ 
noring  all  but  the  agreeable  things  in  the 
lives  of  its  readers. 

“The  Society  Editor  hears,  probably 
more  often  than  any  other  person,  the 
old  story  of  what  a  disagreeable  sensa¬ 
tion  some  readers  experience  in  seenig 
their  names  in  print.  On  the  other  hand, 
no  one  has  a  better  realization  about  how 
few  persons  there  are  who  really  do 
object  to  having  their  names  quoted  with 
a  complimentary  note.  The  popularity 
of  the  Social  Column  is  based  largely  on 
the  fascination  of  seemg  one’s  name  in 
the  paper  and  the  value  of  the  Social 
Column  to  a  newspaper  as  a  circulation 
builder  is  in  proportion  to  the  scope  of 
the  column. 

“My  idea  of  a  Social  Column,  from  a 


A  WEEKLY  CONVENTION 


OKMrir.F.E,  Oki.s. 
To  Editor  &  Pt  Bi.iSHER;  I  am 
extremely  gla<l  to  know  that  Edi¬ 
tor  &  Pt'Bi.isHER  has  decided  to 
give  a  page  of  its  valuable  space 
to  circulation.  I  never  thought 
this  particular  department  was 
given  the  opportunity  to  discuss 
in  a  public  way  problems  of  vital 
interest  to  every  circulation  man. 
We  have  had  no  way  to  pass  in¬ 
formation  from  one  to  the  other. 
Be  sure  and  keep  it  up. 

E.  B.  MACE. 

Circulation  Manager, 
Daily  Democrat. 


circulation  point  of  v.ew,  is  to  make  it 
democratic.  Do  not  cater  solely  to  the 
Society  class,  but  print  a  large  number 
of  names  of  the  middle  class  as  well,  for 
they  all  have  their  own  circle  of  friend,«. 
and  frequently  are  found  to  be  our  most 
loyal  subscribers. 

“It  is  not  practical  for  the  newspaper 
of  a  metropolis  to  print  anything  of  a 
•social  nature  except  the  activities  of  the 
most  exclusive  sets,  while  in  the  smaller 
city  the  wise  editor  endeavors  to  make 
his  Social  Column  as  democratic  as  pos¬ 
sible,  in  order  to  give  every  reader  the 
opportunity  to  see  his  name  in  print  oc¬ 
casionally.  A  ncwspaiter  of  this  nature 
will  print  in  its  Social  Column  an  iteir 
concerning  a  party  given  by  the  most 
obscure  subscriber  as  quickly  as  it  will 
print  news  of  the  wealthiest  family  in 
town,  and  once  this  fact  becomes  thor- 
•  nighly  established  in  the  minds  of  your 
subscribers,  it  undoubtedly  bec(>mes  a 
great  factor  in  increasing  circulatb)n. 

‘‘The  Society  Column  is  the  avenue 
through  which  the  readers  of  a  news¬ 
paper  approach  closest  to  that  newspa¬ 
per.  It  almost  might  be  correctly  terme  l 
the  ‘Vanity  Column'  as  well  as  the  ‘So¬ 
cial  Column.’  Persons  never  grow  tor) 
old  or  too  rich  or  too  poor  to  eniov 
reading  their  own  names  in  pr'iit. 
b.vervone  is  interested  in  his  own  doines 
and  his  own  comings  and  goi’igs.  I*  is 
the  Social  Column  which  affords  h'm 
exercise  for  this  common  and  peculiar 
form  of  vanitv.  The  modest  one.  who 
says,  in  the  strictest  confidence :  ‘Yes.  I 
am  going  awav  for  a  little  trip,  bn* 
Itlease  put  nothing  in  the  paper  about  it  ‘ 
wants  to  stop  the  paper  the  next  day  'f 
the  reporter  heeds  the  ‘command.' 

The  Closest  Approach 

“Social  columns  arc  a  necessary  part 
of  a  newspaper.  They  ever  have  been 
and  they  ever  will  be.  They  are  as 
essential  as  the  page  of  Sports,  the  Mar¬ 
ket  page,  or  the  Want  .\ds.  A  news¬ 
paper  might  live  without  social  news- 
in  fact,  some  do — but  a  newspaper  can 
live  more  comfortably  and  with  a  more 
normal  constitution  and  circulation  with 
this  personal  touch  between  it  and  the 
persons  who  buy  and  peruse  it  from  day 
to  day. 

“The  interest  in  the  social  news  does 
not  stop  with  the  person  whose  name  is 
mentioned.  Friends  of  that  person  take 
an  interest  in  the  ment'on.  also.  It  can- 
iK't  be  said  that  a  certain  soc-al  item 
will  interest  any  great  number  of  news¬ 
paper  reader.s.  nor  ran  th’s  be  .sabI  of 
many  items  in  other  departments  of  the 
paper.  Country  newspapers  have  fonnfl 
bv  experience  that  they  must  men'io’i 
the  activities  of  their  readers,  alihoug’i 
those  activities  at  times  are  trifling. 

80'^<  Read  Society  Notes 

publist-er  will  be  su-orised.  if  he 
lakes  note  of  the  miTTiher  of  bis  reaHers 
who  turn  to  the  Social  nas-e  at  once, 
passing  nv.  for  ibp  time,  all  otbe<-  npor<»s 
of  the  panpr.  An  ed'toe  ran  convince 
himself  of  ft-p  inlpresi  jn  soeipl  nevys  bv 
askine  npi-snnc  of  randotn  if  thee 
reaH  the  ^oeiat  C  P*-obah1v  go 

percent  will  answer  affirmafivelv.  This  is 
a  nood  test  for  any  nc'-snaner  to  make. 
‘The  proof  of  the  nuddinn’  mav  be  ‘in 
the  eating’  but  the  proof  of  npn-s  vab’e 
is  in  the  ‘reading’  and  in  hothing  else 


“Xames  differentiate  stories;  they  give 
diversity  to  news;  and  diversity  is  the 
leaven  of  the  daily  grist  of  events. 
Leave  out  names  and  news  loses  its 
savor.  .-Occidents,  elopements,  murders, 
visits,  suicides,  deaths  and  divorces  are 
tiresomely  alike  except  in  the  names  they 
present. 

“It  may  be  said  that  this  is  foreign  to 
the  subject  of  the  ‘\’alue  of  the  Social 
Column  to  Newspaper  Circulation.’  It 
is  not.  In  proving  that  names  of  per- 
-sons  arc  the  ground-work  of  newspapers 
— the  foundation  on  which  they  stand  or 
fall — one  proves  the  Society  Column  of 
paramount  interest  to  the  readers  of 
newspapers,  for  is  not  the  Society  Col¬ 
umn  90  per  cent  names — or  at  least  99 
per  cent  personal  ? 

Some  Reasons  Why 

“The  .-Xmcrican  nation  is  a  nation  of 
newspaper  readers,  and  in  this  great 
army  of  news  devourers  women  are  not 
far  from  first  place.  The  woman  reader 
wants  to  know  what  her  neighbor  and 
the  townspeople  and  her  ‘country  cousin’ 
are  doing.  She  wants  to  know  where 
Mrs.  Smith  will  spend  the  summer.  Huf 
inquisitiveness  makes  her  curious  about 
the  continued  absence  of  the  Jones 
family.  She  won’t  be  satistied  until  slie 
learns  whether  the  ‘stork’  has  relieved 
the  expectancy  that  has  been  shrotiding 
the  Williams  hou.schold. 

“She  cannot  go  calmly  about  her  kit- 
chenry  until  she  is  assured  that  the 
Smith  party  was  a  great  success,  even 


STRENGTHENING  TWINE 

T  F  you  are  using  sisal  or  near 
sisal  in  your  mailing  room  and 
find  that  after  drying  it  breaks 
easily,  soak  the  balls  in  water  for 
an  hour  and  let  them  dry  out  for 
about  -48  hours  before  using.  The 
twine  will  then  be  much  stronger 
than  it  was  originally. 


to  the  serving  of  delicious  refreslimeiits 
and  she  must  be  satisfied  that  the  guc.sts 
departed  as  usual,  wishing  many  happy 
returns  of  the  occasion.  She  craves  in¬ 
formation  concerning  the  when  and  the 
where  of  the  next  meeting  of  the  ‘Ciddy 
(iossip  Society.’ 

“She  must  know  who  is  week-ending 
and  with  whom.  All  this,  and  more,  she 
must  acquire  before  she  will  be  com¬ 
forted,  nor  will  she  be  a  satisfied  Iit-ing 
until  she  does  know  it.  So.  she  tnrii'i 
to  the  one  and  only  source  from  v,  Iiicli 
she  can  obtain  this  information — and  'licit 
is  the  Social  Column  of  the  daily  news¬ 
paper. 

All  Builds  Good  Will 

“Society  news  is  a  newspaper  staple. 
Certain  other  departments  which  arc  no 
’more  than  dessert  for  the  news  table- 
might  be  dispensed  with  without  serious 
result  or  ill-effect,  but  not  so  with  the 

{Continued  on  f<ajie  22) 


FRED  C.  COLEMAN 


Fred  Coleman  was  with 
the  Procter  &  Gamble  Co. 
when  I  first  met  him.  He 
was  nearly  as  popular  with 
the  advertising  fraternity  as 
“Ivory  Soap,’’  which  he  was 
selling  at  that  time,  was 
with  the  general  public. 
Then  he  went  with  the  But- 
terick  Co.,  and  after 
twelve  years  with  that  con¬ 
cern  he  joined  my  organi¬ 
zation. 

Today  Fred  Coleman  is 
not  only  one  of  the  best 
known  advertising  men  in 
the  East,  but  is  one  of  the 
most  valued  members  of 
my  organization. 


Jamestown 

Post 

Jamestown,  located  at 
the  southern  end  of  Lake 
Chautauqua,  is  the  center 
of  a  prosperous  industrial 
and  farming  community. 
The  JAMESTOWN  POST 
is  the  leading  paper  in  this 
rich  field.  It  has  50'a  more 
circulation  than  its  next 
nearest  competitor  —  9,181 
net  paid.  Over  Is'/r  of  this 
subscription  is  paid  in  ad¬ 
vance,  home  delivery.  The 

JAMESTOWN  POST 
blankets  Jamestown  a  n  d 
the  surrounding  territory. 


Serial  Adv.  So.  l.i 


— opportunity 

Consider  the  great  industrial 
centers  of  the  United  States. 

Three  groups:  Employers — 
Executive  Employees — Labor. 

The  only  constant,  common 
meeting  ground  of  all  is  the 
daily  Newspaper. 

Your  potent  message  appeals  tt' 
one  or  more  of  these  groups. 

What  an  opportunity  you  have 
through  Newspapers  to  reach 
and  saturate  exactly  the  mar¬ 
kets  you  are  interested  in, — fur¬ 
ther,  that  you  can  open  wide 
where  you  wish  and  throttle 
down  simultaneously  in  any 
other  sections,  and  keep  out  of 
markets  altogether  which  do  not 
•  attract  you. 

The  daily  Newspaper  is  at  once 
the  most  powerful  and  adapt¬ 
able  of  mediums. 


Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

Established  1888 

Publishers’  Representatives 

Cliicaeo  ..  ,  Atlanta 

Kansas  City  San  trancisco 


Serial  Advertisement  \o.  13 
Do  you  see  ne7e  possihilities  for  News- 
paper  advertisiH}^ — c'i'cti  nra'  accounts 
for  dcrclopmcntf 

R.  Katz  Special  Ach’ertisiity;  A<^eucy 
ly  Hast  j6tli  Street,  Kexo  York  City 
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MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  <rf  Kditor  &  l*ul>lisher  conducted  by  C.  L.  Perkins,  executive 
>ecretary  <d  the  Assfx  jatioii  of  Newsi)apcr  Classified  Advertising  Managers.  Vou 
are  in\ited  to  firing  your  classified  problems  to  this  department  for  discussion. 


Eliminate  the  Useless  Headings 


JX  tlicse  (lays  of  high  priced  print  pa¬ 
per.  combined  with  a  seeming  under- 
.supply,  it  might  he  considered  unbusi¬ 
nesslike  to  waste  a  column  of  space 
every  day  in  the  classified  section  of  a 
newspaper.  \'et  many  papers  are  do¬ 
ing  this.  Some  of  them  have  been  re¬ 
fusing  good  adtertising,  believing  that 
they  had  no  space  in  which  to  print  it, 
thus  reducing  their  revenue  and  de- 
]>riving  advertisers  of  the  benefit  of  the 
sjiace  when  as  a  matter  of  fact  they 
hate  been  wasting  several  columns  per 
week  in  their  classilietl  advertising 
pages 

r.seless,  unnecessary  classitication 
headings  are  a  very  wasteful  form  of 
palter  con'tmiption.  Headings  are  es- 
■sential  since  without  them  classified  ad¬ 
vertising  would  not  l)e  classified  and 
would  lose  its  power.  .\s  a  matter  of 
fact  the  proper  classification  of.  W’ant- 
ads,  which  means  the  creation  and  ar¬ 
rangement  of  a  sutbcieiit  number  of 
proiter  headings,  is  about  as  important 
a.s  any  function  of  a  classified  depart¬ 
ment. 

Like  the  Old  Pill  Story 

There’s  an  old  story  of  a  man  whose 
doctor  gave  him  a  box  of  pills,  saying 
that  they  would  cure  him  in  a  month 
if  he  took  one  every  morning.  The 
patient  ligitred  that  if  one  a  day  would 
cure  him  in  thirty  days,  thirty  at  once 
should  cure  him  in  one  day.  He  tried 
it  and  was  soon  beyond  medical  aid. 
A  stutly  of  the  classilied  sections  of 
various  newspapers  gives  one  the  idea 


that  some  of  them  use  this  same  brand 
of  "logic,’’  reasoning  that  the  more  head¬ 
ings,  the  better  results  they  will  bring 
and  the  more  advertisers  they  will 
secure. 

The  creation  and  arrangement  of 
headings  should  always  be  undertaken 
with  the  Want-ad  reader  in  mind. 
X’ever  consider  the  advertiser,  but  al¬ 
ways  endeavor  to  have  headings  that 
readers  will  seek  and  can  easily  find. 
Papers  that  do  this  will  jiroduce  re¬ 
sults  and  thus  please  advertisers  far 
more  than  those  who  htiild  their  col¬ 
umns  to  please  advertisers  and  then  fail 
to  produce. 

Vou  may  say  that  your  paper  has  no 
utiiiecessary  In-adings.  Perhaps  it  has 
not,  but  the  chances  are  that  a  careful 
analysis  will  reveal  a  number.  The 
writer  remembers  a  classified  manager 
who  said  all  his  classifications,  with  one 
or  two  exceiitioiis,  were  essential.  Then 
he  started  an  investigation.  .\s  a  re¬ 
sult  he  eliminated  .SO  headings  without 
olTending  any  adxerti.sers  and  no  doubt 
pleasing  readers.  These  headings  aver¬ 
aged  three  lines  each,  making  a  total 
saving  of  240  lines  per  day.  With  an 
average  rate  of  say  20  cents  per  line, 
this  means  that  the  paper  ctiuld  have 
printed  advertising  worth  $1,440  more 
per  motuh  without  using  more  paper 
or  decreasing  its  news  matter.  Here¬ 
with  is  a  list  of  this  iiaper’s  classi¬ 
fications  before  atid  after,  showiitg  how 
it  effected  the  eliminations,  combinatiotis, 
etc. 


Results  from  advertis¬ 
ing  in  Scripps  Newspapers 
are  unusually  big. 

Cost  of  advertising  in  Scripps  News¬ 
papers  is  remarkably  SMALL. 

YORK 

Scripps  Newspapers 

Marbridge  Bldg. 

Foreign  Advertising  Department 

CHICAGO 

OFFICE 

1  First  National  Bank 
Bldg. 

Union  National  Bank  Building,  Geveland,  Ohio 

BEFORE 


AFTER 


I 

J  Cemeteries. 

3  Cemetery  Lots. 

-t  1‘uneral  Directors. 

5  Monuments  .and  Tombstones. 

6  In  Memoriain. 

7  Cost  and  Found. 

8  Fers.inats. 

0  To  the  l.adies. 
to  Wants. 

It  Household  Help. 

13  Female  .“situations  Wanted. 

13  l  emale  Help  Wanted. 

14  Male  Situations  Wanted. 

1.5  .Male  Help  W'anted. 

16  .Male  and  Female  Help. 

17  .Vgents  Wanted. 

15  Fniployinent  Asencies. 

I'l  Teachers  Wanted. 

Jll  Instructions. 

31  Professional. 

33  Dancing. 

33  .Massage. 

34  Patents. 

3.'  Carpet  CleaninR. 

36  StoraRC.  Movine.  Hauling. 

3/  Plumhing  and  Heating. 

38  kcal  Kslale  l-'or  Sale. 

36  Real  Estate  l  or  .S.ale  or  Rent. 

30  Real  Kstatc  For  Sale  or  Exchange. 

31  Real  Kslale  F'or  Exchange. 

33  .\  lartnieiit  Houses  F'or  Sale. 

33  Lots  For  Sale. 

34  liuihling  Lots  For  .Sale. 

3.5  Still.  Residences  For  Sale. 

36  .Still.  Residences.  .Sale  or  Rent. 

37  Still.  Residt  necs.  .Sale  or  Rent  Furn. 

38  .Sot).  I  eveli  |iuieuls. 

36  Stih.  Lots  I'or  Sale. 

40  I'aints  l•'(lr  Sale. 

41  Farms.  Waterfront,  For  Sale. 

43  Country  For  Sale. 

43  Count!  y  For  Sale  I- urn. 

44  Wa’erfn  nt  Proiierty. 

4.3  Waterfront  For  Sale. 

46  Waterfront  F'or  Sale  Furn. 

47  Waterfront  Lots  I'or  Sale. 

48  .Shores  F'or  .Sale. 

46  Mountain  R.  E.  For  Sale. 

50  .Mountain  R.  E.  I'or  Sale  ITirnished. 


1  Died. 

3  (emeteries. 

3  Cemetery  Lots. 

4  F'uneral  Directors. 

5  Monuments  and  Tombstones. 

6  In  Memoriam. 

7  Lost  and  Found. 

8  Personals. 

9  Wants. 

10  Householil  Help. 

1 1  Female  Situations  Wanted. 

12  Female  Help  Wanted. 

13  Male  Situations  Wanted. 

14  Male  Help  Wanted. 

15  Male  and  Female  Help. 

16  .Vgents  W’anted. 

17  Employment  Agencies. 

18  Teachers  Wanted. 

19  Instructions  and  Professional. 

30  Dancing. 

21  Massage. 

32  Patents. 

23  Carpet  Cleaning. 

24  Storage.  Moving.  Hauling. 

25  Plumbing  and  Heating. 

26  Real  Fistate  For  Sale. 

27  Real  Fistate  F'or  Sale,  Rent  or  Exchange. 


28  .\partment  Houses  For  Sale. 

29  Lots  F'or  Sale. 

30  Sub.  Residences  F'or  Sale. 


31  Sub.  Developments. 

32  F'arms  and  Miscellaneous  Lands. 

33  Country  For  .Sale. 

34  Waterfront  Real  F'.state. 


35  Shore.',  Property. 

36  Mountain  and  Seashore  R.  F'.. 

{Continued  on  pai'e  18) 


I_IERE  are  the  household  soaps  and 
cleansers  sold  in  Baltimore.  What 
share  of  the  sales  are  you  getting? 

Our  recent  investigation  disclosed  that  short¬ 
age  of  dontestic  help  is  bringing  about  a  larger 
“BRAND”  demand  for  these  products.  The 
more  of  her  own  housework  a  Baltimore 
woman  does,  the  surer  she  is  to  know  the 
reason  why  and  ask  for  her  favorite  brand  of 
soap  or  cleanser  by  name. 

Boost  up  YOUR  BRAND  in  Baltimore — a  market 
of  730,000  buyers!  Reach  them  through  THE 
NEWS — the  city’s  great  evening  paper,  read  by 
the  housewife  at  an  hour  when  she  seeks  it  for  sug¬ 
gestions.  THE  NEWS,  with  an  intensified  cir¬ 
culation  of  100,000,  sells  87,000  in  Baltimore  City 
in  which  are  90,000  homes  occupied  by  white  peo¬ 
ple  who  speak  English. 


Our  Household  Soaps  and  Cleansers  report  gives 
the  number  and  names  of  brands,  leaders,  per¬ 
centage  of  sales  and  distribution,  activity  ratings, 
reports  of  'wholesalers  and  retailers — the  method 
frequently  used  Jor  getting  or  increasing  distri¬ 
bution,  etc.,  etc.  Upon  request,  on  your  business 
letterhead,  •we  'will  mail  you  a  copy. 


The  Baltimore  News 


Goes  Home  and  Stays  Home 


C  *  N  A.  CARROLL 
Eastern  Representative 
Tribune  Building 
New  York 


A 


I.  E.  LUTZ 


Western  RepreBentacivc 
First  Nst*t  Bsnk  Bldg. 

Chicago 


Adrerttsing  Manager 
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A  full-p&fe  advertisement  under  the  caption 
* 'Requirements  of  the  Vacationist’*  was  car* 
ried  recently  by  The  Minneapolis  Tribune. 
Products  advertised  were  foods,  kodaks,  tents, 
phonographs,  Palm  Beach  and  bathing  suits, 
automobiles  and  accessories.  Merchants  par* 
ticipating  in  the  page  reported  good  sales  to 
tourists  and  campers  visiting  the  famous  "Ten 
Thousand  Lakes’*  section  of  Minnesota. 


The  Twioa-Yearly  sale  of  shirts,  neckwear 
and  underwear  has  been  featured  by  the  Min* 
neapolis  store  of  Capper  A  Capper  with  three* 
column  announcements  in  The  Minneapolis 
Tribune. 


The  M.  L.  Rothschild  Company  made  a  big 
hit  with  a  recent  "general  reduction"  sale  in 
its  Minneapolis  men’s  wear  store.  Hart, 
Schaffer  A  Marx  clothing,  at  the  attractive 
prices  offered,  was  snapped  up  quickly  by  Min¬ 
neapolis  men.  Page  ads  in  The  Minneapolis 
Tribune  announced  the  sale. 


Brasilia  advertising  is  now  running  twice  a 
week  in  The  Minneapolis  Tribune,  and  this 
refreshing  beverage  is  having  record  sales. 
The  campaign  comes  from  Lord  A  Thomas. 


The  Chas.  F.  W.  Nichols  Company  of  Chi¬ 
cago  has  placed  a  1.000-line  contract  for  the 
Geo.  D.  Bailey  Co.  with  The  Minneapolis 
Tribune. 


The  First  National  Bank  of  Minneapolis  is 
using  some  very  forceful  advertising  in  The 
Minneapolis  Tribune  to  impress  upon  the  people 
its  Saturday  evening  banking  hours  for  its 
savings  bank  customers. 


Big.  compelling  illustrations  feature  the 
Portage  Tire  copy,  scheduled  for  The  Minne¬ 
apolis  Tribune  through  the  Summer  and  early 
Autumn  by  the  Borland  Agency. 


The  Dayton  Company,  one  of  the  big  de¬ 
partment  stores  of  Minneapolis,  had  one  of  the 
most  successful  midsummer  sales  in  its  his¬ 
tory.  The  sale  was  put  on  for  nine  days  and 
practical  under-priced  values  were  offered  in 
every  department.  Page  and  double-page 
spreads  were  tarried  in  The  Minneapolis  Trib¬ 
une. 


Critchfield  A  Co.  have  been  putting  over 
soHM  high'Spot  merchandising  service  in  con¬ 
nection  with  the  coffee  campaign  recently 
placed  for  Atwood  A  Co.  of  Minneapolis.  This 
is  one  of  the  largest  coffee  campaigns  ever 
scheduled  in  the  Northwest,  quarter  to  full- 
page  space  being  used  in  The  Minneapolis 
Tribune. 


The  Corning-Firestone  Agency,  St.  Paul,  is 
specializing  on  a  line  of  bakery  advertising 
that  is  stirring  up  that  business  in  the  North¬ 
west  and  bringing  firms  from  cover  that  never 
advertised  before. 


MacMartin  of  Minneapolis  is  building  up  a 
large  line  of  desirable  food  accounts  and  Min* 
neapolis  is  becoming  known  as  the  cereal  try¬ 
out  city  of  the  country. 


Canadian  and  Great  Lakes  scenic  trips  and 
outing  places  are  being  advertised  attractively 
in  The  Minneapolis  Tribune  by  the  Northern 
Navigation  Company,  copy  running  through 
the  Advertising  Service  Co.,  Ltd.,  of  Montreal. 


The  Watkins-Oood  Company  of  Minneapolis, 
announcing  the  opening  of  its  new  garage,  used 
a  full  page  in  The  Minneapolis  Tribune. 


The  Minneapolis  Savings  A  Loan  Association 
is  using  large  copy  for  offerings  of  6  per  cent 
interest  on  deposits  made  on  or  before  the  sec¬ 
ond  Saturday  of  each  month,  interest  to  start 
with  the  first  of  the  month. 


The  Family  Shoe  Store.  Inc.,  of  Minneapolis, 
in  its  annual  "Let-Go-Sale,"  reports  heavy 
buying  on  attractively  illustrated  advertise¬ 
ments  in  The  Minneapolis  Tribune,  featuring 
’'Shoes  for  the  Whole  Family"  at  low  prices. 


The  Perfection  Tire  A  Rubber  Co.,  through 
Roberts  A  MacAvinche,  has  carried  336-line 
copy  in  The  Minneapolis  Tribune. 


The  Minneapolis  Tribune  is  in  receipt  of 
contracts  from  the  local  railway  companies, 
indicating  the  promised  revival  of  railroad  ad¬ 
vertising  throughout  the  country. 


The  Stanley  Insulating  Company^  of  New 
York,  has  placed  a  5,000-line  contract  with 
The  Minneapolis  Tribune  for  the  Stanley  Fer- 
rostat  Vacuum  Bottle. 


The  Minneapolis  Tribune  made  a  great  hit 
with  its  readers  by  rushing  the  first  official 
picture  of  the  Chicago  convention  to  Minito- 
apolis  by  airplane,  the  picture  appearing  in 
The  Tribune  the  same  day  it  appeared  in  the 
Chicago  papers.  The  Tribune  was  the  only 
paper  in  the  United  States  to  perform  this 
service  for  its  readers. 


The  Rothschild  Bros.  Hat  Company,  through 
the  Gardner  Advertising  Co.,  is  running  a  well- 
sustained  schedule  in  The  Minneapolis  Tribune. 


The  Kellastone  building  product  is  being 
popularized  in  Minneapolis  and  throughout  the 
Northwest  by  a  campaign,  comprising  large 
and  convincing  copy  in  The  Minneapolis  Trib¬ 
une.  Simonds  A  Simonds  Co.  is  placing  the 
copy. 


Dickinson  A  Gillespie.  Minneapolis  realtors, 
used  large  space  recently  featuring  "Some¬ 
thing  Different" — a  140-acre  lake  estate,  Min¬ 
netonka  Manor,  sub-divided  as  lots,  acres  and 
five-acre  tracts.  Attractive  buying  terms  were 
offered. 


The  Plymouth  Clothing  Company  of  Minne¬ 
apolis  recently  completed  a  very  satisfactory 
"76th  Semi-Annual  Shirt  Sale,’*  employing  the 
slogan,  "An  Old-Fashioned  Combination  of 
Quality  and  Value." 


The  Cramer-Krasselt  Co.,  of  Milwaukee,  sent 
The  Minneapolis  Tribune  an  eight-time  summer 
schedule  for  Wonderland  Oleomargarine,  manu¬ 
factured  by  the  Wonder  Nut  Food  Products 
Company,  of  Milwaukee.  The  manufacturer  of 
this  nut  butter  announces  that  a  factory  pro¬ 
cess  has  been  evolved  which  nrakes  this  butter 
"stand  up"  during  hot  weather. 


Richman  Bros,  has  just  put  over  a  heavy 
sale  of  the  company’s  $26.50  men's  suits  and 
overcoats  with  exclusive  page  ads  in  The 
Mirneapolis  Tribune,  running  Friday  evenings 
and  Saturday  mornings. 


The  Kinney  Shoe  Company,  haring  recently 
established  itself  in  its  new  Minneapolis  store 
on  Fifth  and  Hennepin,  after  building  up  a 
splendid  business  in  the  city  outside  the  loop 
district,  reports  splendid  results  as  a  partici¬ 
pant  in  the  nation-wide  $3,000,000  sale  re¬ 
cently  carried  on  in  all  the  71  stores  of  the 
company. 


Rossman,  men’s  wear  delivery,  with  stores 
in  New  York.  Minneapolis,  St.  Paul  and  Kan¬ 
sas  City,  whose  slogan  is  "Walk  a  Flight^ 
Save  $10."  is  advising  his  customers  in  exclu¬ 
sive  advertisements  in  The  Minneapolis  Tribune 
to  "Buy  Your  Clothes  Now  At*  These  Prices — 
$30.  $35.  $40." 


The  Gluck  Brewing  Company  of  Minneapolis 
IS  using  attractive  two-column  copy  in  The 
Tribune  on  its  new  soft  drink.  Star  Brand 
Root  Beer. 


The  Minneapolis  Tribune  is  in  receipt  of  a 
schedule  running  to  October  from  the  Stack 
Agency  for  the  Jos.  Schlitz  Beverage  Co.  of 
Milwaukee.  Having  made  Milwaukee  famous 
once.  Stack  is  out  to  repeat  on  a  line  of  thirst- 
quenchers  without  a  kick. 


Roberts  A  MacAvinche  has  placed  a  twice-a- 
week  campaign  with  The  Minneapolis  Tribune 
for  Cluett,  Peabody  A  Co. 


The  J.  Walter  Thompson  Co.  is  running  a 
new  schedule  in  The  Minneapolis  Tribune  for 
Libby,  McNeill  A  Libby. 


The  Coca-Cola  Company  is  stimulating  the 
always  good  demand  for  its  product  in  Min¬ 
neapolis  with  a  well-sustained  schedule  run¬ 
ning  into  the  fall  months.  The  d’Arcy  Adver¬ 
tising  Company  is  furnishing  copy. 


Anona  cheese  is  being  advertised  twice  a 
week  in  The  Minneapolis  Tribune,  the  schedule 
coming  from  the  Reardon  Advertising  Com¬ 
pany. 


Another  man’s-sized  campaign  has  been 
placed  in  The  Minneapolis  Tribune  for  Good¬ 
year  tires  by  the  Erwin  A  Wasey  Company. 
Copy  runs  twice  a  week. 


Having  recently  announced  that  its  savings 
department  will  be  open  Saturday  evenings  be¬ 
tween  the  hours  of  6  and  8.  the  Northwestern 
National  Bank  of  Minneapolis  is  featuring  the 
new  hours  with  a  series  of  attractive  adver¬ 
tisements  in  The  Minneapolis  Tribune,  in  which 
are  illustrated  the  various  clocks  on  the  build¬ 
ings  of  Minneapolis. 


A  contract  has  been  received  by  The  Minne¬ 
apolis  Tribune  from  Gardiner  A  Wells  Co., 
Inc.,  for  White  Rock  Mineral  Springs  Water. 

The  Schutte-Johnson  Candy  Company  has 
placed  a  campaign  with  The  Minneapolis 
Tribune  through  N.  W.  Ayer  A  Son. 

Six-hundred-line  copy  has  been  placed  in  The 
Minneapolis  Tribune  for  Essex  Motors  by  C«  C. 
Winningham. 

H.  E.  Lesan’s  New  York  office  has  placed 
with  The  Minneapolis  Tribune  the  Apperson. 
Bros.'  automobile  campaign. 


Snappy,  convincing  copy  characterises  the 
campaign  for  Spur  cigarettes  scheduled  in  The 
Minneapolis  Tribune  by  the  Richard  A.  Foley 
Agency,  of  Philadelphia.  The  Liggett  A  Myers 
Tobacco  Company,  which  is  distributing  this 
line,  is  following  out  its  usual  vigorous  policy 
of  "putting  over"  a  new  line  with  big,  com¬ 
pelling  newspaper  copy. 


Whistle  was  given  great  popularity  in  Min¬ 
neapolis  and  the  Northwest  as  a  summer  bev- 
er^e  by  timely,  attractive  advertising  in  The 
Minneapolis  Tribune,  placed  by  the  Whistle 
Company,  of  St.  Louis,  through  N.  W.  Ayer  A 
Sons. 


Franco  flashlights  and  batteries  are  being 
given  a  decided  stimulus  in  the  Northwest  by 
a  twice-a-week  campaign  in  The  Minneapolis 
Tribune.  Picard  A  Co.  are  scheduling  the 
business  for  the  Franco  Electric  Corporation, 
formerly  the  Interstate  Novelty  Company,  of 
Brooklyn. 


Gomrie  A  Cleary,  of  Chicago,  recently  car¬ 
ried  a  well-planned  line  of  copy  in  The  Min¬ 
neapolis  Tribune  for  the  Gervaise-Graham  Com¬ 
pany. 


Koveralls,  a  handy  house  garment  for  women 
and  a  play  garment  for  children,  are  being 
liberally  advertised  in  The  Minneapolis  Tribune 
through  the  Advertising  Service  Company,  of 
San  Francisco.  The  present  schedule  presents 
a  particularly  attractive  argument  for  Xover- 
alls. 


The  Kalamazoo  Corset  Company  has  sent 
The  Minneapolis  Tribune  a  pleasing  line  of 
copy  through  the  Burnet  Kuhn  Advertising 
Company,  of  Chicago.  This  schedule  should  do 
much  to  popularize  the  Kalamazoo  line  in  Min¬ 
neapolis  and  the  Northwest. 


The  Channel  Chemical  Company  is  sustaining 
its  advertising  campaign  in*  the  Northwest  with 
another  large  schedule  in  The  Minneapolis 
Tribune,  placed  by  Chas.  H.  Fuller  A  Co. 


Camel  cigarettes  are  being  further  "boosted** 
in  the  Northwest  by  560-line  copy  running  in 
The  Minneapolis  Tribune.  The  N.  W.  Ayer  A 
Son  Agency  is  placing  this  line  of  business 
for  the  R.  J.  Reynolds  Tobacco  Company.  The 
sustained  schedules  for  Camels  have  made  and 
are  maintaining  this  line  as  a  standard  prod¬ 
uct. 


The  Washington  Shirt  Company  of  Chicago 
recently  opened  a  store  in  Minneapolis  and  is 
planning  for  a  second  store  next  spring.  The 
Minneapolis  Tribune  is  being  used  exclusively 
by  the  Washington  Shirt  Company  and  the 
store's  opening  sale  and  continued  business  has 
convinced  the  company  it  needs  no  additional 
daily  newspaper  space  in  Minneapolis. 


The  Lord  A  Thomas  Agency  has  just  placed 
an  attractive  schedule  in  The  Minneapolis 
Tribune  for  the  Hewitt  Bros.  Soap  Company. 
Live  selling  copy  is  being  used  and  good  dis¬ 
tribution  is  assured. 


Member  A.  B.  C. 


FIRST  IN  ITS  CITY 

FIRST  IN  ITS  STATE 

FIRST  IN  ITS 

FEDERAL  RESERVE  DISTRICT 

'  The  Only  Sunday  Newspaper  in  Minneapolis  Having 

Associated  Press  Service 

Largest  Home  Carrier  Circulation 


Agar-Bernson  Corporation 

25  BEAVER  STREET 
NEW  YORK 

is  pleased  to  aiiiiouiiee  that  Vietor  H.  Polaeliek  has 
been  elected  V  iee  President  of  this  Corporation,  in 
charge  of  its  Paper  Department. 


Vi  e  are  prepared  to  sell  for  nearhy  deliveries  and 
on  contract  for  1921 

I 

NEWSPRINT  PAPEl^ 

in  rolls  or  sheets,  sizes  as  ordered 
Prices  fair 


Importers  of  all  grades  of 
book  and  specialty  papers 


Before 

110  Business  Property  For  Rent. 

111  Warehouses  For  Kent. 

112  Warehouse  Space  F'or  Kent. 

113  Floors  For  Kent. 

IM  Flot  r  Space  For  Rent. 

115  K.  E.  Wanted  To  Kent. 

116  K.  E.  Wanted  For  Kent  F'uriiished. 

117  Sub.  Residences  Wanted  To  Rent. 

118  Sub.  F'urn.  Wanted  To  Rent. 

119  Waterfront  Wanted  To  Rent. 

120  Apartments  Wanted. 

121  Apts.  Wanted  Furnished. 

122  Sub.  Ai)ts.  Wanted. 

123  Sub.  .\pts.  Wanted  F'urnished. 

124  Flats  Wanted. 

125  F'urn.  F'lats  Wanted. 

126  F'urn.  Rooms  Wanted. 

127  Rooms  Wanted.  . 

128  Board  Wanted. 

129  Sub.  Board  Wanted. 

130  Country  Board  Wanted. 

131  Mountain  Board  Wanted. 

132  Business  Property  Wante*!  To  Rent. 

133  Offices  Wanted. 

134  Office  Space  Wanted. 

135  Desk  Siiace  Wanted. 

136  .-\utos  For  Sale. 

137  .Automobiles  Wanted. 

138  Autos  F'or  Exchange. 

139  Auto  Tires. 

140  Auto  Accessories. 

141  Auto  Bodies. 

142  Radiators  and  F'enders. 

143  Auto  Painting. 

144  .\uto  Repairing. 

145  Storage  Batteries. 

146  Welding. 

147  .\uto  Storage. 

148  .\uto  Colleges. 

149  .\uto  Instructimis. 

159  (iarages  For  Sale. 

151  (iarages  F'or  Rent. 

152  (Iarages  Wanted. 

153  .\uto  Hiring  and  Hauling. 

154  Eoans  on  .\ut<‘s. 

155  Motorcycles. 

156  Bicycles. 

157  F'or  Sale. 

158  F'lectric  Motors. 

159  Sewing  .Machines  and  Supplies. 

(Continued 


After 


63  F'loor  Space  For  Rent. 


64  Apartments  and  Flats  Wanted. 


65  Rooms  Wanted. 

66  B(  ard  Wanted. 

67  Country  and  Mountain  Board  Wanted. 


68  Autos  F'or  Sale. 

69  Automobiles  Wanted. 

70  Auto  Tires  and  Accessories. 

71  Auto  liodies. 

72  Radiators  and  F'enders. 

73  Auto  l*ainting  and  Repairing. 

74  Storage  Batteries. 

75  Welding, 

“6  .\uto  Storage. 

77  Auto  Instructions. 

78  (iarages  F'or  Sale. 

79  Auto  Hiring  and  Hauling. 

80  Loans  on  Autos. 

81  Motorcycles  and  Bicycles, 


82  For  Sale 

83  F'lectric  Motors. 

84  Sewing  Machines  an<l  Supplies. 

oil  /’Of'c  35) 


EUiminating  Useless  Classified  Headings 

(Continued  front  page  16) 


Timberlands. 

Out  of-Town  R.  F:. 

(Name  of  a  State)  R.  F-. 

(.Name  of  a  State)  K.  F-. 

(Name  of  a  nearby  city)  K.  FI. 
Business  l*roperty  F'or  Sale. 
Business  Projterty,  Sale  or  Kent. 
Warehouses  For  Sale. 

Factories  F'«  r  Sale. 

Factory  Sites  For  Sale. 
.Manufacturing  Sites.  Sale, 
(iround  Kents  F'or  Sale. 

(iround  Kents  Wanted. 

Real  hastate  Wanted. 

Suburban  Wanted. 

Waterfront  Wanted. 

('ountry  Wanted. 

.■Chores  Wanted. 

F'arms  Wanted. 

Warehouse>  Wanted. 

Loans  on  R.  FI. 

Loans  Wanted,  R.  FI. 

Business  ( fpiHirtunities. 

Builders  and  Contractors. 

Building  .Material. 

Appraisal  F'ngineers. 

Real  FAtate  For  Rent. 

Real  Estate  Rent  F'urnished. 

Sub.  Residences  F'or  Rent. 

Sub.  Residences  Rent  F'urnished. 
F'arms  F'or  Kent. 

('Mintry  Rent. 

Country  Rent  F'urnished. 
Waterfront  F'or  Rent. 

Waterfront  Rent  Inirnished. 
Waitrfront  L<»ts  F'or  Rent. 

Shores  F'or  Kent. 

Mountain  R.  F'.  F'or  Rent. 


After 

37  Out-of-Town  K.  FI. 


38  Business  Property. 

39  Warehouse  Property. 


40  Manufacturing  Sites. 

41  (iround  Rents  F'or  Sale. 

42  (Iround  Kents  Wante<l. 

43  Real  F!!state  Wanted. 

44  Suburban  Wanted. 

45  F'arms  and  Country  Wanted. 


47  Business  ( linortunities. 

48  Builders  and  ('ontractors. 


49  Real  Fi>tate  F'or  Rent. 

50  Sub.  Resi<lences  F'»  r  Rent. 


51  ('ountrv  Rent. 


89 

Mountain  R.  FZ.  Rent  F'urnished. 

52 

.\pts.  and  Flats. 

90 

.\pts.  F't)r  Rent. 

53 

F'urnishe<l  ,\pts.  and  F'lats, 

91 

.Xnts.  Furnished. 

54 

Sub.  .\pts.  and  F'lats. 

92 

Sub.  Apt<. 

93 

Sub.  .\pts.  F'urn.  Rent. 

94 

Flats  For  Rent. 

95 

Flats  F'or  Kent  F'urnisbe<l. 

55 

Rooms  F'or  Rent. 

90 

Rooms  F'or  Kent. 

56 

I'urn.  Rooms  For  Rent. 

97 

F'urn.  Ro(  ms  For  Rent. 

98 

Sub.  Rooms  For  Kent. 

99 

Sub.  F'urn.  Rooms  F'or  Rent. 

loO 

( Name  of  a  nearby  city)  K<.x»ms  For  Rent. 

57 

Boar«hng — (  ity  and  Suburban, 

lOI 

Boarding. 

102 

Sub.  Boar<l. 

58 

C<»untry  and  Mountain  Board. 

103 

(  <u!ntry  Board. 

104 

Mountain  Board. 

59 

Offices  For  Rent. 

105 

Offices  F'or  Rent. 

f)0 

( )fficc  and  1  )e*'k  Space. 

106 

Office  Space  For  Kent. 

107 

Desk  Space  F'or  Kent. 

108 

Stores  For  Rent. 

61 

Stables  F'or  Rent. 

1 09 

Slaides  F'or  Rent. 

62 

Business  Property  F'or  Rent. 

AT  LAST  YOU  CAN  GET  HIM! 


DONAHEY,  the  famous  cartoonist  of  The 
Cleveland  Plain  Dealer,  is  the  greatest 
human  interest  cartoonist  in  the  world.  For 
the  first  time  his  cartoons  are  to  be  syndi¬ 
cated — and  YOUR  Paper  can  get  them — if 


you  act  quick  enough.  WIRE  YOUR  RES¬ 
ERVATION  pending  information  as  to 
rates.  Donahey  cartoons  won’t  look  well — 
in  your  competitor’s  paper!  You  get  them! 


THE  GEORGE  MATTHEW  ADAMS  SERVICE,  8  West  4otK,  NEW  YORK 


A. 
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Hamilton  Advertising  Agency  Ltd., 
Hamilton,  Ont.  Placing  advertising  for 
Pocock  Manufacturing  Company,  Hamil¬ 
ton,  Out.,  maker  of  “Empire”  flat  curtain 
rods. 

Richard  S.  Rauh  Agency,  First  Na¬ 
tional  Bank  Bldg.,  Pittsburgh.  Placing 
contracts  with  newspapers  for  Funk  &  advertising  for  the  Jennings  Corpora- 
Wagnalls,  “The  Literary  Digest,”  New  tion,  manufacturer  of  “Omac”  car- 
York.  buretors,  Pittsburgh ;  Peerless  Food 

Barrows  &  Richardson,  Drexel  Bldg.,  Manufacturing  Company,  Roscoe,  Pa. ; 
Philadelphia,  and  19  West  44th  street,  Trunk  Company,  makers  of 

New  York.  Placing  orders  with  news-  “Steeledge”  trunks,  Pittsburgh  and  the 
papers  in  large  cities  for  George  W.  •-'•'crty  Refining  Company,  Pittsburgh. 
Goethals  &  Co.,  40  Wall  street.  New  Meredith  &  Co.,  Inc.,  Troy,  N.  Y. 
YqjJj  Placing  advertising  for  Allen  Glove 

George  Batten  Company,  Fourth  Company,  Gloversville,  N.  Y. 

Avenue  Bldg.,  New  York.  Making  ^  Ca  Porte  &  Austin,  261  Broadway, 
some  new  contracts  for  Alfred  Decker  New  \  ork.  Placing  copy  for  the  Wal- 
&  Cohn  “Society  Brand  Clothes,”  416  '‘‘ce  Motor  Products  Corporation.  New 
S.  Franklin  street,  Chicago.  York. 

Calkins  &  Holden,  250  Fifth  avenue,  George  L.  Dyer  Company,  42  Broad- 
New  York.  Placing  orders  with  some  way.  New  York.  Placing  advertising 
Pacific  Coast  newspapers  for  Sherwin  for  Mosstwin  Company,  Inc.,  New  York 
&  Williams,  paints,  Cleveland.  for  “Auto  Spring  Twin  Snap”  with  roto- 

Capehart-Cary  Corporation,  Times  gravure  sections  of  newspapers. 

Bldg.,  New  York.  Usually  make  up  McKinney  Company,  58  E.  Washing- 
local  list  of  newspapers  during  Septem-  ton  street,  Chicago.  Placing  advertising 
ber  for  Nitrate  Agencies  Company,  ni-  for  Ruggles  Truck  Company,  Alma, 
trate  of  soda,  85  Water  street.  New  Mich.  < 

^  „  _  „  ,  .  Bloomingdale-W  e  I  l  e  r  .Advertising 

Critch FIELD  &  Co  Brooks  Bldg.,  Chi-  142o  chestnut  street,  Philadel- 

cago.  Reported  to  be  preparing  a  cam-  advertising  for  the  Phila- 

paign  covering  Wisconsin  papers  for  O. 

C  Hansen  Manufacturing  Company,  Agency,  303  Fifth  avenue, 

g  oves,  .  1  wau  ee.  York.  Placing  the  advertising  for 

William  F.  Dobbs,  288  Mam  street,  manufacturers  of 

Danbur>.  Conn.  Reported  will  make  up  starch,  Boston. 


TIPS  FOR  ADVERTISING 
MANAGERS 


ANNOUNCING 


SEEKING  HIS  FORTUNE 


By  Charles  Dana  Gibson 


jCopyrigkt  Lift  Fub.  -Co. 


Keeping  Up  With 
The  Times 


I  Published  by  Arrangement  uiih  Life 

We  have  completed  an  arrangement  with  Charles  Dana  Cihson, 
America’s  foremost  pen  and  ink  artist,  which  permits  us  to  offer  his 
famous  cartoons  to  the  daily  newspapers  of  the  United  States  and 
Canada.  The  date  of  first  release  is  Sunday,  September  12. 

The  service  will  be  supplied  in  the  form  of  calendered  proofs  to  the 
large  papers,  which  will  prefer  to  do  their  own  engraving.  Mats  will 
be  supplied  to  newspapers  in  the  smaller  cities. 

The  Gibson  cartoons  will  make  the  finest  and  most  desirable  of  all 
art  features.  There  is  nothing  else  available  in  cartoons  or  pictures  to 
compare  in  quality  or  attractiveness. 

We  expect  to  build  a  large  list,  and  have  already  received  orders 
from  the  Boston  Sunday  Post,  Pittsburg  Gazette-Times,  St.  Xouis  Post- 
Dispatch,  Minneapolis  Journal,  Kansas  City  Star,  Omaha  Bee,  Cleve¬ 
land  Press,  Hartford  Courant,  and  others. 


The  best  buying  class 
is  always  willing  to  pay 
a  little  more  for  some¬ 
thing  much  better. 

The  W  ashington 
TIMES  is  the  only 
newspaper  selling  in  the 
District  of-Columbia  for 
3  cents  daily. 


H.  C.  WITWER’S  NEW  BOOK 


We  have  made  a  wide  sale  of  “There’s  No  Base  Like  Home,”  Mr. 
Witwer’s  latest  story  of  Ed  Harmon’s  experiences  in  baseball  and  the 
movies,  but  some  territories  are  still  open.  For  release  beginning 
September  5. 


The  Washington  Times 

WASHINGTON,  D.  C. 


THE  CENTRAL  PRESS  ASS’N 

OF  NEW  YORK 

World  Bldg.  6,3  Park  Rov 


The  Central  Press  Association  of  Cleveland  began  its  service  to 
daily  newspapers  on  Monday,  August  29,  1910,  and  has  notv  com¬ 
pleted  ten  years  of  successful  operation. 
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LIST  JACKSONVILLE,  FLORIDA, 

AS  A  CITY  OF  100,000  OR  MORE 

\The  Greater  Jacksonville  Has  More  Than  100,000 i^People  and  Should  Be 
So  Listed  By  Advertisers  and  Advertising  Agencies,  i 

The  official  figures  of  the  1920  census  gave  Jacksonville  a  population  of  91,558,  showing  gain  over  1910  of  58.7  per  cent. 

The  above  figures  are  for  Jacksonville  proper.  The  greater  city  has  over  100, tXX)  people,  a  detailed  statement  of  the 
census  returns  for  Duval  county  showing  that  in  the  city  and  the  immediately  adjacent  suburbs  there  are  considerably  more 
than  100,000. 

In  1910  Jacksonville  was  the  ninety-fifth  city  in  the  United  States.  The  1920  census  figures  so  far  announced  show 
that  Jacksonville  has  passed  several  places  that  ranked  higher  ten  years  before  and  give  assurance  that  her  present  place 
is  about  eightieth. 

OTHER  FLORIDA  CITIES  MADE  GREAT  GAINS  IN 
POPULATION  FOR  THE  1910-20  PERIOD 

Florida  cities  generally  made  wonderful  gains  in  population  during  the  ten  years  from  1910-1920.  The  prosperity  of 
all  these  places  contributes  materially  to  the  upbuilding  of  Jacksonville,  the  state’s  banking,  commercial  and  distributing 
center. 

The  census  figures  on  leading  Florida  towns  so  far  available,  with  percentages  of  increase,  are  given  below — when 
complete  reports  are  available  other  important  places  doubtless  will  have  to  their  credit  ecpially  notable  gains  in  population: 

'  Miami  . 1920  population,  29,549,  increase  440.1  per  cent. 

West  Palm  Beach  . 1920  population,  8,659,  increase  .196.8  per  cent. 

St.  Petersburg  . 1920  population,  14,2,17,  increa.se  244.9  per  cent. 

Clearwater  . 1920  population,  2,427,  increase  107.0  per  cent. 

Daytona  . 1920  population,  5,445,  increase  76.7  per  cent. 

Bartow  . 1920  population,  4,203,  increase  57.9  per  cent. 

Sanford  . 1920  population,  5,588,  increase  56.5  per  cent. 

Tampa  . 1920  population,  51,252,  increase  35.7  per  cent. 

Pensacola  . 1920  population,  31,035,  increase  35.5  per  cent. 

JACKSONVILLE  AND  FLORIDA  BANK  FIGURES 
ENORMOUS  AND  INCREASED  BUYING  POWER 

'I'he  purchasing  capacity  of  the  people  of  Jacksonville  and  Florid;i  is  greater  per  unit  of  population  than  the  average. 

That  this  is  true  of  the  entire  state  of  Florida  is  shown  by  the  fact  that  while  she  ranks  thirty-third  in  population, 
she  stood  twenty-fourth  in  number  of  bank  deposits  per  1,000  people,  according  to  the  last  report  of  the  comptroller  of 
the  currency. 

In  Jacksonville  the  enormous  buying  power  of  the  people  is  dcinonstrated  by  bank  deposits  aggregating  fifty-two 
million  dollars  at  the  last  report.  The  Jacksonville  banks  have  combined  resources  of  over  sixty  million  dollars. 

THE  FLORIDA  TIMES-UNION’S  CIRCULATION  IS 
GROWING  EVEN  FASTER  THAN  JACKSONVILLE 

And  the  results  obtained  by  Florida  d'imes-Union  advertisers  is  another  evidence  of  the  prosperity  of  the  people  who 
read  this  paper. 

d'he  circulation  of  The  Florida  Times-Union  has  more  than  kept  pace  with  the  growth  of  its  territory.  It  showed  an 
increase  from  1910  to  1920  of  about  67  per  cent  week  days  and  more  than  74  per  cent  on  Sunday. 

'I'he  Florida  'fimes-Union  carries  a  heavy  volume  of  advertising  and  the  service  rendered  by  the  paper  fully  justifies 
it.  Xo  other  medium  is  so  infiuential  in  reaching  the  'people  of  Jacksonville  and  surrounding  country. 

FLORIDA  TIMES-UNION 

JACKSONVILLE,  FLORIDA 

Benjamin  &  Kentnor  Company, 

New  York  and  Chicago.  .?. 
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VALUE  OF  THE  SOCIAL 
COLUMN 


( Continued  from  page  14) 


Social  Column.  A  de-socictized  riews- 
j)aper  would  ht  as  insipid  and  as  un¬ 
sought  as  a  ladle  of  unsalted  gravy  or 
a  cup  of  unsweetened  custard.  None 
would  ask  or  accept  a  second  helping. 

“The  ability  of  a  subscriber  to  tele¬ 
phone  a  note  to  the  Society  I'lditor.  with 
the  feeling  that  it  will  Ite  welcomed, 
gives  that  reader  a  proprietary  feeling 
toward  the  newspaper  and  undoubtedly 
has  a  great  influence  toward  keeping  him 
on  the  subscription  li.st  and  making  him 
a  friend  of  the  jiaper.  The  newspaper 
that  has  the  confidence  and  good-will 
of  its  readers  is  the  most  valuable  to 
the  advertiser,  and  in  order  to  gain  this 
confidence  and  good-will,  there  is  no 
better  place  to  start  than  with  the  So¬ 
cial  Column,  for  the  majority  of  women 
and  the  'younger  set'  are  vitally  inter¬ 
ested  in  this  column,  and  if  you  please 
them  you  will  make  a  friend  and  boostei. 

"Then,  you  have  won  more  than  half 
the  battle  in  your  campaign  for  circula¬ 
tion." 


CIRCULATION  NOTES 


H.  11.  l-'ris.  circulation  manager  of  the 
K1  Paso  (Tex.)  Herald,  commenting  on 
the  recent  picnic  and  theatre  party  given 
by  that  newspaper  to  sewn  hundred  boys 
and  girls  says;  "Our  ‘Friday,  the  13th,’ 
theatre  and  i»icnic  party  was  a  tremen¬ 
dous  success.  .\s  tar  as  the  FI  Paso 
Herald  knows,  tliis  is  the  first  theatre 
and’  picnic  party  ever  given  by  a  news¬ 
paper  on  a  subscription  campaign. 
Fvery  bo\  and  girl  who  was  a  guest  of 
the  Herald  'eciired  one  new  one-month 
l>aid-in-advance  subscription. ’’ 

Mr.  and  Mrs.  Henry  S.  Mackay,  of 
Los  .\tigeles.  Cal.,  announce  the  birth 
of  a  son.  Mr.  .Mackay  is  connected 
with  tlie  circulation  department  of  the 
Fos  .\ngeles  livening  Herald. 

W.  F.  .‘slierlock  has  left  the  Iowa 
l  armer  of  De-  .Moines,  of  which  he  was 
circulation  manager,  and  retttrned  to  his 
former  ji  isition  of  circulation  manager 
of  the  Farmer's  Dispatch  of  St.  Paul. 

In  a  letter  to  .Secretary  Clarence  Ivys- 
ter,  of  the  I.  C.  M.  .\..  Robert  J.  Cor- 


The  Atlanta  Journal 

ATLANTA,  GA. 

General  Sherman, 
with  sure  judgment, 
picked  Atlanta  as  the 
key  city  of  the  South. 

Atlanta’s  influence 
throughout  the  South 
is  more  helpful  to 
business  now  than 
her  position  was  use¬ 
ful  to  armies  in  1864. 

Advertising  in  The 
Journal  Sells  the  Goods 


rigan  states  that  he  likes  the  Golden 
West  and  is  prospering  on  the  Coast. 
The  circulation  of  the  Los  Angeles  Ex¬ 
aminer  is  showing  nice  gains  and  "Bob” 
has  little  to  worry  himself  about.  A 
portion  of  his  letter  follows ;  “My  dear 
old  Buddies  back  Fast  are  hereby  noti¬ 
fied  that  Southern  California  is  the  ONE 
GRE.\T  SPOT  in  which  to  live.  We 
have  sunshine  and  flowers  while  the 
blizzards  are  raging  east  of  the  Rockies, 
and  the  sea  breeze  sweeps  the  evening 
cool,  so  that  sweet  slumber  comes  365 
nights  a  year,  without  a  bead  of  sweat 
to  mar  its  restfulness.  The  Iroys  may 
be  interested  in  knowing  that  we  have 
made  wonderful  strides  in  a  circulation 
way  during  the  past  year.” 

The  St.  Louis  Star  is  offering  insur¬ 
ance  to  readers,  including  a  special 
traveling  policy  during  the  vacation  sea¬ 
son.  The  plan  is  not  a  new  one  for 
the  Star,  but  the  special  form  in  which 
it  is  now  iK'ing  offered  is  something 
different.  M.  11.  Dudds.  circulation 
manager  of  the  Star,  is  the  man  in 
charge. 

The  business  men  of  Wichita,  Kan., 
have  a  movement  under  way  to  build 
and  maintain  a  summer  camp  for  boys 
tinder  the  careful  supervision  of  efficient 
leaders.  On  the  committee  is  Sidney 
I).  Lrtng,  business  manager  of  the 
Wichita  Ivagle.  The  camp  will  cost 
$8,(X)0  when  completed  and  will  l)e  sit¬ 
uated  about  25  miles  from  the  city. 
Here  is  an  opportunity  for  circulation 
managers  to  interest  business  men  of 
other  cities  in  similar  projects. 

Newspaper  route  contracts  involve  no 
property  rights  and  may  be  revoked  at 
will,  according  to  the  California  State 
Supreme  Court,  in  dismissing  the  dam¬ 
age  suits  for  over  $300,000  against  John 
I).  Spreckels,  publisher  of  the  San  b'ran- 
cisco  Morning  Call,  which  was  sold  in 
1913.  It  was  charged  the  contracts  were 
abrogated  by  the  sale.  newspaper 

route  creates  an  agency  .only  and  docs 
not  vest  a  property  right.”  the  decision 
held.  “.\n  increase  of  circulation  in  a 
route  does  not  give  the  holder  of  the 

Wausau^ 

Wisconsin 

Population,  18.661 
Hank  Deposits. 

S9.438.297.2() 

Per  (‘a[)ita.  $506.00 
One  of  the  richest 
cities  ill  America. 

The 

Wausau  Daily 
Record-Herald 

U.  L.  STCRTFA  ANT,  Pub.) 

Can  carry  your  nipssafce  to  .5.552 
homes  ill  Wausau  and  vicinity. 

Record-Herald  Co. 

^  ausau,  Wis. 


route  contract  an  interest  in  the  busi¬ 
ness,”  the  court  held. 


SMALL  ESCAPES  QUICK  DEATH 


Washington  Editor  in  Cox  Party  in 
Auto  Stalled  on  Railroad 

Washington. — Bad  automobile  luck 
seems  to  pursue  Robert  T.  Small,  of  the 
Washington  Post,  who  twice  within  the 
past  twelve  months  has  had  narrow  es¬ 
capes  from  death  while  travelling  in  the 
entourage  of  the  President  or  Presiden¬ 
tial  candidates.  Mr.  Small,  while  Wash¬ 
ington  correspondent  of  the  Philadelphia 
Public  Ledger,  was  seriously  injured 
when  the  automobile  in  which  he  was 
riding  overturned  near  Portland,  Ore., 
during  President  Wilson’s  swing  around 
the  circle  in  behalf  of  the  League  of  Na¬ 
tions.  Ben.  F.  .Allen,  Washington  cor¬ 
respondent  of  the  Cleveland  Plain  Deal¬ 
er,  was  killed  and  Stanley  M.  Reynolds 
of  the  Baltimore  Evening  Sun,  seriously 
injured  at  the  same  time. 

Mr.  Small’s  latest  escape  came  while 
he  was  accom])anying  Gov.  James  M. 
Cox.  Democratic,  candidate  for  the 
presidency,  from  Wheeling,  W.  Va.,  back 
to  Columbus  by  automobile.  The  auto¬ 
mobile  in  which  he,  Clinton  W.  Gilbert, 
of  the  FN’ening  Public  Ledger,  and  W. 
C.  Howells,  of  the  Cleveland  Plain 
Dealer,  were  riding  stalled  bn  a  railroad 
crossing  in  Ohio  just  before  an  express 
train  was  due  and  it  was  only  quick 
work  on  the  part  of  the  occupants  in 
getting  the  machine  off  the  tracks  that 
prevented  another  disastrous  accident. 


Chicago  Po<t  Three  Cents 

CmcAca). — The  Chicago  Evening  Post 
on  .August  25  went  to  three  cents.  It 
is  the  second  of  the  four  afternoon  ])a- 
pers  to  do  so. 


Globe  Full  Copy  Rate  36  Cents 

Haste  in  preiiaration  of  copy  for  the 
New  York  Globe  advertisement  in 
FltlTOK  &  PfRl.ISHER  of  .August  21. 
caused  an  error  in  the  (|uotation  of  the 
(ilobe’s  rate  on  full  copy,  which  was 


given  at  30  cents  a  line.  The  rate  for 
full  evening  copy  is  36  cents  a  line,  un¬ 
der  the  Globe’s  new  rate  card,  giving  a 
flat  rate  of  40  cents  a  line,  with  10  per 
cent  discount  for  full  copy,  17  per  cent 
agency  commission  and  2  per  cent  cash 
discount. 


SWETLAND  HEADS  PUBLISHERS 


Periodical  Men  Hear  Drastic  Need  of 
Postal  Improvements 

The  first  annual  meeting  of  the  Na¬ 
tional  Publishers  Association  was  held  at 
New  A’ork  on  August  23,  preceded  by 
an  informal  luncheon  at  which  former 
Secretary  of  Commerce,  William  C. 
'Redfield,  and  acting  chairman  of  the  Ad¬ 
visory  Council  of  the  Commission  on 
Postal  Regulation,  and  J.  C.  Koons,  first 
assistant  postmaster  general,  spoke  on 
postal  matters.  Mr.  Koons  outlined  the 
needs  of  increased  terminal  facilities  for 
handling  mail  matter  in  New  A'ork  City- 
post -offices. 

H.  M.  Swetland,  of  the  United  Pub¬ 
lishers’  1.  orporation,  was  elected  presi¬ 
dent. 


Dakota  Paper*  Raise  Prices 

(jRAND  Forks,  N.  D. — The  Grand  Forks 
.American,  Grand  Forks  Herald,  Fargo 
Courier-News  and  Fargo  F'orum  have 
announced  increases  in  subscription 
prices  from  $5  to  $7,  effective  Septem¬ 
ber  1. 

Austin  American  Raises  Rates 

.Austin,  Tex. — The  .American  has  is¬ 
sued  a  new  rate  card  effective  Septem¬ 
ber  1,  increasing  its  rate  to  4  cents  per 
line  flat  r.  o.  p.  The  .American  increased 
its  rates  to  3  cents  a  line  on  October  1, 
1919. 

Now  Wisconsin  Rapids 

The  city  of  Grand  Ra|)ids.  Wis..  has 
changed  its  name  to  Wisconsin  Rapids, 
because  of  the  confusion  between  its 
name  and  that  of  Grand  Rapids,  Mich. 


How  Many  Barks  in  a  Dog? 

It  is  as  easy  to  guess  that,  as  it  is  to  guess  how 
many  angles  of  reader  interest,  the 

Fort  Wayne,  Ind. 

NEWS  AND  SENTINEL 

has  created  among  its  more  than 
120,000  readers. 

To  its  more  than  32,500  non-premium  paid  in  advance  sub¬ 
scribers  the  NEWS  and  SENTINEL  is  a  vital  portion  of  the 
day.  To  them  no  interesting  happening  is  complete  until 
they  have  seen  “What  the  NEWS  and  SENTINEL  has  to 
say  about  it.” 

It  is  not  the  newspaper  of  father,  mother,  daughter  OR 
son,  but  of  father,  mother,  daughter  AND  son. 

The  NEWS  and  SENTINEL  is  BIGGER  today  than  it  was 
before  it  raised  its  subscription  price  and  went  on  a  100'.^ 
paid-in-advance  basis.  Nothing  could  better  reflect  the 
“reader  interest”  that  makes  advertising  pay  100' f. 

Fort  Wayne,  Ind. 

NEWS  AND  SENTINEL 

Leads  in  I  Circulation 
I  Adve  tising 

A.  W.  ALLEN  M.  C.  WATSON,  INC. 

Peoples  Gas  286  Fifth  Ave. 

Chicago  New  York  City 
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Wie 


MorlD 


Right  About!  Face! 

Not  long  ago  the  manufacturer  of  a  new  household  article 
of  real  merit  (but  not  a  new  invention)  wanted  quick  big- 
factory-output. 

He  invested  $70,000  in  a  national  advertising  campaign. 

16,000  new  distributors  were  secured. 

The  sales  to  these  16,000  new  distributors  are  said  to  have 
totaled  less  than  $10,000. 

Then  the  advertising  agent  came  to  the  rescue.  “Your 
product  is  highly  competitive,”  said  he.  “You  must  try 
to  storm  only  as  many  citadels  as  you  can  hold.  Let’s 
divide  America  into  zo’nes,  secure  adequate  distribution  and 
do  adequate  advertising  in  only  a  few'  zones  simultaneously. 
Not  bite  off  more  than  we  can  both  chew  and  digest!” 

It  took  only  two  or  three  years  for  this  real  advertising 
agent  to  make  his  educated  client  a  national  success. 

Have  you  any  doubt  as  to  whether  the  newspaper  is  the 
safe  and  sane  as  well  as  the  only  high-powered  get-there- 
quick  vehicle  for  national  advertising? 

Start  your  zone  campaign  with  the  biggest  and  the  most 
profitable  market.  Then  radiate. 

Ask  us  WHY  NEW  YORK  FIRST. 

Try  advertising  in  newspapers  by  the  year. 

THE  NEW  YORK  WORLD’S  MERCHANDI^'ING  DEPARTMENT 

Mailers  Bldn.,  ChirsKO  Pu'itzer  Buildini',  New  York  Ford  Bldn.,  Detroit 


me 
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FORTY-NINE  DAILIES  RAISED  AD  RATES 
16.34  PER  CENT  LAST  WEEK 


Circulation  of  706,206,  Including  New  York  Times  and  Detroit 
Journal,  Affected — Rates  Jumped  from 
$1.53  to  $1.78 

■L''()K  the  week  ending  August  21,  1920,  Barbour’s  Advertising  Rate  Sheets,  Inc., 
^  issued  new  sheets  covering  rate  increases  and  other  information  of  49  daily 
newspapers.  Of  these,  33  were  changes  in  general  advertising  rates  and  16  were 
changes  in  other  than  general  rates.  Of  the  changes  in  general  rates  of  the  33 
papers : 

The  new  minimum  agate  line  rate  is  $1.78 
The  old  minimum  agate  line  rate  was  1.53 


Net  increase  amounts  to  .25  per  agate  line  or 
16.34  per  cent  of  the  previous  minimum  rate. 

The  changes  affect  a  total  net  paid  weekday  circulation  of  706,206. 

State 

City  and  Paper  Ci 

Arizima- — 

Miami  Bulletin . (est) 

California — - 

Hollister  Advance  . 

C(  lorado — 

Boulder  News-Herald . 

Fort  Morgan  Times . 

Greeley  Tribune  -  Republican 

AC . 

Telluride  Journal . ,. . 

Connecticut — 


Georgia — 

Rome  News . 

Indiana — 

Fort  Wayne  News  &  Sentinel 
Iowa — 

Fcrt  Hodge  Messenger  & 


Kansas — 

Hiawatha  World . 

Massachusetts — 

Pittsfield  Berkshire  Eagle... 
Michigan — 


Grand  Rapids  Herald . 

Holland  Daily  Sentinel . 

South  Haven  Tribune . 

Mis  touri — 

Columbia  Tribune 


Nebraska — 

Fremont  Tribune 
Nev  York — 

New  York  Times 


Poughkeepsie  Eagle-News... 
Oregon — 

Albany  Herald  . 

Corvallis  Gazette-Times . 

Pennsylvania-^ 

P.iadford  Era  . 


Rhode  Island — 

Newport  News  . 

T  ennessce — 

Knoxville  Journal  &  Tribune. 

Knoxville  Sentinel . 

Texas — 


Timpsen  Times 
Wa-^bington — 


Wisconsin — - 
Chippewa 


Falls  Chippewa 


Superior,  Wisconsin,  Sunday 
Times . (cst) 


Paid 

New  Rate 

Minimum 

Last  Rate 

Last  Min. 

Increase 

rculation 

Effective 

Ag.  Li.  R. 

Eflfective 

Ag.  Li.  R. 

Per  Line 

2,150 

8/1/20 

.02 

7/31/20 

.025 

.005t 

843 

8/13/20 

.015* 

2/10/20 

.0071429 

.0078572 

1,915 

8/17/20 

.0178572* 

6/27/18 

.0142858* 

.0035715 

1,025 

7/1/20 

.0178572* 

1/1/19 

.0128572* 

.005 

3,849 

9/1/20 

.025* 

3/1/20 

.0178572* 

.0071429 

664 

8/1/20 

.01* 

3/16/17 

.0035715 

.0064286 

24,898 

9/1/20 

.07 

1/1/20 

.06 

.01 

35,594 

9/1/20 

.09 

4/1/20 

.08 

.01 

4,612 

9/1/20 

.025* 

9/1/19 

.02* 

.005 

31,631 

9/1/20 

.08* 

1/1/20 

.07 

.01 

9,050 

.04* 

5/1/20 

.035* 

.005 

2,800 

8/1/20 

.02* 

7/7/19 

.0142858* 

.0057143 

14,846 

1/1/21 

.03 

1/1/20 

.025 

.005 

108,543 

8/16/20 

.23 

12/5/19 

.20 

.03 

32,370 

1/1/21 

.08 

12/1/19 

.07 

.01 

1,582 

8/16/20 

.0107143* 

5/28/17 

.0071429* 

.0035715 

1,575 

7/1/20 

.015 

7/1/18 

.0107143* 

.0042858 

2,800 

.0214286* 

7/1/20 

.0178572* 

.0035715 

8/16/20 

.02* 

8/1/16 

.0125 

.0075 

6,486 

11/1/20 

.04* 

5/1/20 

.03* 

.01 

327,275' 

9/1/20 

.546 

5/1/20 

.504 

.042 

499,924 

9/1/20 

.588 

5/1/20 

.504 

.084 

5,435 

9/1/20 

.03* 

10/1/19 

.02* 

.01 

1,500 

5/1/20 

.0178572 

1/1/14 

.0107143 

.0071429 

1,840 

8/16/20 

.0178572* 

7/7/19 

.0142858* 

.0035715 

3,536 

9 '1/20 

.0178572 

11/15/19 

.0142857 

.0035715 

2,303 

8/1/20 

.0107143 

1/1/18 

.0085715 

.0021429 

6,109 

8/1/20 

.0264286 

7/1/17 

.0192858 

.0071429 

19,475 

8/10/20 

.06 

12/20/19 

.05 

.01 

20,940 

8/5/20 

.06 

12/15/19 

.05 

.01 

25,770 

1. 1/21 

.08* 

10/1/19 

.07* 

.01 

575 

7/29/20 

.0107143* 

9/18/17 

.0057143* 

.005 

36,337 

8/15/20 

‘.10 

1/1/20 

.09 

.01 

3,472 

6/15/20 

.0214286 

5/1/20 

.02 

.0014286 

8,000 

10/1/20 

.055* 

4/4/20 

.04* 

.015 

706,206 

1.7767147 

1.5300722 

.2466436 

.\C — Adjustable  contract;  (estj-’-estimate.  ‘Flat.  |tLess. 


STAR  SHINES  AT  LAST 
IN  MINNEAPOUS 


Non-Parti«an  League  Daily  Starts  as 
8-Page,  3  Cent  Paper,  on  News¬ 
print  from  Scandinavia — Has 
New  Building 


(By  Telegrath  to  Editor  &  Publisher) 

Minneapolis,  Aug.  24. — The  Minne¬ 
sota  Daily  Star,  talked  of  and  under 
preparation  for  months,  finally  broke 
forth  with  its  initial  issue  Thursday 
afternoon,  August  19,  an  eight-page 
paper.  The  name  of  the  company  is 
the  Northwest  Publishing  Company. 
Herbert  Gaston  is  president  and  editor; 
Thomas  \'an  I^ar,  former  Mayor  of 
Minneapolis,  vice  president;  Thomas  V. 
Sullivan,  secretary;  William  Rouleau, 
advertising  and  business  manager,  and 
Rex  Large,  managing  editor. 

The  policy  of  The  Star  is  set  forth 
in  its  mast-head  as  follows: 

“.^n  independent  daily  newspaper, 
owned  and  controlled  by  20.000  stock¬ 
holders.  established  and  maintained  to 
defend  and  cherish  the  freedom  of  the 


press  and  liberty  of  public  opinion,  with 
no  interest  to  serve  but  the  public  good. 
The  opinions  expressed  in  the  editorial 
columns  of  The  Daily  Star  are  those 
of  its  editors.  This  newspaper  invites 
the  e.xprcssion  of  opinion  of  others.  It 
aims  to  give  all  sides  to  important  pub¬ 
lic  questions  a  fair  hearing.” 

Application  for  entry  as  second  class 
mail  matter  at  the  post  office  here  is 
pending.  The  subscription  rate  by  mail 
in  the  first  postal  zone  is  $7 ;  elsewhere 
in  Minnesota,  North  and  South  Dakota, 
Wisconsin,  Iowa  and  Northern  Mich¬ 
igan,  $7.50;  street  sale  price  in  Minne¬ 
apolis  and  St.  Paul,  3  cents ;  by  carrier 
in  Minneapolis,  15  cents  a  week. 

Foreign  advertising  representatives 
arc  the  S.  C.  Beckwith  Special  .\gcncy. 
New  York,  Chicago,  Detroit.  St.  Louis, 
Kansas  City  and  Atlanta.  The  Star  has 
a  brand  new  and  well  equipped  building 
at  Fourth  street  and  Sixth  avenue  south. 
Delay  in  completion  of  this  building  and 
difficultj'  in  obtaining  paper  were  given 
as  causes  of  delay  in  starting  publica¬ 
tion.  Paper  -finally  was  obtained  from 
Scandinavian  countries.  Many  men 
from  other  ATinneapolis  papers  are  .go¬ 
ing  over  to  The  Star. 


“HOOSIER” 

For  three-quarters  of  a  century,  Indiana  and  its  people 
have  been  designated  by  the  word  “Hoosier”.  The  origin 
and  meaning  of  this  term  are  not  definitely  known.  Tradi¬ 
tion  says  that  John  Finley  first  used  the  word  in  his  poem 
entitled  “The  Hoosier’s  Vilest”,  written  in  1833.  It  is  also 
asserted  that  the  term  was  originally  a  southern  slang  ex¬ 
pression.  Another  explanation  of  its  origin  is  that  it  is 
derived  from  the  expression  “Who’s  yere”  used  by  a  native 
Indianian  when  accosting  a  stranger. 

“WHO^S  YERE” 

That  gets  to  the  point  in  a  direct  manner.  No  “beating 
around  the  bush”  in  that  expression.  If  Indianians  can 
use  this  expression  themselves,  why  not  “turn  the  tables” 
and  apply  it  to  them  and  their  prosperous  state? 

Every  space  buyer  has  a  right  to  demand  of  Indiana — 
“Who’s  Here?”  If  the  space  buyer  and  National  Adver¬ 
tiser  will  ask,  the  Indianian  will  answer; — 

— ‘‘On  our  36,045  square  miles  of  land  there  are  more  than 
3,000,000  men,  women  and  children. 

— “About  42%  live  in  cities  and  towns  of  more  than  2,500 
inhabitants. 

— “Nearly  40%  of  the  entire  population  is  employed  in  gainful 
occupation  and  the  wages  are  greater  than  ever  before. 

— “The  aggregate  wealth  of  the  State  will  exceed  $6,000,- 

000,000. 

— “The  most  liberal  spenders  in  the  country  live  in  our  cities, 

— all  exceptionally  prosperous  localities. 

— “Tlie  most  thorough  newspaper  readers  in  the  world  are 
Indianians. 

— “And  some  of  the  finest  newspapers  in  America  are  pub¬ 
lished  in  this  State. 

—  “THAT’S  WHO’S  HERE.” 

It  will  be  an  e.xcellent  idea  if  the  National  Adver¬ 
tiser  will  insist  upon  learning  more  about  INDI¬ 
ANA.  The  following  newspapers  are  good  ones 
to  consult  for  more  facts.  Each  publisher  is  ready 
to  co-operate  with  your  sales  organization. 

Start  in  The  Hoosier^ ^  State 


Anderson  Herald  . 

. (M) 

Circu-  Rate  for 
lation  5,000  lines 
6,579  .02 

Anderson  Herald  . . . 

. (S) 

7,929 

.02 

♦Crawfordsville  Review  . . 

. (M) 

3,963 

.02 

Decatur  Democrat  . 

. (E) 

3,182 

.  02 

Elkhart  Truth  . . 

. (E) 

8,925 

.03 

Evansville  Courier  . 

. (M) 

21,667 

.05 

Evansville  Courier  . 

. (S) 

20,919 

.05 

♦Fort  Wayne  Journal-Gazette _ 

. (M) 

25,348 

.06 

♦Fort  Wayne  Journal-Gazette.... 

. (S) 

22,676 

.06 

Fort  Wa5me  News  and  Sentinel. 

31,632 

.07 

♦Gary  Evening  Post . 

. (E) 

6,061 

.03 

Goshen  News-Times  . 

3,283 

.015 

Huntington  Press  . 

. (M) 

3,799 

.025 

Huntington  Press  . . . 

. (S) 

3,976 

.025 

Lafayette  Journal-Courier  . 

....(M&E) 

18,402 

.05 

LaPorte  Herald  . 

. (E) 

3,730 

.025 

Logansport  Pharos-Tribune  . . . . 

....  (M&E) 

12,142 

.035 

Richmond  Palladium  . 

. (E) 

11,879 

.05 

South  Bend  News-Times . . 

South  Bend  News-Times . . 

.(M)  11,332  ) 
. .  (E)  5,942  ] 

17,274 

.045 

South  Bend  News-Times . 

. (S) 

17,584 

.045 

South  Bend  Tribune . 

. (E) 

17,423 

.045 

Government  Statements,  April  1,  1920. 
*A.  B.  C.  Report,  April  1st,  1920. 


Editor  &  Publisher  for  August  28,  1920 


23 


42%  Gain 


34%  Gain 


23%  Gain 


in  advertising  by 
THE  MORNING  SUN 

lint  C  Montbs  of  1030. 


in  advertising  by 
THE  EVENING  SUN 

First  6  Months  of  1931. 


in  advertising  by 
THE  SI  N DAY  SGN 

first  (S  Moiiliis  of  1930. 


Baltimore  Sun . 

Local  Display.. 

Classified . 

National . 

Total . 


M. 


Baltimore  Sun . E. 

Local  Display . 

Classified . . . 

National . 

Total . . 


Baltimore  Sun . 

Local  Display.. 

Classified . 

National . 

Total . 


Baltimore  Sun,. 
Total . 


•  M. 


Lines IQI9 

Uines 1920 

Lines  (Jain 

I'er 

Cent. 

884,448 

1 ,222,084 

.3.3~,646 

37-6 

56.5 

1 ,864,1  82 

^,91 5,556 

1,0;  2,474 

8(;8,i;8i 

1,066,417 

1 67,846 

18.7 

4,646,2 1  I 

5,2-14,057 

1,557,846 

42.6 

4,028,784 

4,869,402 

840,519 

27.8 

1,7  1,7*6 

2,674,01 7 

962,271 

56.2 

809,425 

1 ,049,654 

I  50,2  29 

16.6 

7,592,97.3 

1,9  5. 3,0 ‘9 

U-5 

’,S' 9,75.3 

2,91 8,891 

399,148 

.5.8 

504,882 

800,821 

295,949 

58.6 

274,829 

38 1 ,997 

107,168 

39-0 

3,299,464 

4,101,709 

802,245 

24.6 

E.  &  S. 
11,585,629 

16,898,749 

4,313,110 

34-3 

above  figures,  taken  from  the  “Adverti.sing  .Age,”  of  July,  1920, 
^  show  the  remarkable  gains  in  the  volume  of  advertising  carried  by 
The  Three  Sunpapers  the  first  six  months  of  1920  over  the  same  period 
a  year  ago.  Thb  growth  is  a  reflection  of  the  growth  of  Baltimore  as 
an  ind^^^-nal  and  commercial  center  and  further  demonstrates  the 
fact  that 


Morning 


Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Evening 


Sunday 


JOHN  S.  WOODWARD, 
Times  Bldg.,  New  York. 


GUY  S.  OSBORN, 
Tribune  Bldg.,  Chicago. 


Ealtimoreans  Don’t  Say  “Hewsf  aper” 


■They  Say  ^‘‘Sunpaper* 


J 
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Thii  page  is  a  regular 
Weekly  Feature  of 
ELditor  &  Publisher, 
devoted  exclusively 
to  the  interests  of 
the  newspaper  ad¬ 
vertising  manager. 


THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  Newspaper  Department  of  the  A.  A  C.  of  W.] 


Contributions  should 
be  sent  Fred  Millis, 
News  Building,  In¬ 
dianapolis. 


Out  the  Small  Town  Soliciting 
Stuff,”  Urges  E.  C.  Gibbs 


'■|''11KKK  is  a  growing  feeling  among 
■*-  newspaper  pnblisliers  that  the  cause 
of  newspaper  advertising  has  been  hurt 
by  the  knocking,  selling  tactics  of  news- 
paiters. 

Not  only  have  newspapers  knocked 
other  forms  of  advertising,  but  they 
have  followed  a  practice  of  consistently 
hammering  their  own  competitive 
papers.  To  practically  every  newspaper 
space  seller  there  is  only  one"  "right” 
medium  in  a  town.  That’s  his  paper. 
The  other  papers  are  run  by  “crooks 
and  liars,”  according  to  him. 

One  of  the  functions  of  the  News¬ 
paper  Department  is  to  eradicate  this 
form  of  solicitation.  It  is  to  go  even 
further  than  that.  It  plans  to  eradicate 
the  constant  knock-knock  that  is  applied 
to  other  forms  of  advertising  by  the 
newspaper  men. 

The  fooling  of  the  advertising  man¬ 
agers  who  handle  large  national  ac¬ 
counts  is  rellected  very  clearly  in  the 
following  statement  written  by  I{.  C 
(iiblis,  director  of  advertising  of  the  B. 
1'.  (joodrich  Company,  particularly  for 
the  Newspaper  Department’s  Round- 
Table  page  in  Kihtor  &  Pi  bi.isiiek  ; 

.“1  believe  that  one  of  the  best  me¬ 
diums  that  exist  for  the  advertising  of 
(joodrich  i)roducts  is  the  magazine.  I 
believe  that  one  of  the  greatest  mediums 
for  the  advertising  of  (joodrich  prod¬ 
ucts  is  the  highway  bulletin.  1  also  be¬ 
lieve  very  fully  that  certain  others  of 
the  great  national  mediums  are  excel¬ 
lent  for  the  advertising  of  Goodrich 
products,  but  1  am  very  emphatic  in  my 
statement  that  the  newspapers  represent 
one  of  the  greatest  mediums  on  earth 
for  us  to  use  and  1  am  glad  to  say  to 
you  that  we  make  use  of  them  very 
freely.  We  Ixdieve  in  the  newspapers. 
We  have  always  made  use  of  them  and 
so  far  as  I  know  at  this  moment  we 
_  shall  continue  to  do  so.  We  have  often 
spent  as  much  as  fifty  or  sixty  thousand 
dollars  in  one  day’s  newspaper  adver¬ 
tising  in  order  to  get  our  message  to 
the  reading  public  of  this  country.  Our 
newspaper  campaigns  run  into  the  hun¬ 
dreds  of  thousands  of  dollars. 

“It  is  my  duty  as  advertising  director 


WILL  YOU  GET  A  DIGEST? 

The  digest  of  the  information 
rolleeted  by  Newspaper  Depart¬ 
ment,  including  the  addresses  on 
classified  management,  merchandis¬ 
ing  service,  special  pages,  use  of 
newspapers  for  national  advertis¬ 
ing,  and  a  score  of  other  highly 
confidential  discussions  will  be 
available  to  members  of  News¬ 
paper  Department  within  the  next 
week  or  two.  Any  newspaper  not 
a  member  wishing  a  copy  of  the 
Digest  ran  procure  one  by  joining 
the  department  and  paying  the 
1920  dues  of  $10.  Send  your  mem¬ 
bership  to  office  of  Secretary- 
Treasurer,  News  Building,  Indian¬ 
apolis. 

CHARLIE  MILLER. 
President,  Newspaper  Depar'ment. 

A.  A.  C.  of  W. 


»)f  the  (joodrich  Comiiany  to  study  all 
such  matters  and  investigate  the  merits 
of  all  mediums  and  to  make  use  of  those 
which  will  give  us  a  good  return  for 
the  money  invested. 

“One  mistake  that  I  think  you  news¬ 
paper  men  make  is  in  contrasting  your 
medium  with  others  of  national  interest. 

I  do  not  like  to  see  one  advertising  in¬ 
terest  set  itself  up  in  strong  contrast 
to  others.  The  advertising  man  of  to¬ 
day  would  be  foolish  if  he  determined, 
for  example,  that  newspapers  alone 
would  be  the  only  thing  in  which  he 
could  successfully  advertise  the  mer¬ 
chandise  made  by  his  company.  He 
would  be  cf|ually  foolish  if  he  spent  all 
his  money  on  outdoor  display  or  in  the 
great  monthly  magazines  and  weeklies. 
Newspapers  should  be  sold  on  their 
merits,  not  by  comparison  with  other 
media.  You  men  have  demonstrated 
beyond  any  question  of  doubt  that  the 
newspapers  bring  a  big  return  for  the 
money  invested.  The  best  proof  of  this 
is  shown  in  the  advertisements  them¬ 
selves  which  appear  in  your  publica¬ 
tions.  1  believe  in  newspapers  for  the 
same  reason  that  everyone  else  believes 
in  them. 

“The  newspapers  constitute  a  daily 
record  of  the  events  in  the  life  of  an  in¬ 
dividual.  It  starts  with  the  printed  an¬ 
nouncement  of  the  birth  of  a  child.  .Xs 
that  child  grows  up  the  events  of  his 
life  are  printed  in  the  i)aper  either  as 
an  item  of  news  or  in  the  shape  of  ad¬ 
vertisements.  If  a  boy  goes  to  school 
and  graduates  we  look  in  the  paper  for 
those  facts.  If  he  makes  a  record  in 
school  or  college  in  athletics  or  in  his 
studies  we  read  with  interest  of  the 
things  he  has  done.  .A  little  later  when 
the  young  man  becomes  engaged  we 
look  for  that  record.  When  he  is  mar¬ 
ried  that  event  is  recorded. 

“Then  we  read  of  him  going  into 
business  and  the  success  or  failure  he 
makes  in  business.  Through  the  means 
of  this  daily  printed  record  of  events 
we  follow  this  man  all  through  his  life, 
noting  his  achievements,  reading  of 
various  things  that  happen  to  him  until 
finally,  when  it  comes  to  the  last  great 
adventure  of  life,  when  he  passes  away, 
we  note  that  circumstance  in  the  news¬ 
paper.  .Then  if  he  has  done  things 
worthy  of  permanent  record,  we  read 
his  obituary  and  the  notices  of  his  fun¬ 
eral,  the  reading  of  his  will  and  often 
the  breaking  of  it. 

“It  is  in  the  newspapers  of  the  coun¬ 
try  that  we  have  this  complete  history 
of  a  man’s  life  from  cradle  to  grave. 
If  we  look  to  the  newspapers,  therefore, 
for  all  of  these  news  items  and  for 
everything  else  which  relates  to  our  in¬ 
dustrial  and  social  activities,  why 
shouldn’t  the  newspapers  he  one  of  the 
l>cst  mediums  to  advertise  those  things 
which  we  think  would  l)e  of  interest  to 
the  members  of  the  human  roce? 

“There  is  just  one  reason,  and  one 
only,  why  we  advertise  in  your  news¬ 
papers  and  that  is  because  of  yours  news¬ 
papers  pay  us.  After  all,  that  is  the 


A  LOUD  YOWL! 

A  VIGOROUS  protest  on  some 
statement  made  on  this  page 
would  be  welcome.  This  page 
doesn't  belong  to  any  one,  any 
more  than  it  belongs  to  you. 
EDITOR  &  PUBLISHER  is  de¬ 
voting  this  page  each  week  to  ' 
round  table  discussions  of  news¬ 
paper  advertising  executives’  prob¬ 
lems. 


Toronto  Globe’s  System 
for  Advertising 
Accounting 

Toro.nto,  Out. —  By  a  new  system  of 
accounting,  recently  installed  by  the 
Toronto  Globe,  it  is  possible  to  locate 
instantly  any  advertising  under  schedule 
from  the  time  the  copy  is  received  in  the 
Globe  office  until  the  account  is  paid.  The 
system  is  said  to  run  along  new  and 
modern  lines  as  applied  to  newspapers. 

The  orders  for  the  day  are  balanced 
with  the  advertising  appearing  in  the 
paper  and  again  checked  with  the 
charges  made  against  advertisers.  The 
system  immediately  locates  errors,  omis¬ 
sions  or  overcharges.  The  day’s  charges 
are  made  through  a  bill  and  charge  sys¬ 
tem.  which  furnishes  the  hill  for  the  ad¬ 
vertiser  and  the  charge  slip  for  the 
ledgers  immediately  at  the  conclusion  of 
the  month. 

Ledger  postings  are  made  by  a  book 
keeping  machine,  which  posts  the  total 
space  used  during  the  month  and  the 
earnings  therefor  and  carries  forward  a 
total  of  the  sjjace  used  on  the  contract 
up  to  date  and  the  total  debit  or  credit 
in  the  advertiser’s  account. 

The  status  of  every  contract  at  the  end 
of  every  month  can  be  ascertained  in¬ 
stantly.  as  well  ^  as  the  financial  relation 
of  the  account  of  the  Globe.  .\t  the  end 
of  each  day’s  posting  it  is  evident 
whether  or  not  the  work  is  correct.  If 
the  books  are  not  in  balance  that  fact  is 
apparent  immediately,  as  was  shown  in 
one  case  recently,  when  a  substitute  ma¬ 
chine  operator  took  charge  of  the  post¬ 
ing  for  one  day  and  a  small  error  oc¬ 
curred.  The  ledgers  were  out  of  bal¬ 
ance  that  evening,  but  in  twenty  minutes 
the  error  was  located  and  rectified. 

Transient  classified  advertising  goes 
through  a  system  by  which,  in  the  case 
of  cash  advertising,  the  customer’s  re¬ 
ceipt  and  the  composing  room  order  are 
written  at  one  writing,  and  in  the  case 
of  charge  advertising  the  customer’s  bill, 
the  composing  room  order  and  a  ledger 
card  are  produced  with  one  writing. 

The  new  system  extends  to  the  cash¬ 
ier’s  department,  to  the  general  account¬ 
ing  department  and  to  the  handling  of 
copy  in  the  composing  room.  Through 
an  expense  distribution  book  the  total 
running  expenses  of  the  business  will  l>e 
analyzed  under  a  dozen  different  heads, 
each  with  from  six  to  a  dozen  subdi¬ 
visions. 

The  experience  of  the  Globe  up  to 
this  point  with  the  new  system  is  that  it 
will  be  at  least  no  more  expensive  to 
operate  than  the  old  accounting  system. 

The  system  was  prepared  by  a  firm  of 
public  auditors  in  Ottawa,  under  the 
supervision  of  William  Findlay,  business 


manager  of  the  Globe.  .\  dozen  years 
ago  Mr.’  Findlay  and  the  same  auditors 
installed  the  accounting  system  of  the 
Ottawa  Free  Press.  The  excellence  of 
the  accounting  work  in  the  Free  Press 
office  was  attested  by  the  fact  that  within 
six  months  of  the  amalgamation  of  that 
paper  with  the  Ottawa  Journal  practi¬ 
cally  all  of  its  outstanding  accounts  were 
adjusted  and  after  the  balance  had  been 
charged  to  bad  debt  reserve  there  re¬ 
mained  in  that  reserve  several  thousand 
dollars,  which  was  credited  back  to  profit 
and  loss. 

In  setting  up  a  system  for  the  Globe 
advantage  was  taken  of  the  experience 
gained  in  practical  o[)eration  in  the  office 
of  the  Free  Press,  togetlier  with  the  ex¬ 
cellent  system  of  the  Ottawa  Journal, 
while  refinements  to  both  were  secured 
by  personal  investigations  in  offices  of 
leading  newspapers  in  the  I'nited  States. 

Flans  Being  Made  for  Exhibits 
at  the  Atlanta 
Convention 

^HF  newspaper  exhibits  at  .\tlanta  in 
June  will  surpass  anything  ever  at¬ 
tempted  liefore  by  the  Newspaper  De¬ 
partment.  .According  to  present  i)lans 
they  will  include  exhibits  on  advertising 
make-up,  classified  make-up,  distinctive 
advertising  of  all  kinds,  exhibits  showing 
the  development  of  small  advertisers,  ex¬ 
hibits  showing  unusual  work  in  develop¬ 
ing  special  kinds  of  advertising,  exhibits 
of  objectionable  advertising  ruti  iti  news¬ 
papers. 

.A  conferetice  will  be  held  iti  .Atlanta 
iti  January  betwecti  President  Charlie 
Miller,  Secretary  Treasurer  Fred  .Millis 
and  the  directors  of  the  association  to 
make  complete  platis  for  handlitig  the 
convetition. 

This  page  is  for  the  tiewspaper  ad¬ 
vertising  worker  atid  the  purchaser  of 
newspaper  advertisitig  space.  What’s 
on  your  tnitid? 

PERSONAL  CORNER 

I _ 

rpHF  metropolitan  advertisitig  man- 
ager  of  the  very  metropolitati  Daily 
Oklahoman  and  Oklahoma  ( ity 
Times,  H.  E.  Dri¬ 
er,  is  vice-presi¬ 
dent  of  the 
Newspaper  De¬ 
partment  for 
Oklahoma.  He 
was  once  upon  a 
time  president  of 
the  Mid-W'est 
Newspaper  .Ad¬ 
vertising  Mana¬ 
gers’  .Association, 
and  for  that  rea¬ 
son  should  be  in 
good  trim  for  his  II  e.  Dr.hr 

new  job  as  jaz- 

zer  for  (Oklahoma  for  the  national  or¬ 
ganization. 

Drier  has  a  hobby.  It's  space  in  bis 
two  papers.  But  he’s  a  constructive 
business  builder.  The  work  of  his  mer¬ 
chandising  department  is  distinctive.  To 
build  a  classified  section  from  two  Cf>l- 
umns  a  day  to  four  pages  is  an  evidence 
of  his  ability. 


Editor  ci:  Fiiblislicr  j  o  r  A.  i:  r  i. 


I'J  1:0 


What  Josephus  Daniels*  Paper  Says  of  the 


Stimulates  Neivsboys 
To  Greater  Effort 


TRADE  MARK 


^OtC^HUS  DANIILS 


THE  NEWS  AND  OBSERVER 

RALEIGH.  N.  C. 


north  CAROLINA  S  FOREMOST  NEWSPAPER  IN 

character  and  circulation 


Newsbox  Sales  Corporation 
220  West  42nd  St  ■ 

New  York  City 


Gentlemen 


Replying  to  your  valued  favor  of  the  22nd,  inst 

I  beg  to  state  that  we  are  using  your 
Newsboxes  at  this  time  with  very  satisfactory  jresults. 
These  boxes  enable  us  to  keep  our  papers  on  sale  after 
the  news  boys  have  gone  to  school.  This  to  us  is  a 
very  Important  feature,  as  on  account  of  the  Child  Labor 
and  Eduoational  law,  all  of  our  News  Boys  are  off  ths 
streets  oy  nine  o'clock  In  the  morning  except  Saturday 
and  Sunday.  These  boxes  as  stated  above  enable  ua  to  have 
our  papers  on  the  streets  as  late  as  desired. 

We  have  found  that  these  boxes  stimulate 
the  news  boys  to  greater  efforts,  and  they  are  selling 
more  papers  on  the  streets  every  day  than  they  did 
before  we  placed  the  bbxes  on  the  streets.  The  only 
objection  that  I  have  to  the  boxes,  and  this  la  one 
perphaps  that  your  Sales  Department  may  be  able  to 
remedy  for  us.  Is  that  the  price  of  our  paper  daily 
Is  .5^  and  Sunday  7^  and  the  machlnlsm  la  set  5^  and 
we  are  therefore  una,blo  to  sell  our  Sunday  edition 
In  these  boxes. 


Ri^^orous  child  labor  laics  arc  rapid- 
i\  hcbip^  placed  upon  the  statute 
books  of  the  other  77  States.  Have 
you  fortified  your  circulation  de¬ 
partment  icith  Xeii’sbo.v  Sendee? 

IV e  have  nozv  perfected  the  coin 
control,  fully  rcmoi'in^  the  difficulty 
mentioned  by  Mr.  Morris.  The  pre.'i- 
ent  control  is  instantly  adjustable  to 
ic,  2c,  T.C,  sr,  6c,  7c  and  loc. 


Awaiting  your  further  valued  favors,  I  am. 


Yours  very  truly 


Circulation  Uanager 


a  N ewspafyer  Requires  Service,  ot  Salesmanship 


NEWSBOX  SALES  CORPORATION 


Candler  Building 

Philadelphia 


lialtimore 


P)OSton 
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“BOB”  McCAMMON  DIES  IN  WEST 


Well  Known  Scripps  Writer  Succumbs 
to  Heart  Failure 

{Stecial  to  Editor  &  Publisher) 

Kansas  City. — Robert  L.  McCammon, 
aftcd  3U,  son  of  J.  W.  McCammon,  edi¬ 
torial  writer  on  the  Kansas  City  Post, 
died  suddenly  here,  August  17.  He  was 
stricken  with  acute  dilation  of  the  heart. 

He  had  an  extensive  newspaper  career, 
havinjr  started  as  a  “cub”  reporter  on  the 
Henver  Express,  a  Scripps  newspaper, 
when  he  was  only  16  years  old.  l-'rom 
Uenver  he  was  transferred  to  the  Okla¬ 
homa  City  Daily  Xews,  another  Scripps 
publication,  and  then  to  the  Cleveland 
Press. 

Later  he  was  promoted  to  the  city  de.sk 
of  the  Press  and  from  there  was  sent  to 
New  York  to  the  service  of  the  United 
Press.  Leaving  the  Scripps  organization 
after  about  9  years  of  consecutive  ser¬ 
vice,  he  served  the  Detroit  Free  Press 
as  night  city  editor,  later  going  to  the 
Chicago  Examiner.  Recently  McCam¬ 
mon’ had  been  engaged  in  publicity  work. 

Mct'ammon  went  to  Kansas  City  t  ? 
visit  his  father,  and  at  the  time  of  his 
death  was  planning  to  go  to  Havana, 
November  1.  to  handle  publicity  in  a 
jiroposed  Cuban  campaign  for  Jewish  re¬ 
lief  funds.  He  was  a  brother  of  J.  W. 
McCammon,  Jr.,  another  widely  known 
young  newspaper  man  who  died  while  i  i 
the  military  service  two  years  ago. 
“Bob.”  as  he  was  known  to  newspaper 
friends  in  every  large  cit>  of  the  coun¬ 
try,  leave-  a  widow,  Mrs.  Mary  C.  Mc¬ 
Cammon.  Funeral  services  were  held  in 
Oklahoma  City,  Friday,  Au.gust  20. 


GABRIEL  R.  SUMMERS  DEAD 


Owner  of  South  Bend  News-Time* 
Since  1914  and  Millionaire 

(/s.i  1  degrath  to  Editor  &  I’ublimier) 

Sol’TU  Benu,  Ind.,  .\ug.  24. — Hon. 
Gabriel  R.  Summers,  owner  of  the 
New.vTinies,  former  Senator  and  busi¬ 
ness  man,  died  here  .\ug.  21  of  heart 
trouble,  superinduced  by  diabetes.  He 
became  sole  owner  of  the  News-Times 
in  1914,  though  previously  interested  in 
it.  In  1917  he  relinquished  the  manage¬ 
ment  to  his  son-in-law,  J.  M.  Stephen¬ 
son.  The  paper  is  edited  by  John 
Henry  Zuver,  who  took  charge  at  the 
time  Mr.  Summers  acquired  the  prop¬ 
erty.  .Mr.  .Summer  was  63  years  old 
and  a  reputed  millionaire. 


Mr*.  John  Wanamaker  Dead 

.\tl.\xtu-  City,  N.  J. — Mrs.  John 
Wanamaker,  wife  of  the  New  York  and 
Philadelphia  dry  goods  merchant,  and 
mother  of  Rodman  Wanamaker,  Phila¬ 
delphia  newspaper  owner,  died  here  .Au¬ 
gust  20,  of  pleuro-pneumonia.  She  was 
in  her  82d  year.  Shortly  after  her  mar¬ 
riage  to  Mr.  Wanamaker  in  1860  her 
brother.  Nathan  Brown,  and  her  hus¬ 
band  started  in  Philadelphia  the  dry 
goods  house  of  Brown  &  Wanamaker, 
which  was  the  foundation  for  the  present 
firiTi. 


Obituary 

Henry  Benton,  aged  80,  died  recently 
at  Bloomington,  Ill.,  after  over  50  years’ 
newspaper  work.  He  was  associated 
with  the  late  Wilbur  F.  Storey  on  the 
old  Chicago  Times.  After  learning  the 
printing  trade,  as  well  as  news  gathering, 
he  drifted  from  paper  to  paper,  mostly 
in  Illinois. 

George  C.  Strock,  aged  67,  editor  of 
several  northwestern  Missouri  newspa¬ 
pers.  died  at  St.  Joseph,  Mo.,  last  week. 


He  formerly  published  papers  at  Albany, 
.Mo.,  and  King  City,  Mo. 

Miguel  Moy.\,  former  president  of  the 
.\ssociation  Press  of  Madrid,  is  dead  at 
San  Sebastian.  He  was  owner  of  the 
Madrid  newspapers  El  Liberal  and  El 
Heraldo. 

James  Mark  Suluvan,  formerly  Am¬ 
erican  Minister  to  San  Domingo,  died  in 
Ireland  last  week,  aged  47.  He  once 
covered  sports  for  a  Waterbury  (Conn.) 
paper  and  acted  as  press  agent  in  the 
promotion  of  athletic  events. 

Mrs.  J.  W.  E'anz,  wife  of  J.  W.  Fanz, 
general  auditor  of  the  Item  Publishing 
Company,  New  Orleans,  died  last  week 
from  tyjihoid  fever.  Mrs.  Fanz  was 
formerly  employed* by  the  Item  in  sev¬ 
eral  capacities  in  the  business  office. 


SHALL  THERE  BE  A  NEW  FREE¬ 
DOM  OF  PRESS 

(Continued  from  Page  6.) 

.sources  are  always  doubtful.  Whatever 
truth  is  concealed,  that  is  the  truth  to 
get. 

\\  iili  care  the  editor  can  exclude  all 
interested  propaganda  from  his  pages, 
and  in  a  little  while  it  will  cease  to 
annoy  him.  The  flood  which  is  now 
llowing  at  a  rate  of  about  190,000  words 
a  day  to  the  average  city  newspaper,  at 
immense  cost  to  the  interests  putting  it 
out,  will  subside  when  it  is  found  to  be 
useless. 

The  pulilisher,  too,  needs  to  make  a 
declaration  of  independence  calling  for 
conviction  and  courage.  It  is  upon  the 
publisher  that  the  brunt  of  the  battle 
directly  falls ;  it  may  mean  a  temporary- 
loss  of  some  advertising  and  an  appar¬ 
ent  sacrifice  of  some  valued  business 
relations.  But  he  holds  the  winning 
hand  and  only  needs  to  play  it. 

None  would  be  more  prompt  than  the 
best  business  men  in  recognizing  the  in¬ 
creased  service  and  value  for  advertis¬ 
ers  in  the  paper  cleaned  of  all  propa¬ 
ganda. 

The  keener  advertisers  realize  that 
high  character  in  a  newspaper  lends 
force  to  the  advertising  it  carries,  ana 
that  it  is  as  beneficial  to  their  business 
to  be  in  papers  of  real  character  as  it 
is  to  their  own  personal  standing  to 
keep  in  good  company. 

The  publisher  must  expect  that  selfish 
or  misguided  interests  will  exert  pres¬ 
sure  and  persuasion  hard  to  resist,  but 
he  may  feel  secure  in  his  business  .sense 
as  well  as  in  his  conscience  that  in  re¬ 
sistance  he  is  s^r'ing  the  best  interests 
of  honest  business  as  well  as  the  higher 
ideals  of  his  profession. 

It  must  be  a  fight  to  the  finish  be¬ 
tween  the  newspapers  and  the  propa¬ 
gandists. 

The  lines  of  cleavage  must  be  clearly 
marked. 

There  must  be  no  middle  ground,  as 
refuge  for  doubt  or  cowardice. 

Every  newspaper  must  take  sides, 
either  for  the  clean,  whole  truth,  or 
against  it. 

The  press  will  not  fail  in  this.  Where 
there  has  been  cross-purpose  there  will 
be  unitv.  From  all  sections  of  the  na¬ 
tion  come  evidences  that  editors  and 
pi’b'i'^hers  are  aroused  and  are  rallying 
to  the  battle  line. 

Individual  editorial  efforts.  held 
straight  ahead  by  persistence  and  driven 
bv  sinceritv.  are  tremendous  forces; 
when  the  tbousaods  of  editors  unite 
their  individual  forces  to  the  one  end 
the  result  will  be  irresistible. 


Le%vi«ton  Journal  in  A.  N.  P.  A. 

The  Lewiston  (Me.)  Journal  has  been 
elected  to  active  membership  in  the 
.American  New'spaper  Publishers  .Asso¬ 
ciation. 


COLD  FACTS  AND  FIGURES 
THAT  WILL  AID  IN  WARMING 
UP  YOUR  FALL  ADVERTISING 
CAMPAIGN 

The  Industrial  Heater  of  the  Middle  West  is 

IOWA 

Numlier  of  Manufacturing  establishments.  .3,280 

Capital  invested  . $312,644,629.00 

Value  of  stock  and  materials 

used . $329,337,055.00 

Amount  of  wages  paid  during  the 

year .  $56,411,349.00 

Average  yearly  earnings . $785.22 

Average  number  of  wage  earners . 71,841 

Value  of  manufactured  prod¬ 
ucts  . $462,819,446.00 

These  figures  are  the  totals  from  a  list  of 
seventy-seven  separate  industries  and  do 
not  include  the  great  wealth  contributed  by 
gigantic  farms  and  cattle  lands. 

There  is  wealth  in  Iowa,  Mr.  Space  Buyer. 
These  figures  place  Iowa  in  a  position  of 
importance  if  what  you  sell  is  intended  for 
the  industrial  classes. 

If  you  offer  a  luxury,  the  market  is  also 
open. 

Where  there  is  so  much  wealth  being  cre¬ 
ated  there  is  an  exceptional  market  for 
advertised  products — 

IF  THEY  ARE  ADVERTISED  IN 
THESE  NEWSPAPERS 

Circula-  Rate  for 


tion 

5,000  lines 

♦Boone  News-Republican  . . 

. (E) 

3,487 

.0179 

♦Burlington  Hawk-Eye . .  • . 

. (Mj 

9,700 

.035 

♦Burlington  Hawk-Eye  . 

. (S) 

11,037 

.035 

Council  Bluffs  Nonpareil.. . 

.  .(E&S) 

16,023 

.05 

Davenport  Times  . . 

. (E) 

23,806 

.07 

tDes  Moines  Capital . 

. (E) 

58,522 

.14 

Des  Moines  Sunday  Capital . 

••...(S) 

39,330 

.14 

Des  Moines  Register  and  Tribune . 

.  (M&E) 

111,970 

.20 

Des  Moines  Sunday  Register . 

. (S) 

82,251 

.18 

Iowa  City  Daily  Press . 

. (E) 

3,773 

.02 

Mason  City  Globe  Gazette-Times . 

. (E) 

9,749 

.035 

Muscatine  Journal  and  News-Tribune. 

. (E) 

8,020 

.03 

Ottumwa  Courier  . 

. (E) 

12,448 

.04 

Sioux  City  Journal . 

.  (M&E) 

52,410 

.09 

Sioux  City  Journal . 

. (S) 

29,589 

.09 

♦Waterloo  Evening  Courier . 

. (E) 

15,465 

.05 

♦Waterloo  Times-Tribune  . 

....(M). 

.11,038 

.035 

♦Waterloo  Times-Tribune  . 

. (S) 

11,485 

.035 

Government  statements,  April  1st,  1920. 
tPublishers’  statement. 

♦A.  B.  C.  Report  April  Ist,  1920. 
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The  Automobile 
Mecca  of  the  World 

SOUTHERN  CALIFORNIA  leads  all  sections  of  the  United  States  in 
automobile  mileage,  while  the  state  is  third  in  the  individual  ownership 
of  cars,  having  one  machine  to  every  six  people. 

SOUTHERN  CALIFORNIA  has  many  thousands  of  miles  of  paved 
highway  and  entertains  every  year  motorists  from  other  states  who 
are  attracted  by  its  wonderful  roads  and  climate. 

SOUTHERN  CALIFORNIA  cities  each  have  their  distributing  agents 
for  passenger  cars,  trucks,  tractors  and  accessories  and  offer  the 
national  advertiser  an  unequalled  market  for  his  goods. 

SOUTHERN  CALIFORNIA  newspapers  reach  the  buying  public  in 
the  various  centers  and  each  of  the  leading  publications  listed  below 
offers  the  national  advertiser  the  medium  for  reaching  this  market. 

SOUTHERN  CALIFORNIA  cannot  be  covered  by  one  or  two  publi¬ 
cations  because  each  of  its  dozens  of  trade  centers  is  the  focal  point 
for  a  large  and  wealthy  hinterland  with  unlimited  buying  power. 


Circu- 

Rate  per 

Circu- 

Rate  per 

lation 

5,000  lines 

lation 

5,000  lines 

Anaheim  Daily  Herald . 

.  1,500 

.0142 

Redlands  Daily  Facts . 

....  *2,313 

.02 

Bakersfield  Echo . 

.  5,284 

.03 

Riverside  Enterprise . 

....  4,000 

.02 

Brawley  News . 

.  *1,775 

.0178 

Santa  Ana  Register . 

....  *6,166 

.035 

Calexico  Chronicle . 

.  925 

.0178 

San  Bernardino  Sun . 

....  4,833 

.035 

Fullerton  Daily  Tribune . 

. *1,700 

.0178 

Santa  Monica  Evening  Outlook . 

....  1,500 

.0142 

Glendale  Evening  News . 

.  1,400 

.02 

San  Luis  Obispo  Telegram . 

....  *1,453 

.0142 

Long  Beach  Daily  Telegram . 

.  9,296 

.04 

San  Pedro  Pilot . 

....  *2,136 

.02 

1  000 

0178 

Ventura  Free  Press . 

....  896 

.015 

Ontario  Report . 

.  1,775 

.0178 

Unless  otherwise  noted,  circulation  figures  are  publishers’ 

Orange  Daily  News . 

....  1,624 

.0142 

statement. 

Ocean  Park  Evening  Bulletin . 

.  1,517 

.0142 

♦Sworn  statement. 
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THE  CONTROL  OF  NEWSPRINT  PRICE 

i)laii  proposed  l)y  President  William  J.  Fape 
X  of  the  Pnhiishers'  Buying  Corporation  that  pub¬ 
lishers  individually  release  1  per  cent  of  their 
contract  tonnage  and  thus  create  a  surplus  of  about 
10,000  totis  to  break  the  spot  market  price  of  news¬ 
print,  fully  outlitied  in  this  issue  of  EritioR  &  Pub- 
i.tsHKR,  has,  to  say  the  least,  importatit  interest  and 
far-reaching  jxissibilities. 

It  i'  strongly  argued  by  President  Paiie  that  if  the 
spot  market  is  thtts  broken,  not  only  will  the  price 
of  tiewsjirint  be  reduced  to  the  600  or  more  tiews- 
paper  publishers  in  the  United  States  and  Catiada 
who  are  without  ctnitracts  atid  the  cost  of  excess 
tonnage  retjitired  by  publishers  with  cotitracts  re¬ 
duced  also,  but  that  a  further  and  even  more  sweep¬ 
ing  reiluctioti  will  come  in  the  price  of  contract  paper 
itself. 

President  Pape’s  figures  and  arguments  will  be 
eagerly  studied  by  all  broad-minded  publishers.  His 
jtlan  is  simple  and  might  be  readily  operative  so  far 
as  the  call  upon  publishers  with  contracts  is  con¬ 
cerned;  but  there  naturally  arises  question  as  to  its 
effectiveness  tn  results. 

Several  of  the  fundamental  premises  ujton  which 
Mr.  Pape’s  hojtes  are  founded  are  questioned  by 
many  familiar  with  the  facts.  His  assertions  that 
“there  is  no  longer  a  shortage  in  newsprint  paper’’ 
and  that  “no  important  part  of  the  North  .\merican 
supply  can  he  exported”  seem  entirely  too  optimistic 
for  general  acceptance. 

It  would  be  unfortunate  for  the  print  situation  of 
the  future  were  these  soothing  as-ertions  accepted 
generally  as  true.  1  he  concerted  demands  of  all  the 
British  dominions  upon  Canada  for  increasing  allot¬ 
ments  of  paper  of  all  kinds  and  the  fact  that  the 
paper  'hortage  is  world-wide  cantiot  safely  he  over¬ 
looked.  Nor  is  to  he  forgotteti  that  the  presetit 
conforinatioti  ot  the  consumittioti  to  the  supply  has 
Come  about  onl\  through  extremest  conservation 
coujiled  with  .abnormal  price.  It  is  to  be  borne  in 
mind  that  there  is  shortage  in  supply  of  pulp,  that 
upon  the  depleted  intlp  sttpply  are  matiy  dematids  for 
manufactitrittg  other  thati  newsprint,  atid  that  any 
'Here  arbitrary  reduction  in  newsprint  price  would 
automatically  jirecijtitate  further  newsprint  shortage 
by  shift  of  the  jiulp  to  higher  jvriced  products. 

It  is  ((uite  possible  that  the  I’ape  plan  might  afford 
some  measure  of  temporary  relief  in  the  spot  mar¬ 
ket.  The  sjiot  market  is,  indeed,  “a  house  of  cards" 
built  upon  ine(|uality  of  tlistribution.  Release  of 
10.000  tons  at  mill  contract  price  would  undoubtedly 
smash  the  spot  market  for  the  moment.  But  this 
would  not  in  the  least  reduce  the  general,  insistent 
and  j)ermanent  demand  for  more  pajier  supply. 

Publishers  willing  to  give  up  1  per  cent  of  their 
contract  allotment  for  the  Ivenelit  of  publishers  who 
are  without  contract  will  be  showing  a  tine  spirit  of 
generosity  and  will  be  doing  an  act  of  gemiitie  help¬ 
fulness 

Blit  the  grave  newsprint  problem  of  today  and  the 
future  is  not  to  be  solved  by  so  simple  a  method. 
This  is  to  U-  sidved  otdy  by  increased  production. 
Conservation  of  present  supply  has  been  carried  to 
the  limit.  Through  political  influences  a  consid¬ 
erable  portion  of  our  present  supply  from  Canada 
IS  likely  to  be  diverted  abroad.  .N  movement  is  on 
even  for  the  purchase  by  British  interests  of  the 
entire  Canadian  paper-makhtg  industry.  The  scant 
protection  .\merican  newspapers  have  been  afforded 
by  \  irtue  of  the  fact  that  per  cent  of  the  Canadian 
paper  mannfactttre  i-  controlled  by  .\merican  capital 
cannot  always  tx’  effective. 

The  big  thing  for  .\merican  puhlishers.  rtnanciers 
and  s  atesmen  to  lie  thinking  seriously  ahfutt  is  the 
restoration  of  the  lost  pajier-making  industry  of  the 
I'nited  States. 

lyi)e  of  constructive  journalism  is  developed 

’by  playing  ;tp  news  that  tends  to  the  upbuilding 
of  the  ctiinmunity,  awakens  interest  in  public  welfare 
and  stimulates  g(jod  citizenship,  and  at  the  same  time 
"playing  down"  or  even  eliminating  entirely  news 
that  tends  to  exert  an  unwholesome  influence,  such 
as  crimes,  marital  mix-ups  of  screen  celebrities  and 
other  riff-raff  sensationalism.  Perhaps  there  will  Ive 
increasing  support  of  this  constructive  policy  since 
the  women  are  coming ‘into  a  larger  part  in  public 
betterment. 


ART  AND  HEART 

I  .XLW'A^’S  say  to  my  friends,’’  said  Adeline  Patti, 
“not  can  you  shake,  can  you  trill,  can  you  imitate 
a  mocking  bird,  but  can  you  sing  a  simple  ballad 
in  honest,  straightforward  fashion — such  a  ballad,  for 
instance,  as  ‘Home,  Sweet  Home'?  That  is  the 
real  test.” 

Patti  knew.  And  it  is  worth  observing  that  what 
she  said  of  singing  applies  also  to  every  other  work 
in  life,  particularly  to  newspaper  work. 

Xaturalness  is  the  soul  of  art. 

Xo  two  things  are  more  closely  akin  than  art 
and  heart. 

.\rchitecturc,  with  all  its  grandeur,  had  its  begin¬ 
ning  and  will  have  its  ending  in  the  humble  building 
of  a  home. 

The  highest  attainment  in  painting  and  sculpture 
is  the  representation  of  the  elemental  emotions.  The 
greatest  picture  in  the  world  is  of  a  mother  and  her 
baby. 

In  literature  the  greatest  works  are  not  those  of 
the  eagles  of  genius  on  far-circling  flight,  but  of  the 
sweet-cocing  doves  that  nest  under  our  eaves. 

The  great  songs  are  not  the  grand  oratorios,  but 
the  simple  ballads  that  sing  themselves.  The  great 
music  is  not  the  complex  composition  which  only  a 
few  masters  may  interpret,  but  the  soul-wdiispered 
harmony  which  everyone  must  feel. 

The  fancy  stunts  are  very  well  for  practice,  for 
development  of  skill  and  contidence,  but  they  are 
only  means  to  an  end.  The  end  is  true  interpreta¬ 
tion  of  human  feeling. 

The  truest  art  lies  in  directness. 

The  great  mes.sage  is  always  a  simple  one. 

The  greatest  thing  in  the  world  is  httman  life, 
atifl  the  newspapers  that  are  greatest  are  those  that 
rttii  closest  to  it  in  all  its  phases. 


''PH  AT  is  a  practical  suggestion  made  by  Secre¬ 
tary  R.  S.  Kellogg  of  tbe  Newsprint  Service  Bu- 
leau  for  a  permanent  annual  Federal  a^tpropriation 
of  $1  .OOO.OtK)  to  be  expended  in  cooperation  with  the 
spates  for  forest  protection,  care  and  management 
and  the  distributif)n  of  forest-planting  material.  It 
i.s  at  least  strongly  suggestive  of  the  large  scale  and 
broad  policy  upon  which  forestation  must  be  con¬ 
ducted  if  results  are  to  be  brought  nj)  anywhere 
i.ear  to  the  requirements.  Forestation  is  not  only  a 
natural  public  resitonsibility  rather  than  a  itrivate 
one,  but  also  the  task  is  so  vast  that  a  general  plan, 
Imancially  backed  up  by  the  Federal  (jf)vernment  is 
called  for  to  initiate,  guide,  encourage  and  sustain 
state  and  private  efforts.  Private  capital,  as  has  often 
t)een  pointed  out,  cannot  and  should  not  l>e  kept  from 
production  and  distribution  of  urgently  needed  goods. 
Kellogg  is  on  the  right  trail. 


.\ii<;iist  iS,  1920 
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STATE  DEPARTMENT  SECRECY 

THF  issue  arising  between  the  State  Deparinient 
and  the  Washington  correspondents  over  the 
publication  of  information  intended  to  be  kept 
secret,  related  by  Harold  Phelps  Stokes  of  the  .Xew 
York  Fvening  Post  in  an  article  printed  in  this  num¬ 
ber  of  Fditor  &  Publisher,  is  one  which  never 
.<hould  have  been  permitted  to  arise  either  in  State 
Department  procedure  or  in  .American  journalism. 
It  is  an  utterly  un-.American  situation.  Even  long 
before  President  Wilson  issued  his  famous  dictum 
of  “open  covenants  openly  arrived  at,”  official  infor¬ 
mation  was  considered  rightful  public  property. 

Official  secrecy  in  public  affairs  can  have  little 
standing  in  a  democracy.  The  public  may  safely  be 
trusted  with  knowledge  of  its  own  business.  .\t  any 
rate,  correspondents  and  editors  have  a  better  record 
for  good  judgment  as  to  what  may  properly  be  pub¬ 
lished  than  public  officials  have. 

There  is  always  the  suspicion  that  official  control 
of  facts,  from  the  State  Department  down  to  the 
police  court,  is  apt  to  be  exercised  for  partisan 
purposes. 

.As  Mr.  Stokes  points  out,  under  the  operation  of 
our  system  of  Government  the  press  and  siK'cilically 
the  Washington  correspondents  are  the  only  agency 
through  which  developments  in  foreign  policy  are 
made  known  to  the  country.  It  is  difTerent  in  Eng¬ 
land,  where  a  member  arises  in  Parliament  to  ask  a 
question  of  the  ministry  in  power  and  that  question 
is  duly  answered.  We  have  no  such  direct  contact 
between  Government  departments  and  the  public 
here.  The  State  Department  gives  out  only  what 
it  selects  to  give  out,  and  that  only  in  its  own  way 
through  the  press  correspondents. 

It  is  no  particular  accusation  against  the  present 
Secretary  of  State  to  emphasize  the  fact  that  the 
power  to  be  sole  judge  of  what  the  public  shall  and 
shall  not  know  of  its  own  affairs  is  a  dangerous 
power  to  be  lodged  in  any  one  man  ;  and  particularly 
-is  this  the  fact  since  our  Secretaries  of  State  are  as 
a  rule  appointed  not  because  of  special  training  and 
highly  developed  skill,  but  as  a  reward  of  party- 
services.  The  appointment  to  office  neither  confers 
omniscience  nor  eradicates  the  instinct  for  party- 
service. 

The  selection  and  treatment  of  news  that  is  of 
grave  public  importance  requires  long  training  and 
special  skill  which  the  average  public  official,  how¬ 
ever  high  his  office  and  great  his  authority,  does  not 
often  possess.  This  is  illustrated  in  the  trifling 
significance  of  items  handed  out  at  the  State  Depart- 
mt-nt  as  news  and  in  the  framing  of  grave  an¬ 
nouncements  by  inexpert  judges  of  nevt-s  values. 

Official  censorship  of  public  information  is  bad 
enough,  but  official  announcement  of  public  informa¬ 
tion  incompetently  prepared,  with  important  details 
and  sidelights  withheld,  causing  the  meaning  to  be 
distorted  and  therefore  misleading,  is  wor.se  than 
censorship.  , 

The  State  Department  will  escape  the  embarrass¬ 
ment  of  which  it  comiilains  by  taking  the  accredited 
corresiiondents  into  full  confidence  in  all  matters  of 
public  interest,  trusting  fully  to- their  honor  and  judg¬ 
ment.  It  is  respectfully  suggested  to  Secretary  Colby 
that  the  greatness  of  many  a  Secretary  of  State  has 
been  made  through  the  fully  enlightened  judgment 
of  the  newspaper  correspondents.  Several  of  the 
greatest  secretaries  in  our  history  have  recognized 
and  gracefully  acknowledged  this. 

The  Department  implication  that  the  correspond¬ 
ents  and  editors  of  the  country  cannot  be  trusted 
either  in  their  honesty  or  judgment  in  the  treatment 
of  matters  to  be  kept  secret  is  naturally  resented, 
for  their  record  proves  ((uite  the  contrary.  There 
was  no*  default  on  their  jiart  in  the  treatment  of 
news  during  the  crisis  of  war;  none  in  their  deli¬ 
cate  handling  of  the  intricate  phases  of  the  peace 
negotiations  of  which  Col.  House  frankly  keiit  them 
fully  informed  in  every  detail ;  and  any  defaults  in 
the  entire  history  of  .American  jounralism  are  so  rare 
and  exceptional  as  only  to  be  proof  of  the  rule. 

^HF  average  person  reads  in  a  magazine  the  stor- 
ies;  in  a  daily  pajier  he  reads  the  news  and  ad¬ 
vertisements;  but  when  he  gets  hold  of  a  community- 
paper  he  slouches  dov\-n  into  a  comfortable  position 
and  reads  every  line  from  start  to  finish,  and  maybe 
reads  it  twice. 
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PERSONAL 


pVRUS  H.  K.  CURTIS,  owner  of  the 
L  Philadelphia  Ledger,  and  Mrs. 
Curtis  are  dividing  their  summer  vaca¬ 
tion  between  their  country  home  at 
Camden,  Me.,  and  cruising  on  their  new 
steam  yacht  “Lyndonia.” 

Ralph  Pulitzer,  publisher  of  the  New 
York  World,  returned  Tuesday  from 
Bar  Harbor,  Me. 

John  C.  Martin,  general  manager  of 
the  Philadelphia  Ledgers,  and  Mrs. 
.Martin  returned  home  Wednesday  from 
their  summer  home  at  Camden,  Me. 

General  Charles  H.  Taylor  on  .\ugust 
18  celebrated  his  forty-eighth  anniver¬ 
sary  as  the  guiding  spirit  of  the  Boston 
Globe. 

Charles  Marsh,  publisher  of  the  Beau¬ 
mont  (Tex.)  journal  and  other  Texas 
newspaiiers,  visited  Xevv  York  this 
week. 

Bart  Guild,  publisher  of  the  Tucson 
(.\riz. )  Star,  arrived  in  New  York  a 
tew  days  ago. 

.\rthur  Chapman,  until  a  few  months 
ago  managing  editor  of  the  Denver 
Times,  and  known  as  the  author  of 
"Out  Where  the  West  Begins,"  is  doing 
magazine  work  in  New  York. 

Harold  .\cton  \'ivian,  for  many  year.s 
a  political  reporter  on  the  New  York 
Times  and  the  World,  has  become  asso¬ 
ciated  in  an  e.xecutive  capacity  with  the 
Committee  on  .Ymerican  Ideals  of  the 
Chamber  of  Commerce  of  the  L'nited 
States.  His  headquarters  are  in  the 
Woolworth  Building,  New  York. 

Lord  Beaverbrook.  owner  of  the  Lon¬ 
don  Daily  Express,  accompanied  by 
Lady  Beaverbrook,  and  Ivy  Lee,  New 
York  publicity  man,  were  fellow  pas¬ 
sengers  on  the  .\quitania,  which  arrived 
in  New  York  this  week  from  Liverpool. 
Lord  and  Lady  Beaverbrook  left  imijic- 
;  diately  for  Canada,  where  Lord  Bcaver- 
brook  has  extensive  tinancial  interests. 

Ketit  Cooper,  assistant  general  man¬ 
ager  of  the  .Yssociat^d  Press,  returned 
Saturday  on  the  .Yquitania  from  a 
month’s  stay  in  Europe. 

Melville  K.  Stone,  general  manager 
of  the  .Associated  Press,  wlio  celebrated 
his  seventy-second  birthday  on  .August 
22.  was  the  reciiiient  of  a  number  of 
telegrams  and  letters  of  congratulation 
from  friends  all  over  the  country.  He 
said  that  he  appreciated  them,  and 
smilingly  remarked  “that  he  didn’t  know 
I  whether  a  man  was  to  be  congratulated 
or  sympathized  with  on  arriving  at  the 
age  of  seventy-two." 

Elmer  E.  Clarke,  owner  and  publisher 
of  the  Little  Rock  (.Ark.)  Democrat, 
accompanied  by  Mrs.  Clarke  and  several 
uiemliers  of  his  family,  recently  siient 
a  week  at  .Santa  Catalina  Island.  Cal. 

Mrs.  Edgar  C.  Harris,  secretary- 
treasurer  of  the  Laurel  (Miss.)  Daily 
Leader  Company,  who  has  been  confined 
•n  Touro  Infirmary  at  New  Orleans  for 
tbe  jiast  seven  weeks  with  that  strangest 
H  all  maladies,  lethargic  encephilitis,  or 
'sleeiiing  sickness.”  is  slowly  recovering. 
Eor  the  past  two  years  Mrs.  Harris  has 
Wn  the  active  business  head  of  the 
Maily  Leader. 


IN  THE  EDITORIAL  ROOMS 

Charles  f.  White,  advertising  man¬ 
ager  of  the  St.  Petersburg  (L'la.)  Inde- 
p  pendent  for  several  \ears  past,  has  re¬ 
turned  to  his  old  home  at  Bowling  Green, 
*  Ey..  after  an  absence  of  e  ghteen  years 
>s  telegraiih  editor  and  assistant  bnsi- 
'tfss  manager  of  the  Park  City  Daily 
News. 

:  E-dward  Mavl,  formerly  on  the  copy 
desks  of  the  F.vansville  (Ind.)  Courier 
snd  New  Orleans  Item,  is  now  reading 
;*®py  for  the  Louisville  Herald. 


George  Biggers,  automobile  advertis¬ 
ing  manager  for  the  Birmingham  Age- 
Herald,  has  just  completed  a  trip  to  the 
principal  automobile  manufacturing  cen¬ 
ters.  He  visited  Cleveland,  Detroit, 
Chicago  and  Indianapolis. 

Robert  D.  .Anderson,  formerly  polit¬ 
ical  writer  for  the  Louisville  Herald,  has 
been  appointed  secretary  of  the  new  State 
.Athletic  Board  of  Control  by  Governor 
Morroow  The  Ixiard  supervises  boxing 
bouts,  which  have  been  given  a  new  lease 
on  life  after  having  been  banned  from 
the  state  A  dozen  years  or  more. 

Paul  .A.  Weadon,  night  editor  at  Phil¬ 
adelphia  for  the  .Associated  Press,  has 
left  tow'ii  to  spend  two  weeks’  vacation 
in  the  mountains  of  northern  Pennsyl¬ 
vania. 

William  Moss,  of  the  Philadelphia 
North  .American's  staff,  has  been  i>ro- 
moted  to  the  copy  desk  of  that  paper. 

Fred  K.  Ow'cn,  night  editor  of  the 
Portland  (Me.)  Daily  Press,  has  re¬ 
sumed  his  duties  af'er  a  vacatirn  at  his 
boyhood  home  at  Milo,  Me. 

.Alfred  t).  Elden  has  resumed  his  du¬ 
ties  as  associate  editor  of  the  Portland 
(Me.)  Express-.Advertiser  after  a  vaca¬ 
tion  silent  largely  on  Maine's  highways 
with  his  automobile,  accompanied  by 
Mrs*  Elden. 

Leigh  B.  Motherwell,  telegraph  ed¬ 
itor  of  the  Portland  (Me.)  Express- 
.Advertiser,  has  returned  from  a  two 
weeks’  vacation  at  his  former  home  at 
.Augusta  and  at  Moose  Pond. 

James  S.  Benn,  former  city  editor  of 
the  Philadelphia  North  .American,  has 
just  been  sworn  in  as  public  service  com¬ 
missioner  of  Pennsylvania  for  a  ten-year 
term, 

W’illiam  H.  Sutton,  the  “Nestor”  of 
the  Brooklyn  Daily  Eagle .  staff,  cele¬ 
brated  his  ninetieth  birthday  this  week, 
the  staff  giving  a  reception  in  his  honor. 
Speeches  were  made  by  William  V.  He.'^- 
ter  and  Herbert  !•'.  Gunnison,  vice-presi¬ 
dent  and  publisher,  respectively:  Harris 
.\I.  Crist,  managing  editor,  and  Raymond 
.\.  Moore,  fir  the  comiiosing  room, 
"here  .Mr.  Sutton  started  when  the 
b.agle  was  put  out  by  four  men  and  a 
boy.  James  N.  Brewster,  aged  ninety- 
live,  the  oldest  reader  of  the  Eagle,  also 
attended  the  reception. 

Thomas  C.  Billig,  who  has  been  em- 
idoyed  during  the  summer  on  the  cop\ 
desk  of  the  Philadelphia  North  .Ameri¬ 
can,  will  return  to  Pennsvlvania  .Military 
College  on  September  15  as  head  of  the 
department  of  economics. 

Miss  Isabelle  Wolfe  of  the  Philadel¬ 
phia  .North  .American  staff,  who  is  on 
leave  of  absence  for  the  summer,  is  vis- 
itbig  friends  in  British  Columbia.  Miss 
Wolfe  has  also  been  traveling  about  in 
the  West  for  several  months  and  is  ex¬ 
pected  to  return  to  her  duties  in  Phila¬ 
delphia  during  the  early  autumn. 

M.  F.  I'ergiison,  assistant  managing 
editor  of  the  Philadelphia  Re'ord,  has 
just  returned  from  his  transcontinental 
motor  trip.  He  went  to  San  I'rancisco 
and  Ivos  .Angeles  in  his  car  and  returned 
to  Philadelphia  by  rail. 

J.  Reavis  Smith  has  been  appointed 
correspondent  of  the  .Associated  Press  at 
Seattle,  Wash.,  in  place  of  S.  M.  Haw¬ 
kins,  who  has  been  transferred  to  the 
San  Francisco  staff. 

Louis  Mueller  has  been  placed  in 
charge  of  the  .Associated  Press  Bureau 
at  Green  Bay,  Wis.,  succeeding  .Allen 
(Juinn,  who  has  been  transferred  to  the 
.A.  P.  staff  in  Chicago. 

Major  James  .A.  Mills,  who  .served 
with  the  American  Red  Cross  in  the 
Balkans  and  who  was  correspondent  for 
the  .Associated  Press,  has  returned  to 
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NEELY  PUBLISHED  DAILY 
IN  ANTARCTIC 

Philadelphia. — Henry  M.  Neely,  for¬ 
mer  assistant  city  editor  and  at  one 
time  acting  managing  editor  of  the  Phila¬ 
delphia  Evening  ‘ 

T  e  1  e  g  r  a  p  h,  has 
again  returned  to 
this  city  and  has 
temporarily  joined 
the  city  copy  desk 
of  the  Evening 
Public  Ledger 
Neely's  most  re¬ 
cent  wanderings 
toiJ<  him  into  the 
.Antarctic  Ocean, 
where  he  s  p  e  n  t 
last  winter  with 
the  Norwegian 
whaling  fleet. 

\\  hilc  in  the  whalers’  rendezvous.  De¬ 
ception  Island,  some  500  miles  south  of 
Cape  Horn,  Neely  “published"  on  his 
typewriter  the  farthest  south  daily  news¬ 
paper  that  has  ever  been  issued.  It  was 
a  genuine  newspaper  and  contained  daily 
wireless  reports  from  the  other  whaling 
ships  in  (he  vicinity,  giving  weather  and 
whaling  conditions,  how  and  where  the 
whales  were  running,  and  the  scores  of 
the  w'hale  hunters. 

Neely  left  the  newspaper  business  a 
few  years  ago  for  Action  and  in  order  to 
gather  Arst-hand  material  for  his  sea 
stories  took  out  a  commercial  first-grade 
license  as  a  radio  operator  on  a  West 
Indian  sugar  ship.  His  next  was  an  oil 
tanker  and  on  her  he  got  into  Mexico 
seven  times. 

He  served  thirteen  months  in  uniform 
overseas  and  returned  last  October,  but 
he  had  been  home  only  ten  days  when 
lie  heard  of  a  Norwegian  whaler  that 
had  put  into  Norfolk,  A'a.,  for  coal  and 
a  wireless  set.  He  got  the  assignment 
one  afternoon  and  left  that  night  to  be 
gone  eight  tnonihs. 


IN  THE  BUSINESS  OFFICE 

Frank  E.  Hollis  has  been  appointed  ad¬ 
vertising  managijr  of  the  Terre  Haute 
(Ind.)  Daily  Star,  succeeding  b'red 
Powell,  who  has  become  advertisng  di¬ 
rector  of  the  National  Coal  Trade  Re¬ 
view.  Mr.  Hollis  has  been  on  the 
Star's  advertising  staff  since  .Aiiril,  1918. 
He  began  advertising  work  on  the  staff 
of  the  Boston  Journal  and  since  then  has 
been  active  in  advertising  of  pulilic 
utilities  in  New  A’ork,  Wilkes-Barre, 
Pa.;  Hartford,  Conn.,  and  Terre  Haute. 


W.  H.  Morrow,  business  manager  of 
the  Philadelphia  Record,  has  lieen  pass¬ 
ing  a  two  weeks’  vacation  in  Portland, 
Me.,  and  vicinity. 

Willis  .A.  G.  LapM?,  business  manager 
of  the  Johnstown  (Pa.)  Tribune,  was. 
in  New  York  this  week. 

M.  F.  Moran,  executive  secretary  in 
the  general  office  of  the  .Associated 
Press  in  New  A'ork,  is  away  on  his 
vacation,  touring  Maryland  in  an  auto¬ 
mobile. 

C.  B.  Travis,  southwestern  traveling 
representative  of  the  King  Features 
Syndicate  of  New  York,  is  taking  a 
month’s  rest  at  E.xcelsior  Springs,  Mo., 
where  he  hopes  to  get  rid  of  a  bad  case 
of  stomach  trouble. 


WITH  THE  ADVERTISING  FOLKS 

W.  .A.  .McDermid  has  returned  from 
an  extended  trip  with  J.  Perez  Heii- 
riipie,  manager  of  the  Paris  office  of 
Parfumeric  Lournay,  Inc.,  of  which  Mr. 
McDermid  is  now  vice  president  and 
general  manager,  with  offices  at  3()6 
b'ifth  avenue.  New  York.  Mr.  Mc¬ 
Dermid  until  recently  was  sales  man¬ 
ager  of  the  Mennen  Chemical  Company, 
and  is  a  past  president  of  the  .Associa¬ 
tion  of  National  .Advertisers. 

T.  F'rancis  Lonergan,  formerly  of  the 
.staff  of  the  I^ewiston  (Me.)  Sun,  now 
employed  as  advertising  manager  for 
a  large  department  store  at  A'oungs- 
town,  Ohio,  is  visiting  his  parents  at 
Lewiston. 

Ren  Mulford,  Jr.,  former  baseball 
writer  of  the  Cincinnati  Enquirer  and 
sporting  editor  of  the  Cincinnati  Post, 
has  just  issued  a  booklet  entitled  “The 
IVptomists  of  Old  St.  Xavier,"  em¬ 
bodying  a  forecast  of  the  1921  work  of 
the  class  in  advertising  and  salesman¬ 
ship.  taught  by  Mr.  Mulford  for  the 
past  six  years  at  St.  Xavier  College  in 
Cbicinnati. 

E.  R.  .Malloney,  formerly  with  the 
Snitzler  .Advertising  .Agency,  has  joined 
the  Conover- Mooney  Company.  CTiicago. 
Freeman  De Wolfe  has  been  ap|)ointed 
sjiace  buyer  for  this  agency. 

F'ric  Scudder,  vice-president  of  the 
Mejunkin  .Advertising  Company,  Chica¬ 
go,  has  been  apiiointed  secretary  and  di¬ 
rector  of  the  Orange-Crush  Company, 
Chicago,  manufacturer  of  Ward’s 
( )range-Crush  and  Lemon-Crush. 

Steffan  E.  Roberts,  for  live  years  dis¬ 
trict  sales  manager  of  the  Curtis  Pub¬ 
lishing  Company,  and  later  with  the  Hy- 
grade  Powder  Company,  of  Philadelphia, 
is  now  with  the  Dealel  .Advertising  Ser¬ 
vice,  Baltimore. 
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PUTTING  LIFE  INTO  A  NEWSPAPER  MORGUE 

Explanation  of  ^^Upper  Shelves”  Envelopes — How  to  Discard  Clippings  and  File  Cuts  and  Mats— 

This  Is  the  Final  Article  of  the  Series 


Author’s  Note. —  The  previous  article  explained 
how  the  classified  envelopes  are  kept  in  the  Upper 
Shelves.  This  week’s  article,  the  final  of  the  series, 
explains  further  about  the  Upper  Shelves  envelopes, 
tells  how  to  discard  clippings  and  how  to  file  cuts 
and  mats. 


The  UPPER  SHELVES  envelopes  are  “overflow” 
envelopes,  the  Miscellaneous  as  well  as  Biographical, 
and  are  so-called  because  they  are  kept  in  the  upper 
shelves  of  a  case.  When  a  department  is  started 
there  is,  or  ought  to  be,  quite  a  number  of  vacant 
shelves.  If  the  Sections  are  put  in  the  upper  shelves 
the  empty  space  will  be  at  the  bottom,  which  is  not 
convenient  for  the  file  clerk.  Rather,  have  the  Sec¬ 
tions  near  the  floor  and  the  empty  space  at  the  top. 
This  empty  space  is  utilized  to  relieve  overcrowded 
Sections,  which  should  not  be  moved.  ‘  When  a  Sec¬ 
tion  is  crowded  a  subject  having  five  or  ten  envelopes 
should  be  shifted,  leaving  a  single  envelope  in  the 
Section ;  the  single  envelope  is  called  a  “case”  en¬ 
velope  and  on  it  is  written  “SEE  ALSO  UPPER 
SHEIA’ES,”  referring  to  the  envelopes  that  w"re 
shifted. 

EXTRA  SPACE;  DISCARDING 

The  need  of  extra  space  soon  becomes  a  problem 
which  must  be  figured  out  with  little  delay.  To  put 
off  from  time  to  time  adds  to  the  cost  and  trouble 
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of  getting  things  righted.  If  not  already  done  when 
the  department  was  started,  the  management  should 
now  decide  how  big  the  department  is  to  grow  and 
how  much  space  it  is  to  have.  By  keeping  down  the 
number  of  clippings  cut  each  day  the  growth  will  be 
slower,  but  if  everything  is  to  be  kept  there  must  be 
some  way  to  get  rid  of  the  old  clippings. 

Whatever  is  decided  must  be  definite,  without  any 
qualifying  “ifs”  and  exceptions;  half-way  measures 
will  cause  confusion.  The  chief  of  the  department 
should  have  written  orders  before  making  any 
change,  as  a  matter  of  policy. 

There  are  three,  ways  of  handling  the  problems  for 
either  a  large  or  a  small  collection : 

1 —  Selected  envelopes  to  go  in  a  storeroom 

2 —  Discarding  by  selection 

3 —  Discarding  by  date 

If  the  department  has  never  been  enlarged  the 
storeroom  plan  would  give  some  years  of  relief,  but 
in  time  will  become  crowded  and  the  problem  of 
space  will  again  come  up.  However,  if  a  storeroom 
is  to  be  used  the  shelves  must  be  of  the  same  size 
as  those  used  in  the  department.  Shift  only  the 
UPPER  SHELVES  envelopes,  placing  them  in  the 
same  order  as  they  had  been  kept.  Section  guides 
are  not  needed,  but  there  should  be  markers.  For 
the  Biographical  envelopes  letter  the  markers  alpha¬ 
betically.  With  the  Miscellaneous  give  the  numbers 
of  the  Division  and  the  Section.  For  example,  the 
overflow  envelopes  on  Wheat  would  be  put  in  the 
storeroom  and  placed  near  the  marker  38:10,  mean¬ 
ing  the  Division  38  and  the  Section  10.  Should  the 
envelopes  be  kept  in  boxes  or  other  containers,  as  is 
done  when  the  shelves  are  not  built  especially  for 
keeping  envelopes,  letter  the  box  “WHE.\T — 38:10.” 
Keep  a  record  of  how  often  the  envelopes  in  the 
storeroom  are  called  for,  and  when  the  department 
is  again  crowded  for  space  discard  such  subjects  as 
have  been  called  for  least  frequently. 


'  By  JAMES  W.  WELLS 

(Copyright,  1920,  by  the  Editor  &  Publisher  Company] 


Editorial  Xote. — Mr.  IV ells  has  been  con¬ 
nected  with  the  reference  bureau  of  the  New 
York-  World  for  twenty-fife  years  and  has 
made  a  study  of  all  systems  of  filing.  This  is 
the  sez'enteenth  and  last  of  a  series  of  articles 
on  the  subject  'written  excluswely  for  Editor 
&  Publisher. 


The  second  plan,  discarding  by  selection,  will  at 
first  thought  seem  the  most  simple  and  satisfactory ; 
but  if  is  not  recommended.  There  is  likely  to  be  dis¬ 
satisfaction,  as  the  person  who  would  do  the  discard¬ 
ing  would  follow  his  own  ideas  of  what  should  or 
should  not  be  saved.  He  would  expect  to  have  his 
judgment  backed  up  by  the  management;  and  the 
critics  who  question  the  logic  of  discarding  what 
they  want  saved  would  appeal  to  the  management  to 
give  consideration  to  their  complaints.  Most  of  us 
know  how  it  was  when  mother  or  wife  cleaned  out 
the  attic;  she  “threw  out  just  what  I  wanted  to  save.” 
Imagine,  if  the  department  is  in  a  newspaper  office, 
trying  to  please  a  few  hundred  persons  in  different 
departments,  and  each  department  more  important 
than  the  others !  Nevertheless,  if  this  plan  is  fol¬ 
lowed  in  a  newspaper  office,  the  person  who  discards 
should  be  an  experienced  newspaperman ;  he  should 
have  at  least  a  few  months’  training  in  the  general 
work  of  the  department  before  he  is  allowed  to  dis¬ 
card. 

The  third  plan,  discarding  by  date,  is  the  most 
drastic,  although  the  most  effective  as  well  as  satis¬ 
factory.  It  plays  no  favorites;  it  eliminates  criticism 
and  discord,  .^n  ordinary  clerical  worker  can  do 
this  work  The  date  stamped  on  the  back  of  each 
clipping  will  indicate  whether  it  is  to  be  saved  or 
discarded ;  discard  all  clippings  before  a  certain  date. 
The  management  should  issue  a  written  order :  “Dis¬ 
card  all  clippings  dated  previous  to  19 — ■.”  The  per¬ 
son  discarding,  looking  at  the  book  of  each  clipping, 
will  then  throw  out  cfery  clipping  dated  before  that 
year. 

HOW  TO  FILE  CUTS 

The  Simplified  Filing  system  can  be  used  for  fil¬ 
ing  cuts  and  mats  as  well  as  for  clippings.  Cuts 
differ  from  clippings  only  in  their  physical  make¬ 
up;  the  subject,  whether  it  is  on  paper  or  metal,  is 
what  is  classified.  As  reference  material  on  paper 
about  persons  can  be  filed  alphabetically,  so  can  a 
person’s  portrait  be  filed  that  way;  likewise,  an  il¬ 
lustration  of  a  horse,  a  steamship  or  a  street  can  be 
filed  according  to  the  subject  and  the  classification 
sub-divided  as  much  as  required. 

To  plan  out  a  place  to  keep  cuts,  first  consider  the 
scope  of  the  collection :  whether  intended  for  a 
large  or  small  general  collection,  or  a  large  or  small 
special  collection.  Of  course,  one  can  not  exactly 
figure  how  many  cuts  will  be  saved  in  a  certain  pe¬ 
riod  of  time,  but  one  can  decide  the  kind  of  col¬ 
lection  most  suitable  for  their  needs. 

-■Xfter  deciding  on  the  scope,  plan  the  fixtures :  the 
compartments,  shelves  or  cabinets  to  hold  the  cuts. 
The  size  of  the  shelves  should  be  governed  by  the 
size,  shape  and  moixnting  of  the  general  run  of  cuts : 
a — Mounted  cuts  (wrapper  for  protection) 
b — Unmounted  (in  envelopes) 
c — One-tw'o  columns;  three  or  more  columns. 

As  a  beginning,  we  shall  plan  out  “home-made” 
sets  of  compartments  to  hold  mounted  cuts  of  two 
sizes,  one-two  columns  and  three  or  more  columns. 
Have  built  a  set  of  shelves,  of  wood  or  metal,  hav¬ 
ing  40  compartments  for  the  one-two  column  cuts, 
and  10  compartments  for  the  three  or  more  column 
cuts  about  subjects,  as  in  Figure  'll.  The  size  of 
the  compartments  to  be  figured  according  to  the 
size  of  the  collection,  but  each  compartment  should 
not  be  smaller  than  5  x  5  x  10  inches.  Label  each 
compartment,  from  1  to  40.  There  is  a  difference 
of  opinion  as  to  which  way  to  run  the  label  num¬ 
bers:  in  a  row  left  to  right,  or  in  a  column  from 


top  to  bottom.  Experience  has  taught  the  author 
that  where  the  whole  shelf  is  idthin  reach,  numbo 
from  left  to  right  and  then  down;  but  if  the  .shelva 
or  cabinets  cover  much  floor  space  it  would  be  mort 
serviceable  to  number  the  compartments  from  top  to 
bottom,  and  continue  to  the  right. 

There  should  be  a  set  of  shelves  for  the  personal 
cuts  or  portraits,  as  in  Figure  22.  These  cuts  an 
to  be  kept  in  strict  alphabetical  order. 

If  the  collection  is  large  and  the  cost  of  fixtures 
is  a  secondary  consideration,  a  filing  supply  house 
cah  instal  metal  shelves  or  cabinets  that  can  be  used 
as  suggested  in  Simplified  Filing.  Metal  fixtures 
are  far  superior  to  those  of  wood;  are  more  agree¬ 
able  for  a  file  clerk  to  work  at;  are  cleaner,  give 
the  place  a  better  appearance  and  are  more  eco¬ 
nomical  in  the  long  run. 

To  file  a  mounted  cut,  wrap  it  in  paper  and  fasten 
it  with  paste  or  pasters  but  not  with  cord;  write 
on  the  wrapper  what  it  is,  its  title ;  then  mark  on  it 
the  number  of  the  Division  and  the  Section  where 
it  is  to  be  filed.  F  or  e.xample : 


Place  Com- 

A  cut  of:  Mark  partment 

Sun  dial  .  1:32  I 

Metropolitan  Opera  House .  8:5  8 

“Death  Chair”  .  11:4  11 

Hor.se  “Man-o’-War"  .  13:5  13 

Brooklyn  Bridge  .  17:7  17 

VVoolworth  Building  .  17:12  i7 

Rio  Janeiro  .  25:8  25 

America’s  Cup  .  35:5  35 

Locomotive  .  36:2  36 


Initial  cuts  to  be  filed  in  Division  1.  Label  the 
A,  1:1;  the  B.  1:3;  C,  1:5;  G,  1:17;  M,  1:23;  R, 
1:30;  and  the  Z,  1  ;37,  and  so  forth. 

Unmounted  cuts  should  be  kept  in  good  stock 
manila  envelopes  of  at  least  two  sizes,  5  x  10  for  the 
small  cuts  and  8  x  10  for  the  larger  ones.  Stand 
an  envelope  on  its  side  edge  in  the  shelf,  the  end 
(small)  edge  facing  outward,  the  flap  on  top.  Mark 


H 


R 


Case  for  M/sceHaheous  Cuts 


1 

10 

II 

20 

21 

50 

31 

40 

1  -  4 

•  5  -  8 

9-12 

13-16 

'7-20j 

Z\  -2-4- 

25-28 

29-32 

33-  56 

3  7-4^1 

FIGURE  22 


the  end  edge  for  the  place  mark  and  the  title.  For  | 
example,  “17:12  WOOLWORTH  BLDG.,  N.  Y.  C."  ; 
When  the  envelopes  are  properly  marked  and  ar-ij 
rangied  according  to  the  Division  and  Section  an(ij| 
then  alphabetically,  all  the  cuts  for  business  build- jj 
ings  in  New  h'ork  City  will  be  together,  in  properjl 
order :  Bowling  Green,  City  Investing,  -Park  Row,l| 
Pulitzer,  Singer,  Woolworth,  etc.  As  the  collectionB 
grows  it  will  be  more  evident  how  the  same  3i<b;VcfM 
will  be  found  in  the  same  compartment.  All  the 
cuts  for  theatres  will  be  in  compartment  8,  South 
American  in  25,  yachts  in  35,  etc.  The  system  iS;| 
expansive  and  can  be  used  regardless  of  how  large  | 
the  collection  grows,  provided  the  compartments  are  , 
enlarged  and  sub-divided.  This  sub-division  is  made  | 
by  splitting-up  a  compartment  into  as  many  Sec- 1 
tions  as  is  needed,  labelled  according  to  the  List  of  | 
Sections.  ‘ 

There  is  no  need  of  an  index.  The  filing  and 
searching  is  direct.  The  printed  list  of  DivisioiK; 
and  Sections  show  the  place  mark,  where  to  look, 
to  file  or  find. 

Keep  a  dated  proof  or  published  copy  of  evety 
cut  in  with  each  wrapped  cut  and  in  each  envelope 
for  an  unmounted  cut. 

Read  the  chapters  about  keeping  clippings,  as  clip* 
pings  are  arranged  very  nearly  the  same  as  cuts. 
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You  should  l^eginY  Jsing  jCpace  on^^ early  basis 


IN  THE  LEADING 


I 

New  England  Newspapers 


If  you  are  able  to  conduct  a  nation-wide  advertising  cam¬ 
paign — build  tbe  foundation  in  New  England. 

If  you  are  only  able  to  begin  with  a  limited  territory  where 
your  sales  organization  will  be  able  to  completely  cover  the 
field  and  back  up  your  advertising  effort  with  satisfactory  dis¬ 
tribution — center  this  initial  territorial  campaign  in  New 
England. 

Six  big  busy  states  so  closely  associated  in  business  and  social 
life  that  the  characteristics  of  all  the  people  are  practically 
alike — the  same  desires,  the  same  average  wealth  the  same 
purchasing  tendencies. 

Such  is  the  condition  of  this  fertile  field  for  active  sales 
promotion. 

You  do  not  find  it  necessary  to  lay  out  a  different  and  dis¬ 
tinctive  campaign  for  each  state,  as.  is  often  advisable  in  neigh¬ 
boring  states  of  other  sections  of  the  United  States.  New  Eng¬ 
landers  have  the  same  desires  from  Maine  to  Vermont  and  New 
Hampshire  to  the  shores  of  Long  Island  Sound. 

A  New  Englander  is  a  New  Englander  no  matter  which  of 
these  states  he  lives  in.  The  stranger  who  comes  to  this  corner 
of  America  soon  becomes  “one  of  the  family.”  He  likes  the 
ways,  because  they  are  the  ways  of  the  progressive.  He  earns  a 
good  salary  and  lives  in  a  comfortable  home,  because  a  New 
Englander  is  industrious— and  with  industry  comes  wealth.  New 
Englanders  are  home  people.  They  seek  and  find  comforts  of 
home  life. 


With  sireh  conditions  comes  prosperity.  Just  take  a  trip  to 
any  of  the  industrial  centers  and  be  convinced. 

With  comfort  and  prosperity  comes  a  desire  for  luxuries. 
Notice  the  number  of  fine  estates  in  the  hills  and  along  the 
shores  of  Old  New  England.  Notice  tbe  number  of  fine  motor 
cars  that  crowd  the  streets  and  highways. 

With  all  these  desires  and  ambitions  of  the  New  Englander 
comes  tbe  awakening  of  the  inborn  determination  of  always 
being  ahead  of  all  other  localities — a  determination  thta  causes 
all  classes  to  keep  abreast  of  tbe  times. 

Political  “hot  heds”  are  scattered  throughout  the  area, 
rivalry  hetween  progressive  merehants  is  the  life  of  retail  trade. 
All  this  competition  of  opinions  finds  its  expression  in  the 
columns  of  the  newspapers — newspapers  that  rank  with  the 
most  up-to-<late  in  America. 

Such  newspapers  command  and  receive  the  attention  of  all 
classes. 

New  Englanders  are  newspaper  readers.  They  are  too  busy 
for  serious  consideration  of  any  other  forms  of  publicity. 

Keep  this  fact  in  mind,  Mr.  National  Advertiser  and  Mr. 
Space  Buyer. 

Also  “pin”  this  list  where  you  can  lay  your  finger  on  it  the 
minute  you  start  to  lay  out  your  Fall  campaign. 


These  papers  will  introduce  you  to  the  right  people 


MASSACHUSETTS— Population,  3,605,522 


Circu- 

2,500 

10,000 

lation 

lines 

lines 

Attleboro  Sun  . . 

....(E) 

5,009 

.0225 

.015 

Boston  Sunday  Advertiser . 

....(S)  388,559 

.40 

.40 

Boston  American  . 

....(E)  291,461 

.45 

.45 

Boston  Globe  . 

(M&E)  286,886 

.40 

.40 

Boston  Globe  . . 

....(S)  347,149 

.45 

.45 

Boston  Post . 

,...(M)  407,787 

.45 

.45 

Boston  Post  . .  • . . 

....(S)  342,524 

.35 

.35 

Boston  Record  . 

....(E) 

42,189 

.20 

.20 

Boston  Transcript  . 

....(E) 

33,404 

.20 

.20 

♦Fall  River  Herald . 

..••(E) 

10,140 

.035 

.035 

ftFitchburg  Sentinel  . 

•  •••(E) 

9,001 

.04 

.03 

Haverhill  Gazette  . 

....(E) 

14,596 

.055 

.04 

Lynn  Item  . . . . 

..••(E) 

15,504 

.055 

.04 

Lynn  Telegram-News- . . 

.(E&S) 

15,677 

.05 

.05 

Lowell  Courier-Citizen  . 

(M&E) 

17,147 

.045 

.045 

New  Bedford  Standard  Mercury . 

(M&E) 

27,407 

.07 

.07 

Salem  News  .  . 

....(E) 

18,811 

.08^^ 

_07*** 

Worcester  Telegram  ......... 

.(M&S) 

34,751 

.13-.15 

.12-.15 

MAIN  E — Population, 

762,787 

Bangor  Daily  Commercial . 

....(E) 

14,356 

.04 

.03 

Portland  Daily  Press. . . 

.(M&S) 

14,566 

.03 

.03 

Portland  Express  . . . 

..••(E) 

23.726 

.08 

.055 

Portland  Telegram  . 

....(S) 

21,942 

.071: 

.055 

NEW  HAMPSHIRE— Population,  500,510 

♦Concord  Daily  Patriot.. . 

(M&E) 

3,518 

.025 

.015 

Keene  Sentinel  . . 

....(E) 

3,027 

.03 

.02 

♦Manchester  Union-Leader  ... 

(M&E) 

24,748 

.08 

.06 

RHODE  ISLAND 

— Population,  652,335 

Newport  Daily  News.... . 

....(E) 

6,109 

.0335 

.0293 

Pawtucket  Times  . . . . 

....(E) 

23,372 

.06 

.05 

Circu-  2,500 
lation  lines 

Pawtuxet  Valley  Daily  Times  (Arc¬ 
tic)  . ..-(E)  2,130  .021429 

♦Providence  Bulletin  (E)  54,632  .135 

Providence  Journal  . (M&S)  30,856  .08-.12 

Providence  Tribune  . •  • . .  (E)  26,729  .09 

Westerly  Sun  ...•••• . (E)  4,451  .02 

Woonsocket  Call-Reporter  . (E)  12,662  .04 

VERMONT— Population,  361,205 

Barre  Times  . (E)  7,001  .0225** 

Burlington  Daily  News . (E)  7,512  .035 

Burlington  Free  Press . (M)  11,117  .04 

♦Rutland  Herald  . (M)  7,917  .025 

St.  Johnsbury  Caledonian  and  New¬ 
port  Record  . (E)  2,460  .013 

CONNECTICUT— Population,  1,138,036 

Bridgeport  Post-Telegram . (M&E)  46,730  .115 

Bridgeport  Post  •  . . (S)  16,653  .065 

Hartford  Courant  . ..(M&S)  28,743  .06-.08 

Hartford  Times  . (E)  37,324  .10 

New  Haven  Register . •. . . .  (E&S)  28,334  .08 

New  London  Day . . (E)  10,640  .06 

Norwich  Evening  Record . (E)  3,350  .025 

Norwalk  Hour  . . (E)  3,860  .025 

Stamford  Advocate  . .  (E)  8,097  .035 

Waterbury  Republican  . (M)  10,726  .045 

Waterbury  Republican  . (S)  11,962  .045 

Government  Statements,  April  1st,  1920. 

♦A.  B.  C.  Report,  April  1st,  1920. 

{Rate  on  3,000  lines. 

•♦Rate  on  3,500  lines.  ♦♦♦Rate  on  7,000  lines. 
itPublisher’s  Statement. 


7,917  .025 
2,460  .013 


3,350  .025 
3,860  .025 
8,097  .035 
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IN  THE  EDITORIAL  ROOM 


(Continued  from  Page  31) 


the  L'nited  States  and  is  now  on  staff 
duty  in  the  York  offices  of  the  A.  P. 
While  in  Rouinania.  Major  Mills  became 
quite  friendly  with  the  royal  family,  a 
friendshij)  which  i)roved  valuable  to  him 
this  week,  when  Prince  Carol,  while  on 
a  visit  to  Xew  York,  refused  to  give  out 
interviews  to  all  reiK)rters  with  the  ex¬ 
ception  of  Major  Mills. 

Roger  Newcomb,  of  the  Philadelphia 
Public  1-edger  copy  desk,  has  joined  the 
copy  desk  staff  of  the  North  American. 
Prior  to  coming  to  Philadephia,  New¬ 
comb  was  managing  editor  of  the  New 
Kensington  Dispatch. 

Thomas  l.ane,  one  of  the  vetcratis  of 
the  Philadelidi  a  North  .American  copy 
desk,  has  left  Philadelphia  for  two 
weeks'  vacation  in  Connecticut. 

Charles  H.  Williams,  who  recently  left 
the  copy  desk  of  the  Philadelphia  Press, 
has  joined  the  copy  desk  of  the  New 
York  lAening  Mail.  Williams  paid  a 
visit  last  .Saturday  night  to  Philadeli)hia. 

Luther  Heard,  news  editor  of  the  Phil¬ 
adelphia  North  .American,  has  abandoned 
his  duties  in  the  office  and  is  now  on 
three  weeks’  vacation  at  Lake  Chautau- 
<|iia,  N.  Y. 

Roliert  T.  Harry,  of  the  Washington 
bureau  of  the  F’hiladel|>hia  Ledgers,  re¬ 
turned  to  Washington  Wednesday  alter 
having  been  away  from  the  cai)’tal  sin'e 
May.  Mr.  Harry  spent  the  interim  re¬ 
porting  the  political  conventions  and  va¬ 
cationing.  For  the  itast  week  he  was  a 
guest  of  .Mr.  and  .Mrs.  Cyrus  11.  K.  Cur¬ 
tis  at  their  summer  home  in  Camden. 
Me.,  and  cruising  on  their  yacht  "Lyn- 
donia.” 

.Anthony  O'Malley,  formerly  <f  the 
New  ^’ork  Fven’ng  World  staff,  has 
bten  appointed  a  copy  reader  <n  the 
.^cranton  Times,  succeeding  Charles  .Ste¬ 
vens.  who  has  become  effy  editor. 

A.  11.  A'eniMi  city  attorney  of  Little 
Falls,  Minn.,  and  former  city  editor  and 
legi.slati\e  repor'.er  of  the  St.  Paul  P'o- 
neer  Press,  has  iKen  elected  ccmimander 
of  the  Minnesota  department  of  the 
.American  Legion,  succeeding  .Major  Har¬ 
rison  Fuller’s  assistant  managing  editor 
of  the  Dispatch- Pioneer  Press. 

Claude  .A.  Collins,  who  recently  as- 
siimcfl  the  editorship  of  Tale  Snins,  the 
aerial  magazine  juiblished  in  Chicago,  is 
in  Philadelphia  again  for  a  time  at  least 
and  at  present  is  back  at  his  old  place  on 
the  rim  of  tlie  Evening  Ledger. 

Lytton  Taylor  has  left  the  St.  Paul 
Dispatch  copy  desk  to  become  city  ed¬ 
itor  of  the  Minneapolis  Dady  News. 


The  amalf^aniRtion  of  the  two  lenHinir 
ororre«*ire  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  field. 

The  National  Jewish  Daily 


POPULATION  M.OOa 

An  ideal  manufacturing  city  of 
ideal  homes  and  labor  condi- 
tinns. 

'd  like  to  live  in  York** 


York'*  only  Eveniot  Paper 


YORK. 

PA. 


“  You 


J.  C.  Cleland  has  exchanged  the  copy 
desk  of  the  St.  Paul  Daily  News  for 
that  of  the  Minneapolis  Daily  News. 

F.  B.  f'owers  is  reading  copy  for 
the  St.  Paul  Dispatch. 

John  j'.  McManus,  city  editor  of  the 
Boston  Record,  was  married  .August  15 
to  Miss  Gladys  .Audrey  Sinnett,  of  Med¬ 
ford.  Mass. 

Thomas  .A.  Wright,  for  eighteen  years 
with  the  Little  Rock  (.Ark.)  Gazette  as 
dramatic  and  literary  editor  and  desk 
man,  has  after  about  forty  years  in 
newsjiaper  work. ,  left  to  go  with  the 
.Arkansas  Enterjirises,  Inc.,  as  publicity 
manager. 

O.  H.  Jennings,  managing  editor  of 
the  Detroit  Journal,  has  resigned  to  en¬ 
ter  business  for  himself  and  is  succeeded 
temporarily  at  least  by  Grover  Patter¬ 
son,  who  has  been  connected  with  the 
Journal  editorial  department  for  some 
time. 

E.  Milton  Darker,  editor  of  the  White 
Plains  (N.  )  Eastern  State  Journal 

since  its  entrance  into  the  daily  field,  has 
resigned.  Mr.  Darker  has  been  iden¬ 
tified  with  White  Plains  newspapers  for 
a  number  of  years,  being  at  one  time 
city  editor  of  the  Daily  Record.  He 
leaves  newspaiier  work  to  liecome  asso¬ 
ciated  with  the  .Anderson  Lumber  Cor¬ 
poration,  Marion,  S.  C. 

.Mary  Ethel  Mc.Auley,  editor  of  the 
"Wanderer”  of  the  Pittsburg  Disiiatch, 
will  spend  her  vacation  in  New  'S'ork. 
f)n  September  5  she  will  be  the  guest  of 
honor  at  a  dinner  party  to  be  given  by 
W.  (j.  Howdoiti,  art  critic  of  the  Even¬ 
ing  World,  and  Mrs.  Howdoin  at  their 
home  in  Brooklyn.  Ensign  Otis  P. 
Swift  of  the  I'.  S.  S.  L’tah.  on  leave 
from  the  Evening  World  staff,  is  also 
expected  to  be  present. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  ihe  Largest 

CTRCULATIOX 
IN  PITTSBURG 

Member  A.  B.  C. 

Foreign  Advertiting  Repreoent«iivf>e 
Mrtro{>olitan  Tower,  Prr>!*leA’  Gr* 

I  A.  KI.EIN  JOHN  OI.ASS, 

New  York.  rHu'ngo 


JOURNAL  OF  COMMERCE 
IN  CHICAGO  OCT.  11 


Andrew  M.  Lawrence  Announces  Plans 
for  New  Daily — Glen  F.  Griswold 
of  Dow,  Jones  &  Co.  Named 
Business  Manager 

(Sfccial  to  Editor  &.•  Publisher) 
CtiiCAr.o,  -Aug.  26. — October  11  has 
been  fixed  as  the  day  for  launching  in 
Chicago  the  Journal  of  Commerce,  a 
daily  financial,  commercial  and  busi¬ 
ness  paper,  to  Ik?  published  by  .Andrew 
M.  Lawrence,  owner  of  the  San  Fran¬ 
cisco  Journal  of  Commerce  and  former 
publisher  of  the  Chicago  Evening 
.American.  .Announcement  of  the  pro¬ 
posed  paper  was  made  in  Editor  & 
Pi  Bi.isuKR  exclusively  more  than  *  a 
month  ago.  The  news  jiolicy  of  the 
paper  is  indicated  by  the  slogan  ‘‘.All 
the  News  a  Busy  Man  Das  Time  to 
Read.” 

It  will  be  a  strictly  business  paper 
and  publisF.cd  each  morning. 


The  Richest  Territory 
Between  Chicago  and 
New  York 

i>«  Cltvrlaml  anti  Northern  Ohio.  All 
f*t  it  can  he  coveretl  at  one  single 
Cf**t  with  the  exclusive  use  of  Cleve- 
lanffs  nily  niornins<  newsfiapcr — the 
fhiminaiit  newspJM'cr  of  this  rich  fi<,*Ul. 

The  Plain  Dealer 

Cleveland 


THE  GRAND  FINALE 

We  want  to  join  that  ever-swelling 
chorus  singing  the  praises  of  the 
“New"  South  cl  wealth  and  opulence, 
and  in.press  on  you  that  the 

MIAMI  HERALD 
MIAMI,  FLA. 

covers  one  ol  the  richest  fields  in  the 
South’s  lin:itless  area  of  buying  power. 
We  ore  represented  by 

FROST,  LANDIS  &  KOHN 

New  York  ^  Atlanta  Chicago 


One  man  in  Montecito  owns 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  bis  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  Press 

Santa  Barbara,  California 


^Mncludes  Every  Family 
in  the  Church’’ 

Sfi  writes  our  subscription  agent  from 
a  chure-h  in  upper  New  York  St.Tle. 
An  exceptional  c.Tse.  lo  be  sure,  but 
significant  of  the  manner  in  which  our 
paper  is  read  weekly  by  the  earnest 
supporters  of  our  denomination. 

Our  is  the  oldest  religious  paper  in 
the  country,  the  only  one  of  our  de- 
nominatu  n. 

29  Cents  per  Agate  Line 

The  Congregationalist 

14  Beacon  St.  Boston 


THE  NORTH  JERSEY  SHORE 

contains  thriving  industries,  a  rich 
farming  section,  and  some  of  the  finest 
resorts  in  the  country. 

It  can  he  thoroly  covered  by  using  the 

ASBURY  PARK  PRESS 

(Evening  and  Sunday) 

Member  A.  B.  C.  Standard  Rate  Card. 

Frank  R.  Northrup,  Special  Rep., 
303  Fifth  Avenue,  New  York  City 
Association  Building,  Chicago 

J.  Lyle  Kinmonth.  Publisher, 
Asbury  Park,  N.  J. 


THE  SHUN 


PAO 


■  CHINESE  DAILY  NEWS 

■  Shanihal,  Chips 

^  The  oldest  and  most  m 

Huential  daily  in  China, 
the  largest  cirriilation, 
reaehing  the  best  class 
of  renders. 

WORLD  WIDE 
ADVERTISING 
CORPORATION 
EXIL  MAURICE  SCHOLZ 
Amsrlosn  Bepreientstlvs 
I  West  34th  St..  New  York 
Chicago:  25  E.  Jackson  Blvd,,  Room  711 


#: 


The  publishing  office  will  I>e  162  .Aus¬ 
tin  -Ave.,  where  complete  mechanical 
equipment  has  been  installed,  l-'or  a 
time  the  presses  of  the  .Aliend  Post 
will  be  used  to  run  the  paper. 

The  business  office  of  the  new  publi¬ 
cation  will  be  in  the  Temple  Build¬ 
ing,  lOS  South  LaSalle  Street. 

Personnel  of  the  Journal  of  Com¬ 
merce  has  not  been  definitely  decided 
other  than  the  selection  of  (jleii  F. 
Griswold,  western  manager  of  Dow, 
Jones  &  Comany  and  the  Wall  Street 
Journal,  as  liusiness  manager. 

Sell  Chicago  Women’s  Press 

Ciiir.-\G0. — .All  assets  of  the  Women's 
Press  will  be  sold  to  meet  oliligatioiis 
of  the  paper  which  is  now  in  the  hands 
of  a  receiver. 


LEADS 

all  other  Boston  evening 
newspapers  in 


Depart  merit  Store 

ADVERTISING 

A  sufficient  recommendation  to 
ANY  space  buyer. 


Circulation  selLs  in  New 
York  for  50%  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


The  Dominating  Force 

In  s  manufacturing  territory  famous 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wagei. 

The  Bridgeport  Post 
and  Telegram 

Not  only  dominate  this  field,  but  they 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  A.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  III. 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

(Eopeka 
iSaUt)  Capital 

Sworn  Government  Report 

for  6  Months  ending  Oct.  1,  1919 

33,137 

Its  sales  promotion  department  is 
at  the  service  of  advertisers.  And 
it  really  promotes. 

Member  A.  B.  C.  Publisher. 
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MAKING  CLASSIFIED  PAGES  PAY 

{Continued  from  page  18) 


Before 

160  Biats,  Launches,  etc. 

161  '  al  and  Wood. 

162  Kn«ineers. 

163  Machinery. 

164  I.eather  and  Shoe  Polishes. 

165  .Metal  CeiliiiK. 

166  Horses,  Mules,  etc. 

167  Cattle,  Sheeji,  etc. 

168  IJogs  and  Birds. 

169  Carriages,  Wagons,  etc. 

170  Poultry. 

171  Money  to  Loan. 

172  Proposals. 

173  .Municipal  Notices. 

174  Legal  Notices. 

175  Parcel  Post. 

176  l  arm,  Ciarden  and  Home. 

177  .\uto  Bu.s  Lines. 

178  Motels  and  Resorts. 

179  Travels. 

180  Steamship  Lines. 

181  Kducational. 

182  .\uctions. 

With  all  the  tine  work  done  in  elimi¬ 
nating  80  headings,  this  piihlication 
could  still  profitably  eliminate  a  few 
more  headings. 

For  example : 

"Cemeteries’’  and  “Cemetery  Lots” 
could  be  combined.  Both  are,  no 
doubt,  small  classifications  so  the  size 
does  not  demand  a  division.  The  char¬ 
acter  of  the  advertisements  certainly  re¬ 
quires  no  separation. 

Is  ihcrc  any  valid  reason  for  a 
separate  classification  for  "Household 
Help?”  Would  it  not  be  advisable  to 
combine  the  several  Real  h'state  Wanted 


After 

85  Beats,  Launches,  etc. 

86  Coal  and  Wood. 

87  Machinery. 

88  I.eather  and  Shoe  Polishes. 

89  .Metal  Ceiling. 

90  Horses,  Livestock,  X'ehicles. 

91  Poultry,  Oogs,  Birds  and  Pets. 


92  Xtoney  to  Loan. 

93  Proposals. 

94  Munici|>al  Notices. 

95  Legal  Notices. 

96  Parin,  (larden  and  Home. 

97  .\uto  Bus  Lines. 

98  Hotels  and  Resorts. 

99  Travels. 

100  Steamshii)  Lines. 

101  Educational. 

102  .\uctions. 

headings  into  one  entitled  “Real  Eistate 
Wanted.” 

“Office  and  Desk  Space"  might  be 
combined  with  “Office  For  Rent”  with¬ 
out  any  ill  effect  to  readers  or  adver¬ 
tisers. 

“Electric  Motors”  could  be  elimina¬ 
ted  and  the  advertisements  placed  un¬ 
der  “Machinery,”  etc.,  etc. 

While  the  paper  in  cpiestion  may  have 
offered  more  room  for  improvement 
than  many,  nearly  every  paper  could 
eliminate  some  needless  headings  and 
at  the  same  time  render  a  service  to 
advertisers  and  readers. 


CALMAN  BUYS  IN  NEW  CASTLE 


C.  L.  Allen  Named  Editor  of  Herald — 
Plan  New  Building 

(Seeiial  to  Editor  S:  Pvblisiiek) 

New  Castle,  Pa. — Xumerous  changes 
have  occurred  in  the  Herald  office  since 
[  the  advent  of  Emil  Caiman,  former 
L  owner  of  the  Washington  (Pa.)  News, 
[  a>  president  and  manager.  Charles  L. 
.\llen  has  succeeded  C.  Hugh  Blair  as 
editor,  and  William  McClure,  formerly 
of  Los  .\ngclcs.  Cal.,  has  joined  the 
staff  this  week.  Leslie  Sowers,  former 
manager  of  the  Herald,  has  gone  to  the 
Sharon  (Pa.)  Herald  as  circulation 
manager. 

contract  has  been  let  and  ground 
broken  for  a  new  buildhig  to  house  the 
Herald.  The  structure  will  occupy  a 
lot  ,)0xl20  on  East  street.  A  new  Goss 
32-pagc  press  has  been  purchased,  and 


Remember  Perth  Amboy  and  the 


Evening  News 

In  making  up  your  lists. 

F.  R.  NORTHRUP 

Foreigm  Representative 

303  Fifth  Ave.,  New  York  City 


FIRST  IN  1000 
•  NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
i  Star  placed  it  FIRST  IN 
I  AMERICA  among  a  thousand 

newspapers. 

Western  Representative,  J.  B.  I.nts. 

!  First  NatT  Bank  Bldg.,  Ctilcago  III. 
■sstem  Representative,  Pan  A.  rsiroll. 
Tribune  Bldg.,  New  Tork,  N.  T. 

L _ 


new  machinery  will  he  installed  through¬ 
out. 

E,.  Clayden,  Xew  York,  has  been 
apiKiinted  foreign  representative,  both 
East  and  West,  of  the  Herald. 

Join  Cone  &  Woodman 

Recent  additions  to  the  Xew  York 
staff  of  Cone  &  Woodman,  newspaper 
representatives,  are  Charles  Xobhc  and  J. 
B.  Bishop.  Mr.  Xobhc,  who  was  with 
the  firm  before  the  war,  spent  two  years 
with  the  Marines  in  Erance  and  for  the 
last  year  has  been  in  advertising  agency 
work  in  Chicago.  Mr.  Bishop  for  ten 


While  Detroit  dou¬ 
bled  ill  population  be¬ 
tween  the  1910  and 
1920  U.  S.  census  the 
circulation  of  the  Xews 
increased  160%  daily 
and  240%  Sunday. 


Million 
Dollar 
H  e  a  r  s  t 
Features 

The  World’s  Greatest  Circulation 
Builders 

International 
Feature  Service,  Inc. 

New  York 


years  has  been  with  the  Fcrry-Hanly 
Company,  advertising  agency  of  Kansas 
City  and  Xew  Orleans,  as  space-buyer, 
advertising  writer,  solicitor  and  plan 
executive. 


Albert  Lea  Prices  Up 

.\lbe;kt  Le.\,  Minn. — The  Evening 
Tribune  has  increased  its  subscription 
rates  as  follows:  Daily,  5  cents  per 
copy ;  by  carrier,  $6  per  year ;  by  mail. 
$5.  .Advertising  rates  also  have  been 
rai.scd.  .S.  O.  Simonson  is  president  of 
the  Tribune  company,  and  L.  S.  Whit¬ 
comb,  secretary-treasurer. 

Mellett  Starts  New  Daily 

Col.l’MHUs,  Ind. — The  Ledger,  of 
which  Don  Mellett  is  publisher,  changed 
from  the  morning  to  the  evening  field. 
Mr.  Mellett  is  also  publisher  of  the 
Rusliville  (Iiid.)  Republican,  which 
started  as  a  daily  last  week. 

C.  C.  N.  Y.  Classes  in  Typography 

The  College  of  the  City  of  Xew  Yor’K 
offers  for  the  coming  season  three 
courses  of  evening  study  in  proofreading 


and  copy  editing,  cost  finding  and  esti¬ 
mating,  typography  and  advertising.  The 
classes  are  open  to  men  and  women  en¬ 
gaged  in  the  printing,  puhlishin,g.  ad¬ 
vertising,  editorial  and  other  allied  lines, 
and  will  be  conducted  by  Arnold  Lev- 
itas.  Classes  meet  Monday,  Wednesday 
and  F'riday  evenings.  Each  class  con¬ 
venes  once  a  week.  Registration  begins 
Monday,  September  27.  and  canilidates 
may  register  any'  evening  except  Satur¬ 
day.  Classes  open  the  second  week  in 
October. 


Tried  and  Found  True 

Whether  .t.s  a  luntsehchl  necessity  fnr 
tlie  family  or  a  protltictive  .•■alesinan 
for  advertisers 

PttUburjg  iSiepatch 

lias  stoofl  the  test  for  generations. 

Branch  Offices: 

Wallace  G.  Urouke, 

Rninswick  HniMtng,  New  York 
The  Forfl-Parsons  (‘o., 
Marf|nette  lUiihling.  Gliicagn,  Ill. 


The  Boss  sous: 

A  metropolitan  feature  applie<l  to 
a  small  city  newspaper  -8  columns, 

12  (Ills  measurement,  are  now  car¬ 
ried  o*'  each  page  of — 

Hi  raintan 

Tlie  Evening  Newspaper 

Published  at  Fairmont,  W.  Va. 

Population  25, (H)0— Member  .\.  H.  ('. 

Represented  by  MacQuoid  Agency 

103  Park  Avenue,  New  Yoik 

THE 

NEW  YORK 
EVENING 
JOURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 
ica 

FIRST 

in  automobile  advertising 

For  SIX  years  The  News  has  carried  a  larger 
volume  of  automobile  advertising  than  any 
other  paper  six  da^  a  week,  morning  eg 
evening.  In  1919  The  News  carried  more 
than  any  other  Indiana  paper.  Results 
count. 

me 

fSDIANApoliS  News 

Frank  T.  Carroll,  Ad^erhstn^  Manager 

Dan  A.  Carrolf,  New  York  kepreientatiye 

J,  E.  Lull,  Chicago  Repreientatire 

Use  Newspapers  on  a  3  Year  Basis 

1 

“Us  Angeles — The  laigest  city  in  the  West." 

IN 

LOS  ANGELES 

IT  IS  THE 

Government  Circulation  Statement 

April  I,  1920 

134,686 

Largest  Daily  Circt  lotion  in  the  West 
Representatives 

Ne«  York  Ch'eago 

Lester  J.  Clarke  G.  Logan  Payne  Co. 

604  Times  Bldg.  432  Marguette  Bldg. 

The  New  Orleans  Item 

Statement  of  Circulation  for  the  period 
ending  April  1,  1920: 

Daily  . «.SM 

Sunday  . 14,717 

Average  . ItJU* 

Circulation  countsi  We  know;  and  we 
have  it;  but  one  hundred  per  cent 
merchandi.vina  and  distribution  conrec 
tions  are  likewise  essential  to  advertis 
in?  success.  Our  Trade  Extension 

Department  will  tell  you  how  to  gr’ 
them,  too. 

Fifty  leading  newspaper  pub¬ 
lishers  in  the  United  States  and 
Canada  will  tell  you  that  their 
membership  in  The  Associated 
Newspapers  was  worth  more  than 
it  cost  at  the  start  and  has  steadily 
increased  in  value  since. 

If  your  city  is  open,  you  m.-iy  join 
at  the  same  proportionate  rate,  and 
secure  the  greater  value  they  have 
already  built  up. 

Write  or  wire  for  rates. 

The  Associated  Newspapers 

170  Broadway  New  York 

The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 

This  is  an  acknowledgment  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Raprssantatlvs 

171  Maduon  Ave.  NEW  YORK 

IN  TEXAS  ITS 

The  Houston  Chronicle 

Largest  City  Circulation  in  the  en¬ 
tire  State. 

Lead  all  papers  in  Texas  during  the 
year  1919  in  total  advertising  and 
lead  the  entire  South  in  national  ad¬ 
vertising. 

80%  More  Nationsd  Advertiaing 

was  carried  by  The  Chronicle  during 

1919  than  the  second  Houston  paper. 
Representatives  In: 

New  York  Chicago 

St.  Louis  Atlanta 

Kansas  City 

JOHN  M.  BRANHAM  COMPANY 

36 
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$6,000,000  PER  YEAR  NEEDED 
TO  SAVE  FORESTS 


(Continued  from  Page  9) 


export  inv(  Ives  no  permanent  industrial  de¬ 
velopment.  The  home  manufacturer  of  pulp 
and  paper,  on  the  other  hand,  means  the 
building  of  factories,  the  employment  of  skilled 
labor,  the  development  of  new  towns,  the 
growth  of  cities,  scope  for  increased  immi¬ 
gration,  better  home  markets  for  agricultural 
and  manufactured  products,  the  increased  in¬ 
vestment  of  domestic  and  foreign  capital,  and 
the  increa'^c  of  national  prosperity  in  general. 

‘Tender  the  regulations  complained  of 
Canada  has  built  up  an  industry  now  capital¬ 
ized  at  $300,000,000,  with  an  annual  produc¬ 
tion  of  nearly  $120,000,000  and  an  export  busi¬ 
ness  of  well  over  $100,000,000.  There  are  up¬ 
wards  of  one  hundred  establishments  engag^ 
in  the  industry.  Consequently  the  question 
of  the  conservation  of  Canada’s  pulpwood  re¬ 
sources  to  maintain  the  industrial  plants  al¬ 
ready  established  and  to  induce  the  establish¬ 
ment  of  others  in  the  future  is  a  pertinent 
one.  The  necessity  of  provi<ling  permanent 
supplies  for  the  industry  requiring  so  great 
an  investment  of  capital  is  also  an  important 
factor  and  necessitates  conservative  forest 
management.  Many  millions  of  dollars  of 
l’nite<l  States  capital  are  already  invested  in 
the  pulp  and  paper  industry  of  (  anada.  This 
will  be  jeopardized,  together  with  much  native 
capital,  unless  the  continuity  of  supplies  of  raw 
material  can  adequately  be  maintained,  which 
would  be  impossible  were  unrestricted  ex¬ 
ploitation  to  be  permitted. 

“Canada’s  great  need  today,  like  that  of 
the  New  England  States,  is  the  inauguration 
of  a  reforestation  policy  which  will  insure 
a  permanent  supply  of  timber  for  her  wood- 
consumine  industries.  Without  it  the  Cana¬ 
dian  inilji  and  paper  industry  will  he  con¬ 
fronted  within  a  comparatively  few  years  with 
a  similar  fate  to  that  which  is  now  -^aid  to  he 
threatening  the  American  industry.” 

Program  of  Legislation 

Mr.  Kellogg,  after  showing  that  cheap 
paper  is  a  thing  of  the  past,  due  to  in¬ 
creased  manufacturing  costs,  proposed 
the  following  solution  for  the  problem 
of  diminishing  forest  reserves  in  the 
United  States: 

“We  believe  that  to  grow  the  bulk  of  the 
older  and  larger  sizes  of  timber,  public  owner¬ 
ship  of  timberland — National  or  State — with 
private  cuttins  and  marketing  o]K‘ration<  is 
the  most  feasible  solution  of  the  i>roblem.  The 
production  of  large-size  timber  is  too  long 
an  undertaking  with  too  gr(at  hazards  and  too 
low  a  rate  of  return  to  attract  private  capital 
in  ade<|uate  amount.  The  State  and  National 
(ioveninients,  whose  primary  concern  is  the 
welfare  of  all  citizens  and  industries,  can  best 
afford  to  engage  in  the  long  time  undertak¬ 
ings  of  timbtr  growing  at  a  low  rate  of  re¬ 
turn  upon  invested  capital.  On  the  other 
hand,  the  public  will  get  much  better  service  if 
the  operations  of  transforming  stumpage  into 
merchantable  co’nm«)dities  and  their  distribu¬ 
tion  arc  left  to  the  energy,  initiative  and  in¬ 
genuity  of  private  capital  under  such  silvi¬ 
cultural  regulations  as  will  best  maintain  the 
supply  of  raw  material. 

■‘Based  upon  tlu*  foregoing  princijfle*'  and 
in  full  recognition  of  tlic  local  nature  of  most 
forest  problems  and  the  dcsiraliilitv  and  nece*'- 
sity  of  working  through  the  many  well  es- 
lahlished  state  and  local  agencies,  tin*  pulp  arnl 
paper  industry  believt  s  that  an  adequate  Na¬ 
tional  Forest  Policy  vliould  include: 

“A  permanent  annual  Federal  appropria¬ 
tion  of  $1,000,000  to  be  expended  in  co-f»i»era- 
tion  with  the  states,  for  forest  protection,  care 
and  management,  and  the  distribution  of  forest 
planting  material.  The  annual  expenditures 
from  this  fund  in  any  state  slnmld  not  exceed 
the  stat<-  apprf»priation  for  the  same  purpose 
and  the  benefits  of  the  law  shotild  be  limited  to 
states  which  comply  with  certain  definite 
standards  to  be  fixrd  by  the  Secretary  of  .\gri- 
cnlture  in  co-oj»eration  with  the  '•tatc  author¬ 
ities  as  to  methods  of  fortst  protection  and 
regeneration  to  be  institintsl  in  the  various 
localities. 

Extend  Agriculture  Department  Scope 

“.\n  annual  apt»ropriatif>n  of  $500,0h0  to  con¬ 
tinue  so  long  as  necessary  to  enable  the 
Federal  Government  to  make  a  complete  and 
accurate  forest  survey  and  classification  of 
all  lands  now  included  within  the  boundaries 
of  the  national  forests  and  to  co-operate  with 
the  states  and  private  owners  upon  a  mutually 
contributory  basis  in  the  making  of  similar 
surveys  and  classifications  of  public  and 
privately  owned  lan<ls,  to  the  end  that  accurate 
knowledge  may  be  obtained,  as  to  kind,  char¬ 
acter  and  quantity  of  existing  timber  stands, 
the  areas  w’hich  are  l>etter  fitted  to  forest  pro¬ 
duction  than  other  purposes  and  that  such 
sur\'eys  and  classifications  may  serve  as  the 
basis  for  an  adequate  permanent  forest  policy, 
national,  state  and  indivirhial. 

“A  permanent  annual  Federal  appropriation 
of  not  le*“S  than  $3,000,000  to  be  expended 
in  the  completion  of  the  program  contemplated 
in  the  acquirement  of  forest  areas  upon  the 
watersheds  of  navigable  streams  in  New  Eng¬ 
land  and  the  Southern  Appalachians  and  the 
extension  to  all  parts  of  the  country  where 
areas  best  adapted  to  Federal  management 
can  he  obtained. 

“The  extension  of  general  authority  to  the 
Secretary  of  Agriculture  to  exchange  national 
forest  land,  stumpage  or  timber  certificates  for 
private  timbered  or  cutover  land  within  or 
adjacent  to  existing  national  forests,  it  being 


the  recognized  permanent  policy  to  continue 
the  extension  of  national  forests  through 
exchanges  as  herein  pre  /ided  or  direct  pur¬ 
chase  of  suitable  areas  as  provided  in  para¬ 
graph  2  until  the  area  of  national  forests  shall 
be  at  least  200.000.000  acres. 

“.\  permanent  annua]  appropriation  of  at 
least  $1,000,000  for  forest  planting  operations 
in  the  national  forests  upon  lands  adapted  to 
timber  growing  which  will  not  become  produc¬ 
tive  through  natural  agencies. 

“A  permanent  annual  appropriation  of  $500,- 
000  for  forest  research  and  investiMtion. 

“The  extension  of  the  Federal  rarm  Loan 
Act  to  include  loans  for  a  maximum  period 
of  fifty  years  for  the  purchase  or  improvement 
of  forest  lands  cutover  or  bearing  immature 
gnwth,  for  holding  or  protecting  such  lan<ls 
previously  acquired,  for  reforesting  land  or  the 
tm]»loyment  of  any  other  measures  designed  to 
promote  timber  growth.  .Such  b)ans  to  carry 
a  specific  obligation  by  the  ow'ner  to  retain  the 
land  in  growing  timber  and  to  protect  and 
care  for  it  during  the  life  of  the  loan  accord¬ 
ing  to  definite  standards  of  silvicultural 
management. 

“To  recapitulate,  the  initial  yearly  ex¬ 
penditure  proposed  in  the  foregoing  items 
may  be  classified  as  follows : 


For  forest  investment . $4,000,000 

For  care  of  forest  resources.,..  1,500,000 
For  research  and  investigation  of 

forest  resources .  500,000 


Total  . $6,000,000 


“The  present  annual  apiirojirialion  for  all 
the  work  of  the  I'nited  .States  Ff»rest  Service, 
including  the  protection  and  administration  of 
135,000,000  acres  of  national  forests,  is  only 
$6,(K)0,000  and  over  two-thirds  of  this  amount 
is  returned  to  the  public  in  receipts  from  the 
sale  of  timber,  grazing  fees  and  other 
privileges.  A  conservative  capitalization  of 
the  present  value  of  the  resources  of  the  na¬ 
tional  forests  totals  $1,250,000,000.” 


LORD  BURNHAM  CHIEF 
OF  BLACKFOOT  TRIBE 


Even  Indian*  Turn  Out  to  Welcome 
Empire  Pressmen,  Who  Have 
Ended  Half  of  Tour 
at  Vancouver 

(/j’.v  Telci’rat'h  to  KrilTiiR  .S:  I’l  bi.isher  I 

Vancouver,  B.  C,  Aug.  25.— Six 
.score  newspaper  men  and  women  from 
every  corner  of  the  world  sat  down  to¬ 
day  to  supper  in  a  logging  camp  in  the 
felled  giant  trees,  celebrating  the  end  of 
British  Columbia  woods  amidst  newdy 
their  westbound  journey  across  the  con¬ 
tinent,  hut  only  the  half-way  mark  in 
the  triumphant  progres.s  through  Cana¬ 
da  which  has  made  memorable  the  sec¬ 
ond  Imperial  Press  conference  of  news¬ 
paper  men  of  the  British  Empire.  Prob¬ 
ably  never  has  the  Press  been  given  such 
Hattering  attentions  as  those  which  have 
marked  t 'anada's  welcome  to  these  jour¬ 
nalists  from  India,  .\nstralasia,  .Africa 
and  Europe,  who  have  travelled  5,000 
miles  in  Canada  during  the  past  month, 
accompanied  by  Canadian  publishers  and 
editors. 

.\fter  live  days  along  the  Pacific 
Canadian  Coa.st.  the  party  will  start  east 
again,  ending  their  tour  on  this  conti¬ 
nent  about  Sept.  10.  A  dozen  of  the 
-Australian  and  New  Zealand  delegates 
leave  the  party  here  to  take  ship  to 
their  homes,  while  a  number  of  other 
delegates  contemplate  visiting  Xew  York 
and  Chicago  before  returning  to  Europe. 

.A  few  may  go  to  California  while 
tin  V  are  at  this  end  of  the  continent,  htit 
definite  plans  are  lacking  at  the  moment. 
The  party  have  been  feted  in  thirty  dif¬ 
ferent  cities  and  towns  in  Canada.  They 
have  heard  and  replied  to  scores  of 
speeches. 

“W'e  are  in  the  pulpit,  for  a  change,” 
one  delegate  humorously  expressctl  it. 
The  utterances  of  newspaper  men  are  be¬ 
ing  listenerl  to  and  recorded,  and  the  men 
themselves  arc  being  interviewed  as  as¬ 
siduously  as  if  they  were  active  poli¬ 
ticians. 

The  tour  has  resolved  itself  into  the 
most  spectacular  Canada  has  seen,  with 
the  possible  exception  of  that  of  the 
Prince  of  Wales  last  year.  Some  towns 
have  even  decorated  the  streets  and 
supplied  brass  bands  for  the  advent  of 
newspaper  men.  .Apart  from  the  formal 


receptions  by  civic  and  governmental 
bodies,  there  have  been  distinctive  inter¬ 
ludes  in  the  tour.  The  Blackfoot  In¬ 
dians  of  the  Gleichen  (Alta.)  reserve 
bestowed  on  the  chairman  of  the  con¬ 
ference,  Viscount  Burnham  of  the  Lon¬ 
don  Daily  Telegraph,  the  honor  of  big 
chief  of  the  trilic  and  named  him  Old 
■Sun  after  a  famous  chief  w'ho  flourished 
twenty  years  ago.  Lady  Burnham  was 
made  a  lady  chief  and  the  ceremony  was 
marked  with  ancient  pomp  and  gaudy 
costumes.  A  stampede  of  good  old 
western,  rough-riding  was  staged  there 
to  the  delight  of  the  party.  A  display 
of  riding  by  the  Canadian  mounted 
police  at  Regina  was  another  feature  of 
the  tour  when  the  famous  force  of 
“mounters”  showed  true  to  historic 
form.  Canada  has  given  her  newspa,- 
per  guests  the  freedom  of  the  nation. 


DON’T  UKE  “FRONT  PORCH” 

Harding  Correspondents  Ask  Frequent 
Relief  from  Marion  Assignment 

Washington. — Reports  from  Marion, 
Ohio,  are  to  the  effect  that  the  front 
porch  campaigti  idea  is  not  making  a 
big  hit  with  the  newspaper  correspond¬ 
ents  assigned  to  cover  the  activities  of 
Senator  Warren  G.  Harding,  Republican 
candidate  for  President. 

Frequent  shifts  in  the  assignment  have 
been  made  by  the  press  associations  and 
the  specials  at  the  urgent  request  of  the 
newspaper  men  who  have  not  found 
rusticating  in  Marion  a  joyous  existence. 


Henry  Sells  in  Fort  Smith 

Fort  S.MiTH,  .Ark. — J.  F.  Henry  has 
.sold  his  interest  in  the  Times-Record,  of 
which  he  has  been  editor  for  many  years. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


EQUIPMENT  FOR  SALE 

Advertisements  under  this  classificatioo  thirty 
cents  per  line.  Cash  with  order.  Count  six 
words  to  the  line. _ 

Printers’  Outfitters 


Printing  Plants  and  Business  bought  and  sold. 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner  Fendler  &  Co.,  96  Beekman  St.,  New 
York  Citv. 


Supplies  and  Equipment 
Steel  Run  Type  Stands 

2H  Double  Steel  Run  Stands  ])aneled  ends, 
with  cases,  brackets,  make-up  Ixiard  and  lights. 
Four  8-col.  iron  make-up  tables.  Ask  for 
particulars.  Pickham  Machinery  Co,,  Mar- 
bridee  BMg..  N.  Y.  Citv. _ 


For  Sale 

1,000  beautiful  hand  colored  calendars  for  sale 
cheau.  Address  Box  C-506,  care  of  Editor  & 
Pi  blishcr. 


NEWSPRINT 


Correspondence  Solicited. 


Best  References  among  Publishers 


Low  Prices — Regular  Deliveries 


INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,  New  York  City 

Phone  Rector  99S7-8-9 


For  Prompt  Service 


TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case" 


AMERICAN 
TYPE  FOUNDERS  CO. 


Boston 

New  York 

Philadelphia 

Baltimore 

Richmond 

AcUnta 

Butfaio 


Pittsburgh 

Cleveland 

Detroit 

Chicago 

Cincinnati 

V  Louis 

MhHMaroUa 


Kansas  City 

Denver 

Los  Angeles 

San  Francisco 

Poesland 

Spokaoe 

wincxipeg 


THE  CUSHMAN 


OFFSET  LINOTYPE  MOTOR 
Ha*  No  Equal 

•or 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

We  want  to  give  you  the  beneftt  of 
our  fourteen  years’  experience  hi 
manufacturing  linotype  motors. 

Write  for  prices.  Address: 

CUSHMAN  ELECTRIC  CO. 

CONCORD.  N.  H. 


FOR  SALE 

Goss  Straight  Line  Quadruple  Four- 
Deck  Two- Page  Wide  Press.  Prints 
4,  6,  8,  10,  12,  14  or  16  page  papers  at 
24,000  per  hour,  20,  24,  28  or  32  page 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  22^'. 

This  Press  May  Suit  You. 

WALTER  SCOTT  &  COMPANY 
PLAINFIELD,  NEW  JERSEY 


Take  It  To 

POWERS 

Open  24  houra  out  of  24 
The  Faatcat  Enfravers  on 
the  Earth 

Powers  Photo  Engraying  Co. 
154  Naaaau  St.,  Tribwo  Bldf. 
Now  York  City 
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USE  EDITOR  &  PUBLISHER’S  COLUMNS 

It  it  here  that  you  will  find  the  man  you  are  looking  for  who  directs  the  activitiet  of  your  hutinett  office,  adver- 
liting  department,  circulation  department  or  editorial  room.  These  small  advertisements  are  read  hy  the  real,  energetic 
worker^  of  the  newspaper  field  who  are  ambitious  and  alive  to  genuine  opportunities.  These  columns  are  also  thoroughly 
•canned  by  the  employers  who  are  anxious  to  bring  their  mechanical,  editorial  and  business  forces  up  to  100  per  cent  in 
efficiency.  A  classified  ad  in  EDITOR  &  PUBLISHER  is  the  shortest  route  between  employer  and  employee  in  the 
newspaper  and  aulvertising  field. 


Many  newspapers  have  paid  more 
income  and  excess  profits  taxes 
than  the  law  requires.  Probably  I 
can  help  you  if  you  are  not  sure 
that  you  paid  the  correct  amount. 
I  have  helped  others. 


CHARLES  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  New  York 


CONSOLIDATION 

Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  strength  sad  proit 
than  we  prmicted  for  It  in  advaaoa. 

The  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  A  CANNON 

Newspaper  and  Magailna  Prupeitlaa 
TIMES  BUILDING  NEW  YORK 


FOR  SALE 

IMMEDIATE  DEUVERIES 

1 — .Model  14  Linotype,  new,  extra  set  nuts,  extra 
Diocuiine,  motor,  complete  for  $4,250, 

1 — .Motor,  D.  C.,  AlUs-Chslmers,  35-hp.,  for 
$4(10. 

1 — Simplex,  I).  (X.  Goss  Control,  for  $550. 

1 — Routing  Maehlne,  Goas,  adjustable,  for  $500. 
1  Kouble  SU'am  Table,  Goes,  for  $150. 

1 — ITess,  Hoe  Pony  Cylinder,  Inside  chase  20x24. 
fur  $175. 

1 — Cutter.  Reliance,  2  knlres,  23  In.,  for  $170. 
1 — Stapler,  Boston,  for  $30. 

1 — Eureka  Lead  and  Slug  Rack,  Hamilton,  for  $2. 

Southern  Publishers  Exchange,  Inc. 
P.  O.  Box  1S»7 

RICHMOND  VIRGINIA 


SITUATIONS  WANTED 

Advertisements  under  this  cUssificatian,  ten 
caits  per  line,  each  insertion.  Count  six 
words  to  the  line.  Csish  with  order.  For 
those  unemployed,  not  to  exceed  SS  words, 
two  insertions  FREE. 


Local  and  Foreign  Advertising 

Voung  man,  24  years  old,  wants  to  connect 
sith  progressive  daily  paper  in  a  city  of 
25,000  to  50,000,  where  he  can  be  given  full 
swing  to  develop  the  local  and  foreign  adver¬ 
tising  Five  (S)  years’  business  experience, 
ly,  years  in  nationally  known  advertising 
ijency.  Prefer  New  York  or  Pennsylvania. 
.\ddress  B-994.  care  of  Editor  &  Publisher. 


A-1  Circulation  Manager 

Has  originated  a  plan  which  wilt  add  100,000 
cash  subscribers  to  the  list  of  any  story  paper, 
popular  national  weekly  or  family  publication 
sitliin  one  year.  No  premiums.  Plan  will 
5nance  itself  after  small  initial  publication 
(xpense.  Will  sell  to  only  one  publisher  with 
(xclusive  rights,  on  fair  terms.  If  you  want 
to  di.'Uble  your  list  or  start  a  new  publication, 
better  investigate.  Prefer  personal  interview 
n  Philadelphia.  First  answer — first  attention. 
.Address  at  once  C-S02,  care  of  Editor  & 
Fubli.slier. 


Circulation  Manager 

Young  married  man,  26  years  old,  desires  po- 
[  sition  as  manager  of  circulation  or  city  circu- 
Ution  on  daily  in  South  or  Southeast.  Have 
ien  years’  experience  in  this  work.  Know 
circulation  organization,  management  and  pro¬ 
motion  from  ground  up.  Presently  employed, 
but  have  good  reason  for  wishing  to  make  a 
change.  Best  of  references  furnished.  Ad¬ 
dress  B-993,  care  of  Editor  &  Publisher. 

Experienced  Circulation 
^  Manager 

Will  be  open  for  position.  Can  give  refer- 
[  ences.  Have  covered  all  branches  of  the  de- 
I  r>rtment.  Address  B-998,  care  of  Editor  & 
I  Publisher. 


Circulation  Man 

K  young  married  man,  now  employed,  with 
experience  as  circulation  manager  on  small 
town  daily  and  as  assistant  on  large  city 
daily  desires  a  change.  I  believe  in  building 
circulation  by  eocnomical  scientific  methods 
and  hard  work.  References.  State  particulars 
rnd  salary  you  can-  pay  in  first  letter.  Ad¬ 
dress  B-989,  care  of  Editor  &  Publisher. 


Thoroughly  Experienced 

Newspaper  manager  and  editor,  now  em¬ 
ployed,  desires  to  make  change  on  or  about 
October  1.  Fully  competent  to  handle  either 
or  both  ends  of  daily  paper,  and  can  furnish 
satisfactory  evidence  of  this  ability.  Prefers 
“  full  charge  in  city  from  five  to  thirty  thou¬ 
sand.  Address  B-962,  care  of  Editor  &  Pub¬ 
lisher. 


European  Correspondent 

,  Why  not  have  your  own  European  corre- 
f  spondent?  Weekly  letter  devoted  to  TOlitical, 
I  social  and  economic  conditions  in  England, 
j  France,  Italy  and  Spain  by  experienced  edi- 
i  tirihl  writer  and  editor.  Harvard  graduate, 
t-  Only  nominal  cost.  Special  attention  given 
t  extraordinary  events.  Photographs  furnished 
i|  if  de.sircd.  Service  intelligently  rendered  with 
^  Treat  good  will.  Why  not  write  for  details? 
g  Fox  7(17,  Glencoe,  Illinois. 


Managing  Editor 

Competent  married  man.  28  years  old,  now 
F>nployed,  desires  position  as  managing  editor 
in  Middle  or  Southwest.  Ten  years’  experi¬ 
ence  as  city,  telegraph,  make-up  and  news 
editor  on  metropolitan  papers.  Address  B-996. 
eare  of  Editor  &  Publisher. 


News,  City  or  Telegraph  Editor 

News,  city  or  telegraph  editor  desires  change 
about  October  1.  Wants  place  where  services 
of  an  exceptional  man  are  required  and  would 
be  appreciated.  Fully  competent  of  taking 
complete  charge  of  news  end.  Address  Box 
B-963,  care  of  Editor  &  Publisher. 


Newspaperman 

Newspaperman,  trained  copy  reader  and  re- 
*nte  man,  at  present  on  staff  of  morning 
newspaper,  wants  to  connect  with  live  news- 
WPer  in  ^uthern  New  England.  Chance  to 
edvance  more  desirable  than  big  salary  to 
•tart.  Can  furnish  any  references  desired.  Ad¬ 
dress  Box  B-967,  care  of  Editor  &  Publisher. 

Newspaperman 

I  Newspaperman,  29  years  old  and  ma-ried,  with 
;  nine  years’  experience  on  New  York  daily 
MWr  as  copy  reader,  reporter  and  feature 
;  •F"er,  seeks  connection  with  newspaper,  mag- 
•rule  tvr  trade  journal;  is  high  and  law  sch(>ol 
traduate,  stenographer  and  qualified  to  write 
^  technical  nature.  Address  Box 
-  L-50S,  care  of  Editor  &  Publisher. 


SITUATIONS  WANTED 


Representative 

I  have  twenty-five  years’  experience  of  the 
newspaper  and  book  publishing  trades,  and 
am  in  a  position  to  act  as  commercial  agent 
<1  business  manager  for  any  American  pub¬ 
lisher  wishing  to  open  out  or  expand  in  the 
United  Kingdom.  The  publishing  business  of 
which  I  have  for  5!^  years  been  Manager  has 
doiiMed  its  sales  in  the  time  with  lower  costs 
and  consequently  increased  profits.  I  am 
starting  business  on  my  own  account,  and  my 
services  are  at  the  disposal  of  any  publisher 
wishing  to  gain  a  place  in  the  English  Market. 
Joshua  f.iiynds,  care  Bazaar  Exchange  &  Mart, 
j’ream's  Buildings,  Tendon,  £.  C.  4. 


Trade  Journals 

I  ()  transfer  five  years’  experience  as  reporter, 
city  editor  and  telegraph  editor,  largely  with 
country  dailies,  to  the  trade  journal  field  where 
tlierc  is  a  wider  opportunity.  Twenty-five,  un¬ 
married,  energetic,  semi-college  education. 
Able  writer,  observant  and  widely  read  on 
nirreiil  issues.  The  compelling  desire  is  to 
make  a  beginning  to  prove  worth.  Address 
Box  t'-5(l8,  care  of  Editor  &  Publisher. 


Writer 

A  writer  of  broad  experience  and  technical 
education  desires  to  furnish  short  articles  on 
living  topics— preferably  to  a  syndicate  of 
publications.  He  has  been  a  contributor  to 
publications  of  the  highest  character  both  in 
America  and  Europe  and  is  widely  known  in 
both  continents.  Box  B-920,  care  of  Ekiitor 
&  Publisher. 


HELP  WANTED 

Advertisementa  under  thia  claasificatian 
twenty-five  centa  per  line.  Cuh  with  order. 
Count  six  words  to  the  line. 


Advertising  and 
Circulation 

All  all-arnund  man,  who  knows  advertising 
and  circulation  on  papers  from  3,0(X)  circula¬ 
tion  up  to  50,000,  can  come  into  a  new  or¬ 
ganization  ninning  an  old  newspaper  and  make 
a  lot  of  money.  We  have  circulation  field  of 
30.000,  and  can  get  lots  of  advertising  from 
twin  cities  with  combined  population  of  20,000 
— if  we  have  a  real  go-getter  to  look  after  it. 
State  your  experience,  and  what  deal  might 
interest  you.  Financial  interest  available  if 
voti  make  good.  Address  B-991,  care  of 
Editor  &  Publisher. 


Ad  Solicitor  Wanted 

Experienced  man  with  initiative  and  ideas, 
backed  by  business  producing  record,  can  wmrk 
into  managerial  position  with  organization 
publishing  three  papers.  Position  permanent 
and  open  now.  American-News,  Aberdeen, 
S  D. 


Circulation  Manager  Wanted 

We  desire  the  services  of  an  experienced  cir¬ 
culation  man.  One  who  will  be  satisfied  to 
work  on  a  live  daily  in  the  livest  city  in 
Mississippi.  The  man  who  qualifies  must  be 
willing  to  work  hard  the  first  three  months. 
Write  stating  age.  experience  and  salary 
wanted.  Address  Box  C-507,  care  of  Editor 
&  Publisher. 

Wanted:  Country 
Circulation  Manager 

with  ability,  who  is  able  to  execute  and  use 
his  own  ideas.  Must  be  able  to  handle  a 
large  organization  of  solicitors  and  have  a 
thorough  knowledge  of  mail  order  promotion, 
which  will  produce  results.  Must  have  a  prac¬ 
tical  knowledge  of  country  or  farm  paper  cir¬ 
culation.  Three  publications  with  a  combined 
circulation  exceeding  200,000.  Give  age,  refer¬ 
ences,  state  whether  married  or  single,  and 
salary  expected,  in  first  letter.  Address  B-992, 
care  of  Editor  &  Publisher. 


Circulation  Man 

Capable  of  developing  to  executive^  size.  Job 
at  the  top  awaits  man  who  can  fill  it.  Chance 
for  young  man  who  has  outgrown  present 
opportunity.  Good  salary  to  start  with.  At¬ 
tractive  location.  Delightful  year-round  cli¬ 
mate.  Apply  by  letter  in  own  handwriting. 
Stale  age,  experience,  tala^,  etc.,  in  full  de¬ 
tail.  Box  B-984,  care  of  Editor  4  Publisher. 


Mailing  Room  Foreman 

Wanted — Foreman  for  Mailing  Room,  one 
with  executive  ability  to  handle  men,  using 
either  Dick  or  Wing  Horton  Mailing  Machine. 
Address  R.  E.  Yates.  Circulation  Manager, 
The  Morning  Star.  Wilmington,  N.  C. 


Wanted 

Wanted — Road  salesman  for  newspaper  syndi¬ 
cate,  who  knows  the  editors  and  can  dispose 
of  high  class  material.  Good  opportunity  for 
the  right  man.  Give  full  particulars  includ¬ 
ing  experience  and  salary  wanted.  All 
answers  will  be  considered  strictly  confidential. 
Address  Box  C-504,  care  of  Editor  4  Publiaher. 


BUSINESS  OPPORTUNITIES 

Advertisements  under  this  classiAcatim 
forty  cents  per  line.  Cash  with  order.  Count 
six  words  to  the  line. 


For  Sale 

The  Vermont  Tribune,  located  at  I-udlow,  Vt. 
Newspaper  and  job  printing  plant.  Con¬ 
stituency  loyal.  Good  advertising  and  job 
patronage.  Safe  business  for  a  man  with  a 
little  capital.  Particulars  given  to  party  mean¬ 
ing  business.  The  Tribune,  Ludlow,  Vt. 


Wanted  to  Buy 

Wanted  to  buy  small  city  daily.  No  objection 
to  secon.i-in-field  paper  provided  price  is  right 
and  (here  is  room  for  development.  Prefer  to 
(leal  with  owners.  Confidential.  References. 
Known  to  Editor  &  Publisher.  Address  Prac¬ 
tical  Publisher,  Box  C-503,  care  of  Editor  & 
Publisher. 

Magazine  or  Periodical 
Interest  Wanted 

By  publisher  and  owner  who  built  from  the 
ground  up  successful  daily  newspaper  in  city 
of  200,0(10.  Can  assume  active  management. 
Principals  only.  Address  B-999,  care  of 
Editor  4  Publisher. 


$40,000  Annual  Profits 

.Vow  being  returned  by  newspaper  property 
which  we  can  deliver  for  $220,000;  including 
valuable  real  estate,  modern  plant,  good  news¬ 
print  contract,  accounts  receivable,  etc.;  grow¬ 
ing  eastern  city.  SHAI.E  &  DEVINE,  News¬ 
paper  and  magazine  properties,  Room  618,  103 
Park  avenue.  New  York. 


PAPER  IMPORTS  DOUBLE 

Greatest  Gain  Was  in  Unbleached  Sul¬ 
phite,  According  to  April  Report 

(By  Telenraph  to  Editor  &  Publisher) 

Wasington,  Aug.  26. — Pulp  and  pa¬ 
per  shipments  from  Canada  during  April 
of  this  year  were  valued  at  more  than 
$8,106,000  as  compared  with  $4,900,000 
for  the  same  month  of  last  year,  an  in¬ 
crease  of  $3,200,000,  according  to  figures 
which  have  been  submitted  to  the  Bu¬ 
reau  of  Foreign  and  Domestic  Com¬ 
merce. 

The  pulp  and  .paper  imports  for  April 
of  this  year  were  in  round  numbers  as 
follows :  Paper  and  manufactures  of, 
$4,700,(XX) ;  chemical  pulp,  $2,900,000,  and 
mechanical  pulp,  $506,000.  The  increases 
shown  over  the  same  month  of  last 
year  were  paper,  $l,000,00b,  chemical 
pulp,  $1,800,000,  and  mechanical  pulp, 
$288,000. 

The  greatest  gain,  says  the  report, 
was  in  unbleached  sulphite  valued  at 
$1,500.(XX)  which  was  exported  in  April 
of  this  year  as  compared  with  $350,000 
exported  the  same  month  last  year. 

Ncwsjirint  paper  formed  the  principal 
item  of  the  paper  exports  for  the  month. 

There  was,  however,  a  falling  off  in 
quantity  although  an  increase  in  value. 
Exports  of  pulp  wood  for  the  month 
were  valued  at  $420,000  as  compared 
with  $630,000  a  year  ago. 


Another  Newspaper  Man  in  Navy 

(By  Telegraph  to  Editor  4  Publisher) 

Washington,  Aug.  26. — n  o  t  h  e  r 
newspaper  man  was  put  into  office  to¬ 
day  hy  the  Wilson  Administration  when 
Gordon  Woodbury,  publisher  of  the 
Manchester,  N.  H.,  Union,  was  made 
Assistant  Secretary  of  the  Navy  to  suc¬ 
ceed  Franklin  D.  Roosevelt,  candidate 
for  the  Vice  Presidency  on  the  Demo¬ 
cratic  ticket. 

In  addition  to  being  an  active  news¬ 
paper  man  Mr.  Woodbury  has  taken  an 
active  interest  in  Democratic  politics 
and  served  as  a  member  of  the  Resolu¬ 
tions  Committee  from  New  Hampshire 


at  San  Francisco  convention.  His 
great-uncle  Levie  Woodbury  was  Secre¬ 
tary  of  the  Navy  in  the  administration 
of  Andrew  Jackson. 

The  appointment  of  Mr.  Woodbury 
makes  the  Navy  Department  a  news¬ 
paper  man’s  paradise  as  Josephus 
Daniels,  Secretary  of  the  Navy,  is  the 
owner  and  publisher  of  the  Raleigh 
News  and  Observer. 


Reporter*  to  Hold  Outing 

Reporters  of  the  New  York  City  News 
.\ssociation  will  attend  the  first  annual 
outing  of  the  N,  Y.  C.  N.  A.  Society, 
•August  29,  at  Bayside,  L.  I.  Alumni  of 
the  news  association  service  will  be  pres¬ 
ent,  and  baseball,  races  and  a  clambake 
will  be  the  amusements.  Governor  Al¬ 
fred  E.  Smith  and  Mayor  John  F.  Hylan 
will  umpire  the  ball  game.  The  report¬ 
ers  and  their  guests  will  leave  Columbus 
Circle  for  Bayside  at  9:30,  going  by 
motor  bus. 


Owner  of  Matawan  Journal  Dies 

Matawan,  N.  J. — Benjamin  F.  S. 
Brown,  owner  and  editor  of  the  Mata¬ 
wan  •Journal,  Keyport  Weekly,  Keans- 
Inirg  Beacon,  and  Atlantic  Highlander, 
died  August  25  in  Buffalp. 


Mrs.  Conde  Hamlin  Dead 

Mrs.  Pearl  Terry  Hamlin,  wife  of 
Conde  Hamlin,  formerly  business  man¬ 
ager  of  the  New  York  Tribune,  died 
August  26  at  her  home  in  Stamford, 
Conn. 


Alexander  Bowdish,  who  worked  as  a 
reporter  on  the  New  York  Tribune  un¬ 
der  Horace  Greeley  died  in  Kansas  City, 
Mo.,  on  August  25,  aged  83  years. 
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WHAT  OUR  READERS  SAY 


States,  and  would  also  recommend  it  in 
churches,  schools  and  newspaper  offices. 

VV.\I.  SOUTHERN,  Jr., 

Independence  Examiner. 


S.  G.  McClure’*  View*  on  the  Pre**  and 
the  Steel  Strike 

Youngstown,  Ohio,  Aug.  20,  1920. 

To  Editok  &  Publishes:  I  have  just  read 
your  editorial  on  “Propaganda  in  the  Steel 
Strike,”  and  cannot  permit  this  criticism  of 
the  part  which  the  press  played  in  that  strike 
to  go  unchallenged.  Like  many  others,  you 
have  accepted  the  Interchurch  World  Move¬ 
ment  Report  at  its  face  value,  and  have  as¬ 
sumed  that  the  eminent  gentlemen  who  signed 
that  report  made  the  investigation. 

As  a  matter  of  fact,  the  investigation  was 
made  by  a  paid  committee  of  professic.nals 
whose  conclusions  were  accepted  by  the  emi¬ 
nent  gentlemen  who  signed  the  report  with 
the  making  of  which  they  had  very  little  to 
do.  This  committee  of  paid  investigators  was 
composed  largely  of  men  of  radical  sympathies. 
In  at  least  part  of  their  inquiries  they  fol¬ 
lowed  a  program  which  Foster  prepared  for 
them. 

These  people  declare  in  their  report  that 
there  were  no  radical  leaders  in  the  steel 
strike.  The  Senate  Committee,  which  included 
a  numlK-r  of  Senators  whose  attitude  towards 
the  steel  industry  had  been  unfriendly,  after 
a  thorough  inquiry,  found  that  both  Fitzpatrick 
and  Foster  were  representatives  of  the  most 
radical  wing  of  present  day  thought. 

To  one  who  is  familiar  with  the  facts  of 
the  steel  strike  from  nearby  observation  and 
close-up  knowledge,  the  so-called  “Interchurch 
World  Movement  Report  on  the  Steel  Strike” 
is  quite  as  much  propaganda,  of  a  different 
sort,  than  any  which  Judge  Gary  has  ever  been 
credited  with.  I  am  not  surprised  that  this 
document,  which  is  really  the  work  of  radicals 
to  bolster  up  the  radical  cause,  should  have 
been  one  of  the  factors  in  producing  a  col¬ 
lapse  of  the  whole  Interchurch  Movement. 

I  am  no  defender  or  apologist  of  the  steel 
industry,  and  have  no  financial  interest  in  it. 
The  12-nour  day,  which  applies  to  about  one- 
third  or  one-fourth  of  the  total  number  of  em- 
plOTees  of  the  industry,  is  radically  wrong. 

There  are  other  features  of  the  industry 
w'hicli  might  very  well  be  changed  for  the 
better,  but  when  this  so-called  Intercburch  Re- 
nort  seeks  to  make  the  people  of  the  country 
believe  that  the  steel  workers  are  under-paid 
and  that  there  was  no  radical  leadership  in 
the  recent  strike,  it  reaches  the  height  of  ab¬ 
surdity  to  anybody  who  was  at  all  familiar 
with  the  actual  facts.  Man  for  man,  the  em¬ 
ployees  of  the  steel  industry  are  the  highest 
paid  industrial  workers  in  the  country. 

My  only  interest  in  writing  this  is  to  protest 
against  the  reflection  which  you  cast  upon  the 
press  of  America  in  connection  with  the  steel 
strike  or  steel  industry.  I  am  firmly  of  the 
opinion  that  the  newspapers  of  the  United 
States  gave  the  facts  with  reasonable  accuracy 
in  connection  with  the  steel  strike,  and  that 
the  reflection  that  has  Iwen  cast  upon  the  press 
by  this  so-called  Interchurch  World  Movement 
Report  and  by  your  comment  on  that  Report  is 
unjust. 

SAMUEL  G.  McCLURE, 
I’liblisher  Youngstown  Telegram. 


Blame  on  Agency,  Advertiser  or  the 
Post  Office  ? 

Sioux  Falls,  S.  D.,  .\ugust  14. 

To  Editor  &  1’i  blisher:  I  was  intensely  in- 
terested  in  the  article  by  Fred  Nelson  Carle 
in  your  August  7th  issue.  We  use  practically 
the  same  form  of  letter  as  the  Indianapolis 
Star,  and  we  mail  all  our  checking  pages 
each  day  the  paper  is  issued  to  the  advertis¬ 
ers  and  agencies  that  are  entitled  to  same. 
We  started  this  plan  May  I,  and  up  to  date 
have  had  exactly  one  letter  returned  as  un- 
deliverable,  and  that  particular  letter  was  ad¬ 
dressed  wrong. 

Believing  that  Uncle  Sam  was  doing  his 
duty  nobly,  we  were  congratulating  ourselves 
that  the  checking  copy  nui^nce  had  abated, 
when  lo  and  behold,  we  received  a  letter  from 
one  agency  asking  for  copies  for  one  entire 
month  as  they  had  not  received  a  single  copy. 

Our  plan  of  sending  these  pages  is  cov¬ 
ered  by  our  advertising  charge  sheet,  upon 
which  we  list  by  name,  every  advertiser  in 
each  day’s  issue.  This  page  is  then  taken  care 
of  by  a  young  lady,  and  as  she  marks  and 
mails  the  page  for  the  foreign  advertiser,  she 
checks  it  on  the  sheet  as  being  taken  care  of. 
Each  day  the  agency  above  referred  to  had  had 
its  copy  sent  and  name  checked  off,  and  first 
class  postage  was  used. 

Uncle  Sam  did  not  return  one  letter  sent 
to  this  firm  in  one  whole  month.  Who  was 
at  fault? 

The  agency  held  up  the  bill  awaiting  the 
pages  and  incidentally  boosted  for  a  particular 
company  at  present  handling  checking  pages 


The  Trae  News 
FIRST 


Always  -Accurately 


Intemationml  Nmo$  Sarwiet 
World  Bldg.  Nmo  York 


for  agencies  and  advertisers.  Is  there  any 
collusion  between  the  two  firms? 

This  statement  is  a  fact,  and  I  have  the 
letters  on  file  suggesting  that  I  use  this  check¬ 
ing  service  and  avoid  having  the  trouble  of 
missing  copies. 

I  think  Uncle  Sam  can  take  care  of  first 
class  mail  direct  as  well  as  this  firm,  and  posi¬ 
tively  am  of  the  opinion  that  the  trouble  is  in 
carelessness  in  the  checking  departments  of 
the  various  agencies. 

Many  other  agencies  and  advertisers  have 
also  complained  about  missing  pages,  yet  not 
in  the  same  ratio  as  before  we  went  to  the 
first  class  postage  stage. 

Yet  only  one  letter  has  been  returned  unde¬ 
livered  to  this  paper  since  May  1.  Shall  we 
take  the  agencies’  word  for  it  that  the  pages 
have  not  been  sent,  or  shall  we  sue  the  Postal 
I  lepartment  for  not  returning  letters  under 
first  class  mail  with  a  return  address  on  them? 

It  resolves  itself  then  into  the  necessity 
of  again  forwarding  pages  or  affidavits  under 
first  class  postage,  "rhe  second  letter  arrives 
safely,  but  the  payment  has  been  withheld  from 
the  publisher  in  many  instances  for  two  or 
three  weeks,  and  “owing  to  the  carelessness  (?) 
of  the  publisher”  the  agency  claims  the  cash 
discount,  even  though  the  payment  is  several 
davs,  and  sometimes  weeks  overdue. 

FNidently  first  class  postage  plan  is  not  “fool 
proof”  or  we  would  not  receive  any  com- 
(ilaints  where  we  did  not  have  any  letters  re¬ 
turned.  I  am  enclosing  a  few  of  the  requests 
received  since  the  installation  of  the  first  class 
postage  system  with  an  absolute  check  on  every 
advertisement  for  foreign  agent  and  adver¬ 
tiser.  W'e  have  been  seriously  considering 
waiting  until  the  end  of  each  month  and  then 
sending  it  special  delivery  and  a  call  for  a 
receipt. 

We  are  willing  to  stand  the  added  expense 
of  the  girl  and  the  postage  as  well  as  the  en¬ 
velopes,  but  we  hate  like  the  deuce  to  have  the 
girl  back  up  on  the  files  for  three  or  four 
weeks  to  repeat  the  operation  at  added  ex¬ 
pense.  This  is  the  publisher’s  point  of  view, 
at  any  rate  from  this  paper.  There  is  only  one 
questii-n  I  would  like  to  ask  in  conclusion: 

If  page*  are  mailed  under  first-class 
postage  in  sealed  envdopes,  carrying  a  return 
address  and  none  is  returned  as  undeliver¬ 
able,  are  we  justified  in  placing  the  blame 
on  die  agency,  advertiser  or  the  post  office? 

Should  the  newspaper  pay  the  cash  dis¬ 
count  on  accounts  held  over  for  _  lack  of 
checking  copies  with  this  system  in  action 
and  no  returns  ? 

WILL  R.VMSELL, 

.Assistant  Manager,  Sioux  Falls  (S.  P.)  Press. 

Steel  Strike  Propaganda 

Independence,  Mo.,  August  17,  1920. 

To  Editor  &  Fubi.isher  :  Ever  since  I  met 
personally  some  of  your  men  at  W'ashmgton, 
I).  C.,  during  the  hearing  before  the  F'ederal 
Trade  Commission  about  three  years  ago,  I 
have  had  Editor  &  Publisher  on  the  list  of 
paiiers  I  take  home.  I  think  it  has  done  and 
is  doing  fine  work. 

Therefore,  I  feel  the  right  to  criticise  a 
little.  Your  editorial  in  the  issue  of  .August 
7,  entitled  “Propaganda  in  the  Steel  Strike,” 
it  seems  to  me.  is  wide  ojien  to  the  same  criti¬ 
cism  you  offer  on  the  news|)ai)ers.  It  seems 
to  me  that  the  eiiitorial  did  not  belong  in 
Editor  &  Publisher  at  all.  I  have  watched 
with  much,  and  I  hoiie  intelligent,  interest,  all 
the  things  discussed,  especially  the  wreck  of 
the  Interchurch  World  movement,  and  the  re¬ 
sult  was  inevitable. 

If  it  was  in  my  power,  I  would  have  every 
union  labor  lodge  in  the  United  States  read 
and  study  the  Constitution  of  the  United 


Double  Birthiiajr  in  Amsterdam 

Amsterdam,  N,  Y.— The  Evening  Re¬ 
corder  and  Daily  Democrat  celebrated  a 
double  birthday  on  August  20,  the  Am¬ 
sterdam  Daily  Democrat  having  first  ap¬ 
peared  on  August  20,  1879,  and  the  Am¬ 
sterdam  Weekly  Democrat  having  been 
purchased  on  August  20,  1873,  by  Wil¬ 
liam  J.  Kline,  of  the  present  firm  of 
William  J.  Kline  &  Son,  publishers  of 
the  paper. 


Car  Shortage  Shows  Improvement 

Washington. — The  greatest  improve¬ 
ment  in  the  car  shortage  situation  since 
January  is  now  being  accomplished  by 
the  railroads  of  the  country,  the  Rail¬ 
road  Car  Service  Commission  this  week 
declared.  Commercial  freight  loaded 
during  the  week  which  ended  .-August  7, 
comprised  942,000  cars  compared  with 
914.000  cars  during  the  previous  week 
and  872,000  cars  for  the  corresponding 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

28,334  Average 
Paid  Circulation  SUN^Y 

Nearly  twice  at  much  as 
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IT  COVERS  THE  FIELD! 


Few  Papers— (if  say)— surpass  th* 

TRENTON  TIMF^ 

NEW  JERSEY  1  UVllliO 

AS 

A  Food  Medium 

Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thurtday  food  feature — 
a  winner  for  houteirives,  retailer*  sad 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages 
Tuesday  Music  Page. 

Circulation  26(649.  Member  A  B.  C. 
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FOR  IMMEDIATE  WEXKLY  RELEASE 

White  Shadows  ia  South  Seas 

BY  FREDERICK  (YBRIEN 

A  vivid  series  of  adventures  with  all  the 
dramatic  intensity  of  a  novel.  In  eighteen 
instalments,  illustrated.  Not  one  dull 
paragraph  or  drab  moment.  Romance — 
Color— Human  Interest. 

Territories  are  Qosing  Rapidly 
Wire  Today  for  Samples  and  Price 

The  McClurW  Newspaper  Syndicate 
S73  Fourth  Avenue,  New  York 

Brown  Durreil  Co. 

Importers  and  Manufacturers 

P  New  York,  August  23,  1920. 

.  THE  NEW  YORK  TTMES: 
d  New  proof  of  the  tremendous  wide- 
r  spread  dealer  influence  of  the  Roto¬ 
gravure  Picture  Section  of  The  New 

1^.  York  Times  is  that  one  of  our  sales- 
'  men,  just  returned,  says  that  his  cus- 
G  tomer  in  Hanford,  California,  compli- 
t  mented  highly  our  advertising  which 

1  appeared  in  The  Times  the  Spring  of 

E  this  year. 

1  AVARD  C.  SPROUL 

S  ADVER'nsiNG  MANAGER. 

“How  to  Sell  Space  lo 
Department  Stores** 

Twenty-nine  ideas  used  by  successful 
advertising  men  to  increase  local  ad¬ 
vertising.  Sent  free  to  newspaper  ad¬ 
vertising  managers,  except  in  cities 
where  we  have  clients. 

AD  ART  SERVICE 

Press  Building 

CLEVELAND  OHIO 

We  caa  ksersass  year  baataaea— yea 

want  it  iacraaaad. 

You  have  tkeaght  of  proas  cBpplaga 
yoursdf.  But  lot  aa  tall  yea  haw 
press  clippiag  caa  bo  made  a  biiilnaaa 
builder  for  you. 

BURRELLE 

145  Lafajette  Sl,  N.  T.  City 

Estakllskad  a  Qaartar  of  a  CasRary 

period  in  1919.  The  car  shortage  for  the 
week  ending  August  6  amounted  to  125,- 
219  cars,  compared  with  132,370  cars  for 
the  previous  week.  The  roads  during 
the  week  of  August  13  were  unable  to 
move  79,213  cars,  while  for  the  previous 
week  the  car  accumulation  was  84,949. 


Lee  L.  Spach  has  resigned  as  adver¬ 
tising  manager  of  the  Elgin  (Ill.)  Daily 
News,  to  go  with  Cone  &  Woodman,  ad¬ 
vertising  agents,  Chicago. 
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Buffalo  Evening  News 

The  Market  of  Buffalo  is  profitable 
and  may  be  economically  cultivated. 
60%  of  every  indust^  in  the  United 
States  have  representative  factories  lo¬ 
cated  within  Buffalo  City  Limits. 

This  wonderful  diversity  of  Industry 
insures  a  steady  and  lucrative  market. 

Buffalo  Evening  News  Covers  Buffalo 

E.  H.  BUTLER,  Publisher 

Kelly-Smith  Co.,  Representativss 
Marbridge  Bld^  New  York 
Lyttoo  Bldg.,  Chicago 
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NEWS-LEADER 


The  NEWS-LEADER’S  drenlstlOB  In  Uehnaid 
b  pester  then  that  of  all  tbs  other  Rlebsiaod 
pspera  eomhlned. 

The  NEWS-LEADER'S  elreuIstlOB  la  TlrglaU 
la  greater  than  any  ether  TliflBla  eeomeper. 

The  tvoro  ttstemeota  at  ttaa  BlchsMoS  peywi 
show  THE  NEWS-LEADER  ha*  a  dally  drenU- 
Uon  In  Blcbmond  which  It  man  than  thra*  tlam 
treater  than  Its  nearest  eoufietltar. 


KJisy'sTiSi-?*” 

?■”*!?*•-  Killy-Salth  Csi. 

■rtadwtif  at  34lfe  St  Lvtiaa  NaildlM 

New  Vsrk  City. 

J.  D.  Kssaili.  Casdiw  Silldlsi.  Atlaala,  Ns. 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

Beginning  June  29th. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  58tb  ST,,  NE'W  YORK 
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PENNSYLVANIA 


THE  STATE 


MILLIONS 


Every  State  has  its  distinctive  features. 

When  you  think  of  some  localities,  there  is  created  a 
mental  picture  of  mountains. 

The  mind  paints  pictures  of  prairies  at  the  mere  mention 
of  the  mighty  West. 

You  can  almost  hear  the  roar  of  the  ocean  on  the  jagged 
coast  when  one  refers  to  other  sections. 

But  to  those  who  know  this  state,  the  mention  of  Pennsyl¬ 
vania  causes  them  to  think  in  millions. 

You  paint  no  picture  of  prairies  or  mountains  or  seashore. 
But  you  can  almost  see  the  long  trains  winding  their  way 
from  the  coal  mines  of  this  State,  across  plains  and  over 
mountains  to  every  corner  of  this  great  country.  Penn¬ 
sylvania  sends  millions  of  tons  of  bituminous  and  anthra¬ 
cite  coal  to  keep  alive  the  giant  industries  and  to  make 
comfortable  millions  of  homes. 

Whenever  you  see  an  oil  barrel,  you  may  think  that  it  is 
one  of  the  eight  million  barrels  of  petroleum  which  will  be 
the  1920  production  of  this  State. 
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Whenever  you  see  the  waving  fields  of  corn  and  wide 
spread  farms,  it  should  occur  to  you  that  Pennsylvania’s 
corn  crop  will  exceed  sixty-three  million  bushels.  The 
potato  crop  will  exceed  thirty  million  bushels.  The  wheat 
and  oat  crops  will  each  be  figured  in  the  millions  of  bushels. 
Apples  to  the  extent  of  more  than  thirteen  million  bushels 
are  raised  in  this  State. 

The  tobacco  crop  will  exceed  sixty  million  pounds. 

These  are  the  reasons  why  we  call  Pennsylvania  the  State 
of  Millions.  Nearly  eight  and  one-half  million  people  live 
in  this  gigantic  state,  create  its  millions  of  wealth  and  enjoy 
their  liberal  share  of  the  profits. 

The  newspapers  reach  these  millions — reach  them  daily. 

Results  from  a  well  conducted  newspaper  advertising  cam¬ 
paign  should  reap  for  every  energetic  manufacturer 

MILLIONS  IN  RESULTS. 

The  list  below  is  composed  of  the  live  wire  publications 
with  circulations  reaching  into  every  corner  of  the  State  of 
Millions.  We  talk  big  about  our  State  and  the  advertiser 
who  has  something  big  to  offer  us  will  make  the  best  im¬ 
pression  if  Tie  makes  his  appeal  in  a  big  way  in  the  only  ad¬ 
vertising  media  that  is  given  big  consideration  by  the 
millions — the  newspapers. 
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National  Advertising 

In  Daily  Newspapers 

is  coming  into  greater  vogue  by  manufacturers  desirous  of 
marketing  their  goods  most  effectively,  at  lowest  cost  per 
sale,  and  with  greatest  dealer  enthusiasm  and  co-operation. 


There  was  a  time  when  dealers  would 
stock  up  on  representations  of  a  heavy 
campaign  in  the  so-called  national 
mediums. 

Today  the  dealers,  realizing  the  failure 
of  such  advertising  to  create  consumer 
demand,  refuse  to  take  on  a  line  except 
on  assurance  of  a  local  campaign  in 
their  newspapers. 

They  have  found  that  ‘’“for  sale  at 
all  dealers”  has  grown  stale  on  a  public 
which  has  become  tired  of  seeking  the 
elusive  needle  in  the  haystack. 


Local  storekeepers  everywhere,  who 
have  found  that  over  50  per  cent,  of  their 
own  sales  are  dependent  on  local  newspa¬ 
per  advertising,  naturally  prefer  such  help. 

The  manufacturer  who  is  wide-awake 
uses  newspaper  advertising  over  the 
names  of  local  dealers. 

This  is  the  only  kind  of  advertising 
which  produces  sure-fire  sales. 

Blindly  throwing  away  advertising 
dollars  in  the  purchase  of  space  in  gen¬ 
eral  mediums,  with  their  heavy  dupli¬ 
cation  and  widely  scattered  circulation,  is 
losing  its  attraction  to  those  who  know. 


Every  community  has  its  local  newspaper,  which  reaches  every 
worth-while  person  every  day.  Local  daily  newspapers  can 
be  selected  to  cover  every  community  at  a  much  lower  cost 
per  line  per  thousand  or  per  reader  than  any  other  medium. 
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